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FOR QUALITY MIXING 


~ 


Blatchford's Vitadine has concentrated nutritional 
power in every bag . . . power that is transmitted to 
every bag of your feed. Vitadine has made friends 
and influenced feeding for 14 years — long before 
the war shortages appeared. Blatchford’s Vitadine 
does a real job of fortifying feeds. That is why it is 
the choice of thousands of mixers who have their eye 
on results. Call your distributor for complete Vitadine 


information. 


WAUKEGAN 


ESTABLISHED 1800 ILLI NOIS 


| 
| 
‘4 
| 
| 
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| = QUALITY 
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| 


MILLFEEDS *« MALT SPROUTS ¢ BREWERS’ GRAINS 


LINSEED MEAL *« SOYBEAN MEAL ¢ BARLEY 


FEED BARLEY SCREENINGS 


BARLEY CHAFF ¢« MALT HULLS 


THE PAETOW COMPANY 


FEED — GRAIN — SCREENINGS 
MILWAUKEE, WIS. 


FEED DEPARTMENT MEMBERS 


CLARENCE MOLL MILWAUKEE GRAIN & STOCK EXCHANGE 
GRAIN & FEED DEALERS NATIONAL ASSN. 
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How important, therefore, is anything that will help 
in the complete and efficient utilization of poultry 
feeds! Especially when, as in the case of Vitamin A 
and D supplements, the extra cost is so very smail. 
SILMO urges once more that every feed manufacturer 
and poultry man make wise and efficient use of these 
valuable Vitamins—and suggests that SILMO is now 
as always, a dependable and desirable source of 
supply. 


SILMO 
SILMO CHEMICAL CORP. 


Vineland * New Jersey, U. S. A. 
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The 50-50 formula says 


Entire Body, 28/100 of 1% Salt 


CIRCULATION — Blood, 
58/100 of 1% Salt 
Blood Plasma, 

69/100 of 1% Salt 


DIGESTION — Gastric Juice, 
40/100 of 1% Chlorine 


Here’s Why Livestock Needs Salt--- 


Salt plays an intimate part in many of the 
most important functions of the animal body. 


Salt is necessary for the production of every 
pint of milk, every pound of meat, every 
egg, every drop of blood, every ounce of 
perspiration. It is essential to digestion, to 
respiration, to reproduction. 


ture — wherever animals are likely to go 
for any length of time. 


This will mean more business for you on 
salt. It will mean lower feed costs and maxi- 
mum production gains for your customers. 


Ordinary farm-grown feeds do not contain MORTON SALT CO., Chicago 4, Illinois 


sufficient salt to satisfy the animal’s needs. 
Supplying it mixed with the grain is not Salt “FREE CHOICE means 

bef i- 
enough. Some animals want more than others. 


they can eat as much or as 
little as they want. 


Furthermore, all animals don’t get ground 
grain. Their feeds are roughages, whole 
corn, hay, grass. These animals must be fed 
salt as a separate ration, FREE CHOICE. 


For maximum benefits, recommend to your 
customers that they establish salt feeding 
stations in the barn yard, the exercise yard, 
the feeding lot, along the creek, in the pas- 
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For Healthier, Thriftier Live Stock = =< | 
Or Healthier, [hrittier Live Stock: 


“Merchandising is just as 
much of a scientific 
problem as the chemistry 
of nutrition.” 
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The basic ingredients of the product on 
which you put your brand name are, 
after all, the prime factor. For 50 years, 
we have been supplying these highly im- 
poriant basic ingredients to the feed trade. 
And since the day we sold our first order, 
we have stressed QUALITY in these in- 
gredients. This quality is uppermost in 
our minds now during difficult war-time 
days ...and will be in the peace to come. 
ALWAYS, the Fruen ingredient is basic- 
ally right. 


TOWER BRAND ROLLED OATS 
WHOLE OAT GROATS 

STEEL CUT OAT GROATS 
GROUND OAT GROATS 
PULVERIZED OATS 


FRUEN MILLING CO. 


Minneapolis 5, Minn. 
Millers to the Feed Trade 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 
Wheat @nan 
Wheat Middlinga 
Rye Middlinga 
Malt Sprouts 
@newens Grains 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


YEARS 


MAX KATZ 
BAG C0., 


INDIANAPOLIS, IND. 


JUTE TWINE, 
PAPER BAGS, 
WATERPROOF 
—TARPAULINS, 
WATERPROOF 

REINFORCED 


BURLAP AND COTTON CROSSCORD 


BAGS 
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Four-motions intermingling action — uniform 
mixing by America’s quickest, best and most 
economical mixer. The world’s largest makers of 
quality feeds ‘even-mix’ with these masterbuilt, 
hi-efficiency, lo-expense ‘Eureka mixers. Ten 
sizes, 500 to 10000 pounds per batch. 


Ask for Catalog B-165 


: 
= 
cheaper 


S. HOWES CO., INC., Silver Creek, N. Y. 
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‘Dependable as a dinner bell!” That’s 
the unanimous verdict on Arcady 
Feeds from satisfied dealers every- 
where. 


You too can depend on Arcady Feeds 
. .. on their being made from only 
the highest quality ingredients . . . lab- 


oratory controlled . . . balanced by 
nutrition experts . . . their value prov- 
ed in actual farm use. 


Compare! Point for point, we believe 
there are no finer feeds than those 
bearing the name ARCADY. 


Cooperating with the U. S. Dept. of Agriculture and the Feed Industry Council in maintaining agreed nutritional standards. 
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a look at effects 


Regulations 


from other side of fence 


ITH the exception of distill- 
ers grains, citrus and beet 
pulp and pet foods prac- 


tically every major feed ingredient 
is now covered with a specific regu- 
lation. Each of these has affected 
your own business. You have prob- 
ably criticized and now and then 
approved of some or all of them. 
Probably none of them are perfect, 
all of them are functioning as to the 
job for which they were intended— 
to prevent inflation. You have no 
doubi found fault with what they 
did, and how they did it, the word- 
ing and language and the prices 
and markups you are allowed. Most 
people have criticized every regula- 
tion from their position of a buyer 
or seller under its provisions and 
seldom have those two viewpoin's 
been identical. 

These feed regulations have ob- 
viously made you more work and 
taken a lot of your time. Parts of 
all of them you probably haven't 
understood. Inasmuch as this phase 
of regulations usually receives spe- 
cial mention, it is well to keep one 
important fact in your minds, that 
is, that your board of directors, or 
Congress, wrote the price control act 
in such a manner that these regula- 
tions are actually laws. They are 
not merely suggestions to cover 
trade practices. So when you criti- 


“An address delivered at the annual meeting of 
the Eastern Federation of Feed Merchants, held 
in New York City, June 12-13. 


THE FEED BAG — July, 1944 


by C. NEIL BARRETT* 


Office of Price Administration 


cize the regulations themselves, re- 
member that they contain provi- 
sions that we are required to write 
into them. Time and manpower 
have both interfered with writing 
regulations as simply as is desir- 
able. It is always harder to write 
about any subject in a few words 
than many. Nevertheless, Mr. 
Bowles has asked us to make our 
regulations as simple and under- 
standable as possible and we are 
making every effort to do this. 

Men like myself, and the others 
in the OPA, representing you and 
other industries have been called 
everything from autocratic bureau- 
crats to pot-bellied loafers and ig- 
norant idiots. That is one of the ad- 
vantages or disadvantags of work- 
ing for 130 million stockholders. But 
there is possibly another side to 
price control and the feed industry, 
including the retail dealers that 
may have been remembered but is 
usually not mentioned. If I may I 
would like to mention a few bene- 
fits which you have received 
through price control and some ad- 
vantages which you as feed dealers 
enjoy as compared with some other 
industries. 

1. No one will disagree with the 
statement that prices of all grains 
and feeds have been held at levels 


much below what they would have 
been without regulation. 

2. This has saved you money by 
reducing the investment in your 
business. 

3. There is probably at least a dif- 
ference of 50 per cent between 
present prices of feed and what 
they might have been without price 
control. Therefore, that difference 
has been saved for you as dealers 
or will have been saved when and 
if prices decline to normal levels. 

In other words, any feed dealer 
on a declining market must take a 
market loss as to stock on hand. 
If you can estimate the price that 
you might have inventoried today 
in corn or meat scraps, for example 
without price control, and present 
prices, you should in your mind 
credit to price control that differ- 
ence as part of your dividends. 

4. The producing farmer has pros- 
pered. The farmer using feed, pro- 
ducing milk, butter, meat and eggs 
has prospered. Both of them have 
become, therefore, better customers 
of yours. 

(a) They have increased your 

volume. 

(b) Your credit risk and credit 

losses have been reduced. 

(c) Your turnover has been 

greater. 

(d) Your inventory lessened. 

5. You have in practically every 
respect been able to continue to 
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operate your business along normal lines. 

6. It is true that you haven't always had 
all the stock you would like to have but 
neither has the grocery store. Your corner 
grocery store has had all your problems 
and in addition he has had to handle ra- 
tion coupons. Your neighbor running a gas 
station has had ration coupons, your prob- 
lems and a much reduced stock. If a rea- 
son for being thankful is that you are not 
worse off than someone else, then the feed 
dealer has great cause for being thankful. 

7. Historically, national problems within 
any industry cause that industry to learn 
more about itself; cause the segments of 
it to become better acquainted with each 
other. In other words, emergencies always 
develop cooperation. 

8. Price control has taught you the value 
of your association. You have learned more 
about your competitor and his problems 
and you have through your association be- 
come industry minded without losing your 
individuality. 

9. You have no doubt become better ac- 
quainted with your customers. During this 
past period of feed shortages you have 
functioned with them and for them and 
they have brought their problems on feed 


to you. You probably have become a 
source of information not only as to feed- 
ing problems but regulations covering the 
products the farmer sells. 

10. You have undoubtedly established a 
relationship with your customers that you 
couldn't have created by any amount of 
advertising or effort. 

So much for what has been done for you 
through price control. What more can be 
done and what more can you do yourself? 

Most important to you as merchants is 
the policy of the OPA today to consolidate 
and simplify the present regulations. Work 
is being done now, meetings were held 
two weeks ago, and more are in prospect 
with various processors of feed ingredients 
toward combining in one regulation pro- 
ducts that are alike. When completed you 
will then have in one regulation for ex- 
ample, linseed, soybean, peanut and cot- 
tonseed meals, various minor vegetable 
meals, gluten feed and meal, brewers 
grains and alfalfa meal; in another animal 
products, etc. and basic grains in another. 

It is not presently planned to include 
mixed feeds with other items. 

A regulation is being prepared for the 
retail dealer only. It will when finally 


Swinging an the Barnyard Gate 


“I told you girls the government would step in if you didn’t pep things up!” 


completed give to the retail dealer a regu- 
lation under which he can work practically 
without the others. A meeting has already 
been held with your retail industry advis- 
ory committee regarding it. All this should 
make your work easier and simpler and 
enable you to comply and conform to 
regulations of price more easily. 

In every case, prior to the issuance of q 
regulation on any feed product, the indus- 
try involved has been consulted as fully as 
possible by the national office of the OPA. 
Following Mr. Bowles’ instructions, official 
industry advisory committees are being ap- 
pointed to advise us. Committees have al- 
ready been established for class A mixed 
feed manufacturers, class B mixed feed 
manufacturers and retail dealers, alfalfa 
hay products, linseed meal, soybean meal, 
cottonseed and peanut and grains of all 
kinds. Committees are practically com- 
pleted for pet foods, animal products and 
two major committees are being organized, 
distillers grains and solubles and a com- 
mittee of jobbers and wholesalers of feed 
ingredients. These committees will be used 
more and more together with a special 
working committee of each and possibly 
an overall committee of all. 

What can you do more than you have is 
also a proper question. 

First, and most important, is a very sim- 
ple suggestion that every one who oper- 
ates under any regulation spend as much 
time and effort in learning how to work 
within its provisions as has been spent in 
some few exceptional cases in finding out 
how to evade the regulations or how to 
secure two cents a bushel or 50 cents per 
ton more than was intended than was 
normal. 

Second, through your associations or in 
any other way you can, give to those of 
us working for you your constructive sug- 
gestions as to how your regulations may 
be improved. 

Third, make yourself, in your business 
community, a good example of a business 
man operating under price control by doing 
it yourself, seeing that others do it, and 
help to educate your customers, yes, even 
your suppliers as to what is right and 
wrong within any regulation. 

Fourth, try to find the possible good ef- 
fects of price control rather than the bad 
and find them for your customers. 

Fifth, as the one business in every com- 
munity, most closely associated with the 
farmer as to what he sells and what he 
buys, learn what price control means to 
him on the products he sells as well as 
those he buys. ‘ ‘ 

I would like to have you take home with 
you for presentation to your feeder cus- 
tomer something specific that price control 
on feeds has done for him. If the letters 
from producers that come to us are sam- 
ples of the questions asked of you every 
day you can help price control, your busi- 
ness and your customers thinking and 
understanding. 

In general the members of your associa- 
tion operate in what has come to be called 
a “deficit area” from the standpoint of 
there not being produced enough feed to 
supply the livestock population and that 
feed must be shipped in from other areas. 


(Continued on page 43) 
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FIT AND READY FOR ACTION 


Out of the sky come the paratroopers—hardened through months of rigorous training 
—each man fit and ready for action. 


To keep these men and millions of other fighting men in our armed forces ‘‘in the pink’’ 
of condition, thousands of tons of wholesome, nutritious food are needed each day. 


You as feed manufacturers and we as suppliers must help in this gigantic undertaking. 
We must see that today’s feeds do an outstanding job in producing more milk, more 
meat, more eggs—more “Food for Freedom.’ 


For many years Atkins & Durbrow have supplied feed manufacturers with quality vita- 
min products— so essential in making feeds fully productive. Today we are anxious to 
serve your needs also. 


In representing such well-known, reputable firms as those listed below we are prepared 
to assure you unquestioned quality in your vitamin products. 


Our service representatives operate from ten centrally located cities. We maintain 
warehouse stocks in eleven cities. See the Atkins & Durbrow service representative the 
next time he calls. He has a story that will interest you. 


ATKINS DURBROW, ic. 


165 JOHN STREET, NEW YORK 7, N. Y. 
CHICAGO MINNEAPOLIS KANSAS CITY OMAHA DETROIT BOSTON 


Representing 


California Packing Corp. : E. R. Squibb & Sons 
EXADOL-M 
BIOTOL Fred T. Bridges Associates Pabst Brewing Co. 
ORTIFIED SARDINE OILS CO-QUINA SHELL BREWERS DRIED YEAST In 
SPECIAL: 400 D, 1000 A units VATAMIN A & D FEEDING OIL 
EXTRA: 400 D, 2000 A units — 400 Vitamin D and1000 Vitamin A units 
SUPER: 400 D, 3000 A units The Barrett Division Vic Rin Corporation ¥ D-SEC a4 
Allied Chemical & Dye Corp. 700 00D units perlb.in dry powder form 
Also Available in NIACIN : A cold processed extracted : DICOCE 
800/2000 and 800/4000 oils (Nicotinic Acid) oil rich in Vitamin E © An aid in the nrevention of coccidiosis 
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{OTHER CCC PRODUCTS 
todized Calcium 
(Any 


(Any desired tevel) 
Electro (Free-Flowing) Calcium 
Peltet Machine Calcoum 


FEEDS, TOO! 


BRANDEIS 
THEATRE BLODG., 
OMAHA 2, 
NEBRASKA 


CISION\ 


j 
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Allies blast to Victory ...and precision is important on the “Feed Front”, too, 
especially in the accurate, uniform INCLUSION OF IODINE in poultry and 
livestock feeds. For nutritionists have found that unless this vital trace element is 
distributed evenly in the daily ration, much of its benefits are Jost. 

The answer is “KI.5” ... which is 98% pure Calcium Carbonate impregnated 
with stabilized Potassium Iodide by the patented CCC “wet” process. Without 
pre-mixing, iodine is thus carried into every part of the feed mixture, equally and 
adequately iodizing every ounce. Cuts costs for you — saves time for you — 
safeguards against mixing or measuring mistakes! 

“KI.5” is available with or without Manganese, and is fully guaranteed by the 
Pioneer Producers of Trace Elements Products. Write today for samples and 
detailed information. 


CALCIUM CARBONATE COMPANY, 43 East Ohio Street, Chicago 11, lilinois 


BOX 409 
CARTHAGE 
MISSOURI 


ABORATORY AND QUALITY CONTROLLE 
PRECISION 1S A BUSINESS! 
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BULLETS AND BALLOTS = More than anything else, most of us want (first) 
FOR FREEDOM , the return of peace and (simultaneously) the 

return of free enterprise in business. We are 
generally opposed to all forms of government control including subsidies, 
ceilings on prices and wages, curtailment of production on farms and in 
factories, and regimentation of any kind whatsoever. 


The American way of life must always offer us and our sons the opportunity 
and possibility, through individual initiative, to become the owners of our 
homes, the proprietors of our own farms and businesses. 


Children will often say to one another: “Some day I am going to own a home 
like that,” or, “Some day I am going to own a farm (or factory) like that.” And 
American children have every right to expect that they may achieve such 
ambitions if they will and work hard enough. 


It is because of appreciation of the value of this heritage that the farmers 
and other small business men (who have come up the hard way) are fighting 
on the home front as their sons are fighting on the far flung battle front—to 
preserve free enterprise as the American way of life. 


Crossing the country from the Atlantic to the Pacific we have been impressed 
by the millions of small homes, the countless farms and the thousands of small 
factories along the way. But, having had much time to read and think, we are 
appalled and worried at the way the rights and privileges which made these 
homes, farms, and factories have been gradually taken away from us in the 
few years just prior to and during the terrible war in which we are now 
engaged. 


The writer has not been much in sympathy with the publicized post-war 
planners as they are largely the same long-haired theorists who started to 
take our liberty from us long before the first shell was fired in Europe. The 

' battle to restore free enterprise to the United States, however, is not post-war 
planning but a most important part of the present global war for the four 
freedoms. 


t 


We must never lose sight of this objective and we must constantly remember 
that the American way to protect the American way of life is through the ballot. 


of this editorial for distribution to your 
mailing list. It originally appeared in the 
August, 1943, issue of The Feed Bag and 
is republished in response to many re- 
quests. 


NOTE: We will be glad to supply reprints 
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We don’t mind you looking over our shoulder . 
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is doing an outstanding job!”’ 


That’s what Dr. Lee says, who knows whereof he speaks. It plays a vital part in 
egg production and hatchability . . . builds good strong bones because of its high 
phosphorus and calcium content . . . makes a fine replacement for bone meal. (Low 
fluorine content approved by state officials.) You'll find Coronet Defluorinatec 
Phosphate more economical to use and it will make a noticeable improvement in 
your poultry and cattle. Results are what really count and they’re easy to see when 
Coronet Defluorinated Phosphate is included in the feeding program. Regular ship- 
ments throughout the year as needed. Write ... or wire ... Department FB now. 


THE ATLANTIC SUPPLY 
S. CALVERT STREET 
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PHOTOS on this page were taken last month at the annual meeting of the Ohio Grain, Mill & Feed Dealers association held 
at Columbus, Ohio, but were not received in time to be published with the convention story reported in the June issue 
of The Feed Bag. Shown above, from left to right, are: TOP ROW—H. E. Frederick, Marysville, newly elected president, 
and Elton Kile, Kilesville, retiring president; Harry Menges, Washington, D. C., and Wallace Applegate, Toledo; Robert 
McAllister, Columbus, and Frank C. Bowes, Boston, Mass. SECOND ROW—Jim Barnhardt, Columbus, and L. A. Gilliland, 
Van Wert; A. Ward Creswell, Cincinnati, and C. T. Ater, Columbus; Charles Latchaw, Defiance, W. W. Cummings, Col- 
umbus, secretary-treasurer, and P. A. Lashley, Marion. THIRD ROW—W. S. Thompson, Columbus and Dr. R. M. Bethke, 
Wooster; K. M. Walters, New York City and E. G. Horst, Chicago; Mark Thornburg, Des Moines, lowa, and A. W. Car- 
penter, Sherburne, N. Y. FOURTH ROW—Mr. and Mrs. Ben Rawnsley, Fort Thomas, Ky.; Carl Berger, Sidney, and Ray- 
mond Kaiser, Van Wert; Loring Schuler, general manager, National Tax Equality association, Chicago. BOTTOM ROW— 
E. C. Thomas, Caealen, and Glen Ash, Toledo; Laverne Coulter, Des Moines, lowa, and aati Gibson, Cincinnati; W. T. 
O'Neall, Findlay, U. D. Thompson, Cambridge, and A. H. Powell, Columbus. 
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We invite you to test a new Squibb vitamin emulsion, 
protected against Vitamin loss from oxidation 


EXADOL- 


with 


If you are short on Vitamin A—if 
you want to be sure that the units 
of Vitamins A and D you buy ac- 
tually go into your feeds without 
inane you will be interested in Squibb Exadol-M. 


This new and much publicized patented product pre- 
vents vitamin losses due to oxidation. It comes to you 
in the form of a concentrate, homogenized in molasses, 
containing 1,000 U.S.P. XII units of Vitamin A and 
400 A.O.A.C. units of Vitamin D per gram. 


Under exhaustive tests and even at high temperatures, 


LET YOUR ASSAYS SHOW YOU WHY THIS 
IS TODAY’S GREAT FIND 


PRODUCT 


the vitamin content of Exadol-M has shown marked 
stability over a period of many months. The process 
by which it is made effectively retards oxidation of 
both Vitamin A and D. Your assays will reveal other 
factors which will hold your interest. 


The supply of Exadol-M is somewhat limited, but pro- 
duction schedules are being stepped up gradually. We 
therefore suggest that you write now for a trial supply, 
prices and possible delivery dates. Address Dept. FB-7, 
E. R. Squibb & Sons, Veterinary and Animal Feeding 
Products Division, 745 Fifth Avenue, New York 22, N.Y. 


* Vitamin Stabilized: A patented process protects the vitamin content of Exadol-M from oxidation. (U!S. Pat. 2,321,400) 


"'Exadol-M’’ (Reg. U.S. Pat. Off.) is a trade mark of E. R. Squibb « Sons., 


EASTERN SALES AGENTS: 
ATKINS & DURBROW, Inc., 165 John Street, New York 
Branch Offices: 
Boston Chicago Minneapolis Kansas City Omaha 
PACIFIC COAST SALES REPRESENTATIVE: 
FRED DEHOFF COMPANY 
Merchants Exchange Building, San Francisco, California 
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SHORTAGE 
HERE 


There's slleniy of D-SEC to help make 
your feeds more efficient 


In these days when growth ingredients for poultry are scarce, here’s 
good news. There is plenty of D-SEC (Vitamin D in powder form) to 
help chicks build strong healthy frames—so essential to body growth. 


The supply of D-SEC is not governed by the fishermen’s catch, yet 
D-SEC is as effective as fish liver oils in supplying this vitamin. 


D-SEC also saves you money. It is easy to handle and easy to mix. 
It is light in weight— saves in freight costs and handling— requires 
less storage space. It is offered in a potency of 900,000 A.O. A.C. 
chick units per Ib. 


In addition to D-SEC, Squibb also offers EXADOL-M* with Vita- 
mins A and D stabilized, and SQUIBB Vitamin A and D FEEDING | 
OIL. Write today for prices and facts about all three. Address | 
Dept. FB-7, E. R. Squibb & Sons, Veterinary and Animal Feeding 
Products Division, 745 Fifth Avenue, New York 22, N.Y. 


*Vitamin Stabilized: A patented process protects the vitamin content of Exadol-M from exidation. (U. $. Pat. 2,321,400) 
“'Exadol-M” (Reg. U.S. Pat. Off.) is a trademark of E. R. Squibb & Sons. 
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& DURBROW, inc., 165 John Street, New York 
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Mined from selected low-fifierime deposits, 
SEA-COLL is manufactuyed Gm the largest 
| and most modern plantg, with ‘the largest 
| shed capacities in the Dénnellon area. It is 4 
uniformly fine grounds less dusty, amd dis- 
perses easily throughput the feed. 
In the past year, SEA-COLL has supplied 
| phosphorus and Arace minerals to several 7 = 
million tons of fged. It is producing excellent 
results, and is/saving our customers mone®y. 
| Write, wire/or telephone us collect, and we “~~ ami © j 
will be pléased to furnish further informa- 
tion. 
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Wins 


HE usual early-dawn tranquil- 
ity of Hickory Grove, home of 
the Hickory Grove Feed store, 
was shattered by the roar of motors. 
Over the hill, leading into this other- 
wise peaceful town lumbered a 


long caravan of army trucks from. 


near-by Camp Hicks. Although 
Hickory Grove didn’t know it this 
particular terrain had been chosen 
by the commanding officer for ma- 
neuvers. 

Lem Jones, proprietor of the Hick- 
ory Grove Feed store, turned rest- 
lessly in his bed, awakened by the 
sound. He pulled up the shade of 
the bedroom and sleepily observed 
the long line of trucks snaking over 
the hill and turning in to the fair 
grounds on the outskirts of town. 

“What in blazes is happening 
now?” he muttered to himself. 
“Looks like the whole United States 
army is comin’ here to spend the 
summer.” 

Unable to go back to sleep, Lem 
dressed and tiptoed past the open 
bedroom door where ‘‘Pop,”’ visiting 
father from California, was sleeping 
peacefully and snoring loudly un- 
aware of the army’s mock invasion. 

“Poor Pop,” said Lem to himself. 
“Bet if he knew what was goin’ on 
he'd be up and hopping around 
like a jack rabbit. Only hope he 
keeps out of trouble when he does 
find out.” 

Mickey, the office boy, was al- 
ready in an excited huddle with 
Zeke, the warehouse hand, when 
Lem arrived at the office. They were 
standing at the front window watch- 
ing the soldiers clamber out of the 
trucks and pitch their tents on the 
fair grounds. 

“Gee, I wish I was in the army,” 
mused Mickey, just as Lem strode 
through the door. 

“Well, you ain't,” greeted Lem 
gruffly. “Let the army mind its own 
business and you mind yours.” 

“Yes, boss,” acquiesced Mickey, 
but the longing look was still in his 
eyes. 

Back at the fairgrounds a square- 
jowled husky with three stripes was 
giving the word to his platoon. 
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from army men for aid in 


by Staff Sgt. EMIL J. BLACKY 


“I want everybody to listen care- 
fully,” he grunted. “See that big hill 
back of the town. Well, that’s our 
objective. Red company has got it 
fortified and Blue company has to 
take it. Now, here is our plan of 
attack and from then on in it’s every 
man for himself but carryin’ out his 
orders.” 

On blurted the sergeant explain- 
ing the whole plan of campaign. H- 
hour was to be at 10 o’clock and the 
commanding officer himself would 
be stationed at a vantage point to 
review the entire maneuvers. Every 
man in the winning company was 
to get a 72-hour leave. 

It was the morning sun, streaming 
its scorching rays on Pop that woke 
him, plus the appetizing smell of 
ham and eggs which Mrs. Jones was 
cooking for breakfast. Dressing hur- 
riedly he hobbled down to the kitch- 
en and greeted Mrs. Jones with his 
usual snappy, “You're the swellest 
girl in the world. It's too bad you 
had to get hooked with a bum like 
Lem. Now, if I wuz in California on 
a morning like this - - -” 

“That's enough, Pop,” chided 
Lem’s wife. “If you don’t stop talk- 
ing about California this minute I 
won't give you any breakfast.” 

The thought of losing his hearty 
morning meal was enough to make 
Pop shift his conversation to other 
subjects. Suddenly he spied the 
assemblage of army trucks, tents 
and other equipment. His eyes blaz- 
ed with memories. 

“B' Gad,” he shouted. “The army's 
on ‘moonovers’. Now when I was in 
the Spanish-American war we did- 


n't do no such things. Just went out 


and licked hell out of ‘em without 
any practice.” 

“Pop,” warned Mrs. Jones, “watch 
your language. And besides, this 
war is bigger and different. We're 
fighting two enemies and they're 


hickory grove 


tougher and there are a lot more 
of ‘em than there were in the Span- 
ish American war.” 

“Where's that rifle I gave to 
Lem,” Pop asked his eyes riveted on 
the fair grounds. “I'll show ‘em how 
it’s done!” 

“You'll do no such thing,” cau- 
tioned Mrs. Jones. “Either you stay 
here or go down to the store with 
Lem. Sure as shooting if you start 
interfering with any of those army 
boys you'll end up in the guard 
house.” 

“Naw, I won't. I want to talk to 
the general himself. Gotta give him 
some pointers.” 

The arrival of a steaming dish of 
ham and eggs and fried potatoes 
switched Pop’s mind from military 
thoughts for the moment as he 
tackled the “vittles” with zest. When 
he had finished he donned his hat 
and sauntered toward the back 
door. 

“Where you going, Pop?” asked 
Mrs. Jones. “Now remember. Stay 
away from those fair grounds or 
you'll get into trouble.” 

“I'm just going back into the or 
chard where I can watch ‘em,” re- 
turned Pop. “Nice an’ shady out 
there but it'll never be like Califor- 
nia. Now California that's the place 
to have ‘moonoovers’ ”. 

“Shush, Pop,” chastised Mrs. 
Jones. “Once and for all shush. All 
right go ahead and sit in the orch- 
ard and watch the maneuvers. But 
don't talk to me about California.” 

Pop hobbled down the path lead- 
ing to the orchard in the rear of Lem 
Jones’ home. His eyes danced with 
memories of his exploits in the 
Spanish American war as he watch- 
ed Blue company prepare for the 
attack. But the hot July sun, unre- 
lenting even for the shade trees, 
cast a lethargy over him and he 
soon fell asleep. He awakened sud- 


(Continued on page 91) 
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CHECK YOUR NEEDS with AMBURGO 


When an AMBURGO tepresentative calls he represents 
service in its fullest meaning. AMBURGO is recognized as 
a dependable and reliable source of Vitamin products and 
Concentrates. 


CHESTNUT 
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encourage farmers to 


Around 


in your feed store 


VEN in these hectic times,” de- 

clared Minor Smith, co-owner 

of the Smith Brothers Feed & 
Coal Co., Raytown, Mo., “farmers 
like to browse, like to handle and 
study the merchandise they con- 
template buying. That is the main 
reason our customers always find 
open feed sacks containing a sam- 
ple of every kind of feed we sell. 
It allows them to study the contents 
of each sack, to take out a handful 
of feed and examine it closely. It’s 
the reason there is a display of 
poultry remedies in a strategic spot 
in the store, with handy circulars 
describing the products and the 
treatment of poultry diseases. 

“It's the reason,” continued Mr. 
Smith, “that in our feed section, 
there is ample room for farmers to 
look around without being bothered 
by clerks or bumped by outgoing 
sacks of feed. Our store is wide 
open to customers; browsing is not 
only permitted, it’s encouraged.” 

To this wide open display feature, 
Minor Smith and his brother, Wil- 
liam, feel should go a major por- 
tion of the credit for the almost im- 
medate success the firm experienc- 


ed with the feed line. On July 4, 


1941, the dealers sold their first 
sack of commercial feed. Today, 
monthly sales amount to eight times 
as much as they did the first month 
feed was carried. 

Feed didn't play a role in the 
first years the firm struggled for ex- 
istence but it will have an impor- 
tant bearing in the future because 


‘SMITH BR 


Minor and Bill Smith have discov- 
ered the potentialities in their terri- 
tory for a firm with an aggressive 
sales policy. 

It was as a trucking firm that the 
business was first set up in the little 
community which is only a few 
miles east of metropolitan Kansas 
City, but which borders on some of 
the larger dairy farms of Jackson 
county. In 1931, Minor Smith pur- 
chased a Ford truck and gave a 
note for the down payment. “Any- 
thing Hauled, Anytime,” was his 
slogan but despite his tireless ef- 
forts to secure trucking jobs, busi- 
ness wasn’t rushing and he only 
managed to eke out a modest liv- 
ing. Later, William H. Smith joined 
his brother and became a full- 
fledged partner in the business. The 
pair purchased another truck and 
specialized in hauling hay and live- 
stock. The farmer-friends the two 
men made in those early days are 
now proving staunch supporters for 
the feed department. 

The year 1934 brought a change 
in the young men’s business affairs. 
Their father sold them his business, 
which included hauling coal from 
the mines at Lexington, Mo. In 1935 
ice was added and the brothers 
installed a refrigeration unit which 
began paying worthwhile divi- 
dends almost from the beginning. 
In those early days, both men toiled 
from 14 to 16 hours a day at their 
business. In 1936 sand and cement 
were added and suddenly the coal 
trade took a jump upward. Gradu- 
ally other building materials were 
added. Business was good. And 


. then the war! Many firms prospered 


but others noted a shortage in mer- 


cchandise which curtailed sales. And 
_a definite sales slump was the lot 


of Bill and Minor Smith. 
“When the representative of a 
well known feed manufacturer en- 


8 “= tered our doors that morning in July 


4 194] and asked us to handle his 


> 


BROWSING around is encour- 
aged at the Smith Bros. Feed 
store, Raytown, Mo., shown at 
lower left, because the owners, 
Minor Smith and his brother 
William, right above, know that 
customers like to handle the 
merchandise they contemplate 
buying. 


line,” recalled Minor Smith, “Bill 
and I had just come out of a hud- 
dle regarding the business. Building 
materials were scarce and sales in 
other lines had slowed up. We 
needed another line of merchandise 
to offset the terrific slump our sales 
had taken since the war.” 

Realizing that farmers would 
probably heed the administration's 
call for increased production of food 
and livestock, the Smith brothers 
decided on feed as their new line. 
It has proved to be a wise choice. 
Feed sales from July 1941 to the 
present have been primarily re- 
sponsible for allowing the firm to 
emerge from the red and to entirely 
clear the debts on all property and 
trucks. 

Straw and hay are important 
sideline products and additional 
warehouse space is now needed. 
They have an application before 
the war production board for per- 
mission to complete a new ware- 
house this year and if it is granted 
they intend to use this extra space 
for increasing their stock of feeds. 
The foundation of the new building 


(Continued on page 88) , 
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fry r the : Information recently received indicates that for 
ration should contain about 25% to 50% greater 

Tu r go Ration proportions of the water-soluble vitamins than are 

customarily used in chicken feeds. 

The uniformly high potency of B-43 Riboflavin 
Supplement simplifies the feed manufacturer’s prob- 
lem of including adequate quantities of riboflavin. 
RECOMMENDED PROPORTIONS OF B-43 

FOR USE IN TURKEY FEEDS 


Ibs. per ton 
Starting Mash for poults (all-mash) . . . . 15 to 20 
Breeding Mash (all-mash) . . . . . . . 121018 
B-43 Riboflavin Supplement is easy and econom- 


ical-to use. Now available for immediate 
,motiess Man . .... 

CRUDE FIBRE, not more than... . 6% (F.O. B. Peoria, Illinois). | 
ASH,notmorethan . . . . . . 8% 


~ 


MOISTURE, not more than . 8% 
NITROGEN-FREE EXTRACT, not less than . 56% 


B-43 RIBOFLAVIN SUPPLEMENT 
CONTAINS NOT LESS THAN: 


250 micrograms of COMMERCIAL SOLVENTS 
Corporation 


17 East 42nd New York 17,N. 


Riboflavin per gram 
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Men 


city from feed store outposts 

scattered through 10 northeast- 
ern states, members of the Eastern 
Federation of Feed Merchants held 
their largest annual meeting in 
many years at the Hotel Commo- 
dore in New York City, June 12 and 
13. 


Kenneth E. Eldred, Chas. H. E]l- 
dred & Co., Bainbridge, N. Y., was 
re-elected president of the federa- 
tion. Other officers are: Walter F. 
Oesterling, P. J. Oesterling & Son, 
Butler, Pa., first vice president; 
James H. Gray, J. H. Gray Milling 
Co., Springville, N. Y., second vice 
president; Louis E. Thompson, Glen 
Ridge, N.J., secretary-treasurer; and 
Austin W. Carpenter, Sherburne, 
N. Y., executive director. 

Allen Bush, Louis Bush & Sons, 
Lowville, N. Y.; Louis F. Camp, 
Camp Milling Co., Walton, N. Y.; 
Charles Merriman, Potsdam Feed & 
Coal Co., Potsdam, N. Y.; and Mr. 
Eldred were re-elected to the board 
of directors. Continuing on the 
board are: Frank C. Demarest, A. 
W. Demarest & Sons, Stamford, 
N. Y.; William R. Conklin, Chester 
Grange store, Chester, N. Y.; Theo. 
P. Reed, Jr., T. P. Reed & Son, Pen- 
nington, N.J.; Benjamin D. Simmons, 
Decker & Simmons, Sussex, N. J.; 
John S. StahInecker, Lycoming Flour 
Mills, Williamsport, Pa.; C. Paul 
Ward, Ward & Van Scoy, Candor, 
N. Y.; Dean K. Webster, Jr., H. K. 
Webster Co., Lawrence, Mass.; Mr. 
Oesterling and Mr. Gray. 


The convention program was re- 
plete with excellent addresses but 
the most inspiring and enthusiastic- 
ally received was delivered by Ex- 
ecutive Director Carpenter who 
with Secretary Thompson was di- 
rectly responsible for the success of 
the meeting. Some of the things 
Mr. Carpenter said were: 

After the war, competition in the 
feed business will be keener than 
anything we've ever seen. The bat- 
tle for business will follow the battle 
for ingredients. Potential tonnage 
will be smaller. Feeders will give 
more attention to roughage — for 


America's largest 
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invade new york city for 
largest annual convention 


by DAVID K. STEENBERGH 


poultry as well as for dairy cows 
and cattle. 

There will be more people strug- 
gling for tonnage. Many new firms 
have entered the feed business 
since the war and evidently plan 


KENNETH E. ELDRED, secre- 
tary-treasurer of the Chas. H. 
Eldred & Co., Inc., Bainbridge, 
N. Y., was re-elected president 
of the Eastern Federation of 
Feed Merchants at the annual 
meeting held in New York City, 
June 12-13. 


to stay. Big business has its eye on 
the feed industry as a field for post 
war activity. It may wish to control 
sources of supplies as well as en- 
gage in manufacturing and retail- 
ing. 

Research contributes as much as 
production toward winning the war. 
It must be continued after the war 
with an unceasing effort to find new 


‘materials with which to make bet- 


ter and more economical feeds. We 
already have proved efficient re- 
search facilities and personnel 
working in the field of animal nu- 
trition but we need research on the 
cost of operations, on methods of 


merchandising and selling. This is 
a challenge to our trade associa- 
tions. 

The federal government, through 
CCC, AAA, WFA and other agen- 
cies, is heavily involved in the feed 
and grain business. It may not wish 
to get out of our business after the 
war and certainly will not get out 
with a snap of the fingers although 
a change of administration would 
help. This administration has al- 
ready indicated that it wishes to 
control grain on a world wide basis 
after the war. It will undoubtedly 
continue the support prices on agri- 
cultural commodities. The relaxa- 
tion of patent laws and the promo- 
tion of grade labeling is a slap at 
private enterprise. It is not too late, 
and certainly not too early, to start 
selling the value of our services to 
members of congress. 

Cooperatives are steadily in- 
creasing their volume in the feed 
business. We have no personal ani- 
mosity toward the men who are 
operating these cooperatives and 
we do not challenge the right of co- 
operatives to engage in the feed 
business. 

We do challenge the right of co- 
operatives to ask and receive fed- 
eral and state government aids 
which are not available to private 
business. The cooperatives are con- 
stantly on the job selling their cause 
to all farm organizations and all 
branches of government and they 
are reaping their reward in favor- 
able free advertising, including 
hundreds of government pamphlets 
issued in their behalf, which would 
have cost more than a million dol- 
lars if paid for by private business. 

That we private businessmen are 
not in as close contact with the agri- 
cultural and government agencies 
with whom we work is strictly our 
fault. We are doing an exceedingly 
poor job of public relations and 
apathetically permitting the coop- 
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eratives to steal the show. 

In addition to receiving all this govern- 
ment aid, the cooperatives pay no federal 
taxes. This is a great advantage for it per- 
mits cooperatives to build reserves and ex- 
pand with profits which private business 
must and is now gladly contributing as 
taxes to help win the war. We believe co- 
operatives should contribute to the cost of 
government and toward winning the war 
in the same proportion as private business. 
We insist that cooperatives competing with 
us be governed and regulated by the same 
tules that apply to us in private business. 
To accomplish this result, private business 
must become more policitical minded. 

Other featured addresses by Dr. Lowell 
C. Cunningham of Cornell university, Ith- 
ica, N. Y.; Prof. J. G. Archibald of Massa- 
chusetts State Agricultural college, Am- 
herst; and C. Neil Barrett of the Office of 
Price Administration, Washington, D. C., 
are published elsewhere in this number of 
The Feed Bag. 

Walter C. Berger, chief of the feed man- 
agement branch, war food administration, 
Washington, D. C., teamed with Dr. Cun- 
ningham in discussing the adjustment of 
livestock and poultry numbers to feed sup- 
plies at the opening session of the conven- 
tion. Mr. Berger has discussed this same 
topic before many other feed conventions 
from coast to coast and his observations 
and recommendations are now familiar to 
most feed men. 
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ATTENDING the Eastern Federation convention at the Commodore hotel in 
New York City, The Feed Bag graphic found, left to right: TOP ROW— 
Neil Barrett of OPA with Hal Gillott of Blatchford's; C. F. Howard of Tioga 
Mills with Felix Sherry of H. J. Baker & Bro.; C. P. Burr and J. M. Kelly of 
National Distillers; K. E. McFall of the Limestone Products Corp. with Errol F. 
Cook of Allied Minerals. SECOND ROW—Herbert K. Clofine of Philadelphia 
with Rufus B. Mathews of Berkaw & Mathews, Flemington, N. J.; Mr. and Mrs. 
Austin W. Carpenter of Sherburne, N. Y.; Robert Gray of the Springville 
(N. Y.) Mills, A. W. Harbison of Meech & Stoddard, Middleton, Conn., Don 
A. Coon of Spencer Kellogg, and Howard Shamel of East Concord, N. Y.; 
Howard T. Walden of Corn Products with Prof. L. C. Norris of Cornell. THIRD 
ROW—Walter Burhop of Central Soya, Frank A. Halstead of Pacific Molasses 
and A. F. Hopkins of the Chas. M. Cox Co.; A. V. Jay, Niel Biggero, Neal 
Allen and Ed Funk, all of Nopco; J. N. Feldman of Atlantic Grain, Harold W. 
Grove of Lake Grove, L. I., N. Y. and Gilbert Eddy of ‘Dr. Salsbury's Labora- 
tories; John A. Storm of Utica, N. Y. with Jake Stewart of Blatchford's. 
BOTTOM ROW—Robert L. Quait of Wene Poultry Laboratories, J. J. Nichols 
of the lowa Feed Co. and C. J. LaFleur of Kasco Mills; W. M. Lambert of 
Muir & Co., M. F. Cohn of Sunset Feed & Grain and C. J. Martenis of New 
York City; F. J. Schonhart of Cargill; Howard M. Schaal of Seaboard Western 
with Eddie Rubinoff of Vineland, N. J.; E. C. Carroll, Jr. of Gorton-Pew with 
William Andersen of New England By-Products. 


Speaking at the luncheon on Monday, 
Fred A. Virkus of Chicago, president of the 
Conference cf American Small Business 
Organizations, credited private business 
and free enterprise as responsible for this 
country’s having the highest standard of 
living in all the world. The problem of 
maintaining that standard free enterprise 
and equal opportunities for small business, 
he said, transcends all politics. The govern- 
ment now has 40 billion dollars invested in 
plant facilities, one-fifth of all in the United 
States. We do not want our government to 


lapse into state socialism, but that is where 
we are headed under the present admin- 
istration. Twenty-thousand of the 180,000 
small business plants operating in the 
United States before the war have closed 
up and of the remainder only half are en- 
gaged in war production and some of these 
only to the extent of 10 to 25 per cent. He 
urged that the government release stock- 
piled surplus materials io small business 
so that it may be prepared to absorb im- 


(Continued on page 96) 
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In 1943, sales of Fleischmann’s Irradiated Dry 
Yeast reached an all-time high. With this 
increased volume, costs have been reduced to an 
all-time low. These savings are being passed 
on to the feed manufacturers and farmers 
of America. 


Vitamin D is essential for the best utilization 
of two important minerals, calcium and phos- 

phorus. Because Vitamin D puts these minerals 
to work, it is essential to “Mineral Health.” 
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STANDARD BRANDS INCORPORATED 
SPECIAL PRODUCTS DEPARTMENT : 
_ 595 MADISON AVENUE 


NOW... the cost of vitamin D for 


four-footed animals is at an all-time low! 


The cost of Vitamin D in Irradiated Dry Yeast: 


is so low that every progressive feed mixer 
can afford to supply this vitamin to his cus- 
tomers in all of his four-footed animal rations. 


Fleischmann’s Irradiated Dry Yeast is nation- 
ally advertised to leading livestock farmers as 
an economical source of Vitamin D. Be sure 
they see Irradiated Dry Yeast listed on your 
feed tag. Write today for prices and name of 
nearest distributor. Address Desk FB-7. 


NEW YORK 22, 


r Four-Footed 
ANIMALS 


Rich in VITAMIN 
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Because scientists learned this lesson 
years ago, they have been recom- 
mending milk for feeding purposes 
ever since. No wonder that feeders 
likewise prefer milk . . . Supreme 
Brand Condensed Buttermilk-Whey 
Mixture . . . a combination of butter- 
milk and whey in the proportions that 
mean efficient and profitable results. 


Right now, especially when feeds are 
scarce, it’s a smart idea to offer Su- 
preme Brand Condensed Buttermilk- 
Whey Mixture to your customers. 


This outstanding milk by-product has 
a smooth, heavy body and it’s fresh 
. .. not over a day old when it leaves 
our plant. 


Write or wire today for information and prices 


HERBERT 


Milk By-Products 


BULLETIN BLDG. 


PHILADELPHIA 7, PA. 


ALNLILSANS ON SI ATIIW AOA ALNLILSANS ON SI ANAHL MWIIN AOA ALNLIILSANS ON SI 
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if J Were Ju Your Pants... 


interesting experience to sit with a 
marine who had just returned from the 
European battle front. In generally dis- 
cussing the war he said that the spirit of 
our boys over there is very high, and while 
everyone here seemed much concerned as 
to how our men were doing in France, 
our boys over there felt that the real ques- 
tion was, “How are we doing at home?” 
and he ended the conversation by saying, 
“Pity the Axis if the home front backs us 
up!" But he had his misgivings . . . and 
rightly so. 

For so long as labor keeps thinking in 
terms of its rights rather than its duties; 
so long as women keep thinking in terms 
of sugar and butter; men in terms of tires, 
gasoline and what they can make out of 
this; so long as politicians and agencies 
in Washington—from top to bottom—keep 
thinking of more power and perpetuation 
at the expense of efficiency and unity; just 
so much longer will be engaged in ihis 
momentous struggle, the outcome of which, 
win or lose, is certain to change the des- 
tiny of the world. And only when we begin 
to think as a nation, rather than as a 
group, an industry, or an individual—then 
and then only do we stand a chance of 
winning this war! I said a chance of win- 
ning this war. 

Oh, for a voice that is loud enough, 
strong enough, clear enough to awaken 
us; to stir us, to make us realize the seri- 
ous predicament we find ourselves in. So 
during these days of stress let's not quib- 
ble over regulations that are bound to 
come. Let's temper and trend our thought 
wholly toward that which is good for the 
nation rather than that which might be 
good for an industry, a group, or an indi- 
vidual. And if every industry, every group 
and individual does likewise, the question 
as to who is going to win this war will not 
be long in answering. 

United Prayer 


Qouns over on the train it was an 


United work, united hope, united prayer. 


is the answer and since the ultimate suc- 
cess of our armed forces depends in a very 
substantial manner upon the products of 
the soil, we who handle, process and dis- 
tribute these essentials have a responsi- 
bility and an obligation. Let's not fail. 
And when this terrible war is over, to keep 
America as our sons knew it before they 
left, the land of promise and opportunity 
is a far greater responsibility than putting 
pants on Ghandi against his will. Ghandi 
can't handle pants. If he were ever caught 
short, with pants on, he’d be in trouble 
and after all Ghandi may prefer minus 
fours to plus fours who knows, so let's not 
fail in that responsibility either. 

If you are dong business just as you did 
five or ten years ago, you were either 
ahead of the crowd then or you are be- 
hind it now. Meetings of this kind have a 
definite and certain value in times chang- 
ing as rapidly as these. Few, if any of us, 
can by ourselves keep abreast or interpret 
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the continuous stream of government regu- 
lations, and it is only by meeting each 
other and discussing our problems that we 
make progress and help the cause. It’s the 
old story, if you have a dollar bill and I 
have a dollar bill and we exchange them, 
both of us go home with a dollar bill—no 
loss, no gain. But if you have an idea and 
I have an idea and we exchange them, 
both of us go home with two ideas—no 
loss, much gain. That is the distinct value 
of meetings of this kind and if I were in 


His Last Speech 


Among Roy La Budde’s many ac- 
complishments was his ability as a 
speaker. He was an authority on 
merchandising and advertising and 
was frequently called on to address 
grain and feed groups throughout 
the country. Appearing on this page 
is Roy’s last prepared speech with 
a typical La Budde title. It was 
delivered June 26 at Grand Rapids, 
Mich., at a feed meeting sponsored 
by the Runciman Bean Co. It will 
pay readers of The Feed Bag to 
study this message carefully. It con- 
tains many worthwhile suggestions 
and in several instances reflects the 
inner thoughts of one of the great 
minds in the feed industry. 


your pants I'd never miss a single one. 
And men, let’s be honest. What has any 
merchandiser in the feed industry got to 
“yap” about anyway? Nine out of ten 
who are lucky enough to be in that busi- 
ness have enjoyed 30 to 70 per cent more 
business at margins they never before 
knew existed. The average feed dealer's 
inventory, their balance sheets show, are 
the largest in the history of their business. 
Now they may not have exactly the type 
of feed they desire but their tonnage is 
larger and the point I would like to make 
right now is—let’s stop talking about the 
things that are not available to sell and 
talk about the things that are available. 
For unless you are the retired president of 
the Chase National bank you need busi- 
ness right along. Now is the time to start 
—crank ‘er up from where you are. 


Distribution Big Problem 

Nobody is in business for the fun of it. 
Business is supposed to yield a profit to 
the man who puts his money in. If that 
were not true you wouldn't be long in 
business. And without that premise neither 
business nor government nor modern civil- 
ization could exist. 

Nobody makes goods and nobody buys 
goods to give a working man a job, or for 
that matter to give a business man a profit. 
Goods are bought only when somebody 
likes the kind of goods you make or sell, 
and the price you ask. If the post-war 
planners put the job ahead of the purchas- 


er at the beginning of their thinking, they 
will certainly lead us into unemployment 
and into “manufactured jobs” on public 
works, and broken-spirited men. America 
has never suffered because of lack of 
“mass production”. Lend-lease and stag- 
gering surplusses attest to that, but it has 
been accused of not achieving “mass dis- 
tribution.” It follows then that selling or 
distribution is the greatest single important 
problem of the post-war period. And it is 
as true in the feed and grain business as 
any other. : 
Use Advertising 

Every man in business wants and needs 
customers. For this reson he wants to get 
rid of what he’s got in order to make room 
for more. It's this “getting rid of” process 
that actually constitutes the “selling” we 
hear and read so much about. Selling is 
the perpetual responsibility of business. 
There is never a let-up. Each day demands 
its quota of sales. Orders must be closed 
for today, built for tomorrow; the seed must 
be planted for next year. Old contracts 
must be nursed. Half-sold prospects must 
be converted. A new crop of buyers must 
be persuaded. Regardless of seasons, re- 
gardless of conditions, and I do mean 
wars, the try for business must be made. 

That we must advertise to make this sell- 
ing job easier is a foregone conclusion. 
That's been settled long ago. The question 
is, “How shall I advertise “ Or in other 
words, “How shall I acquire a reputation 
that will cause folks to prefer to deal with 
me rather than with a competitor?” 

But generally speaking, men in the re- 
tail feed and grain trade the country over 
are reluctant to consistently use advertis- 
ing. Perhaps this is due to the fact that in 
the general conduct of our business all 
these years, 99 per cent of us placed en- 
tirely too much emphasis on the buying 
and far too little on the selling. Advertis- 
ing is mass selling. 

Telling Is Selling 

Now “telling” is selling and if a sale is 
a purchase turned inside out, why don’t 
you give it the same consideration? You 
make a good feed, perhaps handle a re- 
spectable commercial brand on the side, 
but no matter how good you think you are, 
or how good you think your products are, 
you are not your own customer. You don't 
buy your own feed. Your own cash doesn't 
jingle the cash register. Now a product 
might be 99 per cent pure but only 1 per 
cent known. It isn’t the purity or the qual- 
ity or the efficiency of any product that 
actually sells it—it’s the buyer’s knowledge 
of that purity or of that efficiency. So we've 
got to tell them about our feeds, our store, 
our service and what it will do for them. 

Will Rogers said, “Advertising is that 
which makes us spend money we haven't 
got for things we don't need.” I have al- 


ways believed that advertising is like mak-. 


ing love. Making love is like making pie 
—all you need is a lot of crust and a little 
applesauce. Someone else said “advertis- 
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ing is the spark plug of business.” Of 
course the latter is more true. 

But whenever we hear or read the word 
“advertising” we naturally believe that it 
means a circular or printed matter of one 
kind or other. It really doesn’t. Retail ad- 
vertising includes everything that is done 
to create public sentiment favorable to a 
retail establishment, to draw trade to it 
and to make customers satisfied with their 
purchases. But it’s only the direct mail 
angle that I propose to talk to you about 
today, and by special request. And if you 
don't like the word advertising, then invit- 
ing, announcing, informing, contacting, all 
mean the same thing. And that brings us 
squarely to the proposition—“What type of 
advertising is best suited to the needs of 
the retail feed dealer?” 

Sell At Your Store 

Shall we spend our money advertising 
in the newspapers? No, the city newspaper 
is out of the question and the country 
newspaper has an average circulation of 
anywhere from 400 to 1,500, most of which 
goes to people we don't want to reach. 
Shall we hire salesmen? Equip them, send 
them from farm to farm? No, not these 
days. Barnyard figures are the best that 
you can get when it comes io extolling the 
merits of your feeds but barnyard selling, 
for the established retail feed dealer, 
leads to bad practices, higher costs and 
bigger book accounts. The place to sell 
feed is at your store, not at the farmer's 
door. 

The most efficient, the most economical, 
the easiest way of making up the custom- 
ers’ mind or bringing him in is thru the 
medium of direct mail advertising. Direct 
mail advertising is a method or a procedure 
more than it is printed matter or a circular. 
It is not the case of mailing out one card 
but of constantly and consistently cam- 
paigning with a series of mailings power- 
ful: enough to force their way into the 
mental stronghold of people—people in 
a position to buy our product, to use our 
service or to give us business. 

Someone has to make up the customer's 
mind. Your competitor will if you don't. 
But you lose more business because of 
what you don’t do than because of what 
your competitor does. Whether you deal 
with 100 people or 100,000 their ideas 
about you can be formed, measured, and 


controlled right from your own headquar- - 


ters. 

But the man who sees direct mail adver- 
tising only as the means. of creating new 
customers hasn't the right slant of the busi- 
ness picture. New customers are nice but 
there are far, greater possibilities in old 
customers. Don't forget them or they may 
forget you. And there isn't a single man in 
this. room who, with his present facilities 
plus a mimeograph, can't put out simple 
messages, which, if mailed consistently, 
will bring him more business and more 
customers than he ever knew. 

Show Some Activity 

Now, assume that we are going to adopt 
this plan of advertising. Just how do we 
go about it? Only a hen can make money 
by laying around. The way to keep active 
customers active is to have a list of them. 
But if you want the customer to show ac- 
tivity. first we must show some ourselves. 


To start, go to your surrounding towns 
within the natural trading radius of 10 to 
15 miles. Learn from the postmaster the 
number of rural routes extending your way 
and the exact number of boxes on each 
route. Get the exact number of boxes on 
each route out of your town. 

Then start off this campaign by prepar- 
ing a large price sheet, like an auction bill, 
which we will call a broadside. Since this 
broadside will be printed matter the peo- 
ple you buy from will be glad to furnish 
cuts and interesting copy. Your printer will 
attend to the set up. It's not hard and you 
don't want a perfect job anyway. Costs a 
cent to mail it. 

Emphasize Specialties 

Emphasize the specialties which show 
you the greatest profits and be sure to list 
the price. You may say getting out this 
broadside is going to cost you a lot of 
money. Suppose this first shot did cost 
you $75 to $85, what of it? How many 
times haven't you charged $75 worth of 
feed to questionable accounts and were 
lucky to get it back? Here’s a safe prac- 
tical method of pepping up old customers, 
adding new ones, gets them all to talking 
about you, shows them you “haven't gone 
with the wind.” 

The only reason we are mailing out this 
broadside is to give people over a wide 
trading area an idea that we are on the 
job, that we are looking for “cash custom- 
ers. After you have mailed out the first 
shot, start placing the name of each cus- 
tomer on every sales slip. ‘Index them on a 
card. The card should have the name, ad- 
dress, date and amount of purchase. These 
cards constitute your mailing list. 

Now to build up a good live mailing list. 
Here’s where you bring the mimeograph 
into action. Every 10 days or two weeks 
you mimeograph a little card and mail it, 
not to the whole trading area, but only to 
the names on your list or index cards. 

You may say that keeping this card sys- 
tem, with dates and amounts, takes an 
office force. It does not. If you have an 
average of 40 sales slips a day you can 
index them in less than 15 minutes. Now 
let's see who is it among us that doesn’t 
loaf an hour or two every day? It’s just a 
matter of habit and it gives you an oppor- 
tunity to keep in closer touch with your 
customers, to really get to know something 
about them and to prevent them from drift- 
ing. None of us have any particular lien 
on customers. They are ours today some 
one else’s tomorrow and who knows, they 
may like our competitor much better so 
why take a chance? 

Use Telephone 

Look over these cards every two weeks 
and you'll be surprised to see how regular 
some customers really are. If a customer 
fails to show up in his usual regularity call 
him on the phone. Every customer likes to 
be remembered. Next to sex, man’s great- 
est desire is to be important—like you, he 
likes attention. Your phone call may bring 
him back. Your memory is much poorer 
than you think it is but like in poker the 
cards tell what's what. 

If you believe your memory is so good 
that you don't have to keep customer rec- 
ords, let's test it out. A little more than 
three years ago, two men were running on 


the Republican ticket for the offices of pres- 
ident and vice president. Their names, life 
history and pictures were carried in every 
newspaper and magazine in the country. 
You could read an intimate account of their 
lives, what they said, what they did, in 
fact, you could even read what they were 
going to do the next four years. The inches 
of advertising they received, if measured 
by commercial standards and paid for, 
would have amounted to many millions 
of dollars. Their names were on every 
tongue. You argued their merits and de- 
merits but inspite of that fact, out of this 
assembly of intelligent people, I'll bet ten 
to one that there aren't five persons in 
this room who can, right now, name the 
candidates for president and vice president 
on the Republican ticket in 1940. People 
forget names and trade names very easily 
cmd by the same token I'll bet ten to one 
that nine out of ten dealers in this room 
can't name their five best customers in 
exact rotation. 
Talk Health 

A business that doesn't keep track of its 
money or know what products it has on 
hand would be automatically turned down 
for bank credit. Yet very few feed dealers 
keep proper track of their customers—their 
greatest asset—nor do they know how 
much or how little good-will they really 
enjoy among buyers. 

On these little mimeographed or printed 
cards we are going to send out it doesn't 
take any 75 cent words to describe the 
products you have to sell, in fact, the 
simpler the language, the greater the pull- 
ing power. Two speeches were made at 
Gettysburg—we remember only Lincoln's 
—the shorter one. Shakespeare only had 
an alphabet of 26 letters—look what he 
did. 

Here’s a few fundamental things about 
messages. Never sell the product — sell 
what the product will do. An insurance 
man should not sell insurance—he must 
sell security, freedom from want. A real 
estate man should never sell “houses”—he 
must sell “homes”, for homemaking hearts 
are happiest. A coal man should never 
sell coal—he must sell warmth. A news- 
paper man should zxever sell “advertising” 
—he must sell cash customers delivered to 
your door. A feed man must never sell 
dairy feed—he must sell condition and pro- 
duction, a full milk pail. You never sell 
poultry feed—you sell freedom from loss, 
early maturity, a full egg basket. If it's a 
better tire that you are selling, never talk 
plies, twists or casings—talk blowouts, flats, 
and saved lives. For what man wants to 
die in an auto accident? 

But in any event and with almost any 
product, talk health for people today are 
“health minded”. They know that where 
there is health, there is profit. But tell it in 
your own words. I'd never waste a nickel 
trying to tell people that “my feed was the 
best,” but I'd spend plenty of time and 
many lines explaining why the customers 
would be better off by using my feed. 

A man—to be satisfied—must feel that 
he wants to buy from you, rather than that 
you want to sell to him. Good selling is 
the art of convincing people that it is wise, 
safe and profitable to do business with 
you. That with the investment of their 


THE FEED BAG — July, 1944 


x 

i 


5 
od 


w 


aut 


THE FEED BAG — July, 1944 


Recognized by some of the largest 
users, Savage Formula-Feed Tags are now avail- 
able to feed mills capable of ordering 1000 or 
more of each design. The price is reasonable. 


Any feed mill anywhere in continental United 
States will secure a definite advantage by using 
Savage Tags that Talk. These formula-feed tags 
are known to lighten work and increase sales. 


It is suggested that you send us samples of Tags 


you now use and state quantities. No obliga- 
tion. At the same time say: “Please send Batch 
of your Samples.” 


*By tags that ‘‘Talk’’ we mean: an ingenious combination 
of simple, practical design, distinctive color and manufac- 
turing ‘‘know-how”’ in following through... for the purpose 
of quickly identifying Formula Feeds. Yes, your Bag Sewing 
Machine Operators, Packers, Car Loaders and your own 
customers’ people, all will agree on the “‘reduces-work’’ fea- 
ture brought about by Savage Tags. 
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money they will make more money or ob- 
tain greater satisfaction on exactly the pro- 
duct you have to sell. You have to keep 
the customer in the front seat—and what 
do you care as long as he pays the fare? 
Who sends your kids to college? The cus- 
tomer. Well, then, show him his due. 

And I'd never worry about any man’s 
needs. You won't live long enough to con- 
vince a man of his proper needs. A man 
may need things but never buy them. On 
the other hand, which one of us in this 
room hasn't gone into debt for things we 
wanted but perhaps didn't need? So cater 
to the wants, not to the needs. 

Quote Prices 

On these cards stress the things that are 
seasonable. Quote but never cut a price. 
The fact that you are sending out a circu- 
lar is no reason for cutting a price. That 
thought is so old it’s got whiskers, and 
whiskers belong on the chin and to the 
Smith brothers, not on ideas. 

Feed dealers for years failed to instill 
confidence in the hearts of buyers. Why? 
Because they always carried their prices 
in their hats, with the result that consum- 
ers believed the margins so large that they 
could ask, and did receive, services never 
included in the original price. Chain stores 
have changed all that for the grocer and 
they have helped the independent dealer 
along the road of cleaner and better mer- 
chandising. As far as the feed and grain 
industry is concerned there isn't a single 
industry in the United States, considering 
the bulk and investment, that handles, pro- 
cesses, and distributes its products to con- 
sumers on lower margins than the feed in- 
dustry. You can attest to that. 

In ordinary times when you quote a 
price to the general public that is five or 
ten per cent under the market or replace- 
ment just to show up your competition, 
you inspire the other fellow to quote 20 
per cent under your price just to show you 
up. Price is the biggest mental hazard of 
the order-taker. The feed merchant takes it 
in his stride. 

Most dealers worry more about the 
price they have to meet than the service 
they ought to give. Everytime a customer 
comes in they suspect too hurriedly that 
he wants to buy the cheapest feed that 
he can buy. In their enthusiasm they oft 
times lead him to believe that for the price 
of beer, they are going to give him cham- 
pagne. When the buyer discovers that he’s 
bought beer at the beer price, his pride is 
hurt and you've lost a customer. Bargains, 
like champagne, lose their glitter in the 
morning. Maybe you know about that. 
Bargains have a tendency to injure both 
the buyer and the seller. 

Age Not Important 

If your competitor takes $5 worth of 
newspaper space or spends $7 in stamps 
to tell the customer he’s been in business 
for 20 years, and you spend an equal 
amount to tell the customers “37 per cent 
more eggs with grade “A” mash”, you've 
got him licked on ideas, eloquence, and 
reader interest. Never, never, never appeal 
for business on the sole contention that 
you have been in business for so many 
years. The fact of the matter is that most 
people believe that you've been around 
taking their money too many years any- 


way. Why spend money to fling the fact 
in their faces? 

A concern 20 years old should have more 
life than one two years old but to expect 
business to come to it, in this day and age, 
just because it is 20 or 25 years old is a 
mark of old age “going to seed.” The fact 
that we have been in business for 30 years 
may actually mean that we have too many 
relatives on the payroll, more often a 
boomerang than a boon. 

Never use the “something for nothing” 
appeal. There is no such thing. Remember 
when you bought your first long-pants suit, 
how the salesman reveled in your glory 
and threw in a pair of suspenders to clinch 
the sale of the next five suits? Now, it 
wasn't that you got something for nothing, 
but that the other fellow seemed more in- 
terested in making you happy than he was 
in taking your money. The net result of 
that pair of suspenders was that you were 
pleased. He got what he wanted. He didn’t 
have to concentrate on selling you the 
next five suits. Intense concentration on 
getting an order spoils many a sale. A 
sincere interest in what the customer is 
trying to do, what satisfaction he wants, 
will build a permanent business for any 
merchant. 

No Santa Claus 

I am not arguing for free goods but I 
stick to the suspender principle. Free sus- 
penders in the way of helpful suggestions, 
sincere attention to the customers interests, 
in the days to come will hold up volume 
and profits—just as suspenders hold up 
pants. 

If every dealer will only keep in mind 
that it’s customers he’s after and that every 
effort, personal or otherwise, shall be spent 
toward that end, his common sense will 
see him thru to a solution of the selling 
problem—if there is a solution. 

But there isn't any Santa Claus. Nobody 
is going to give you anything. But the men 
who go after orders earnestly and intelli- 
gently will reap the rewards. The buyers 
are there. In every community there is 
someone who wants to buy, can buy and 
will pay for exactly the product you have 
to sell. The trick is to get there before other 
commodity sellers all competing for the 
customer's dollar. 

You may say, “Well, I advertised once 
and I couldn't see any of the extra busi- 
ness or pulling power you speak of.”” The 
very fact that an ad you once pried loose 
didn't bring you any extra business is no 
proof the pulling power doesn't exist. 
Procter and Gamble ought to be pretty 
tired by this time having advertised Ivory 
soap so many years, in fact, more years 
than most of you are old. Everybody knows 
that Ivory soap is 99 44/100 pure and that 
it floats. But it floats in the minds of buy- 
ers. That's what makes Ivory soap such 
slippery competition for other soap manu- 
facturers. And everybody knows about 
Kellogg's corn flakes and Rice Krispies and 
Bran. Why don't they stop talking about 
it and save a lot of money? Because they 
want to assure their future sales. They 
know that people quickly forget names. 

If there is any reason for going into busi- 
ness, there are 10 times as many for stay- 
ing in. I know a dealer who just last week 
sent out 300 government cards on a spe- 


cialty and sold $490 worth of extra feed— 
most dealers didn’t send out any cards. To 
be in business is so much more pleasant 
than to be out of business that most of us 
confuse the two. That's why we think noth- 
ing of losing $150 to $200 per year on bad 
accounts, add another $300 to our ever- 
growing list of slow accounts, but balk like 
hell at spending half the amount on prac- 
tical things that will actually build our 
business and make a profit for us. 
Honesty Pays 

Again you may say “why should I go 
into an advertising campaign when I can't 
get the things I want now?” Last week 
John Westberg was in our office. You may 
remember him as No. 3 man with the OPA. 
He's with a leading feed manufacturer on 
the West coast and he told me that the 
feed business was off 40 per cent on the 
coast—that mixed feeds were selling at 
more than $5 per ton under the ceiling. 
What makes you think we are immune 
here? This protein situation can and will 
change overnight. And anyway in the feed 
world, there is a place for an honest-to- 
goodness, wholesome feed, just as there 
is a place for a feed not so good. But 
whatever feed you handle, or if you handle 
both, let's make the best of the times and 
be honest with the customer by having the 
price be consistent with the quality the 
buyer expects to receive. 

Advertising does not increase the cost of 
goods—it lowers it. It increases your vol- 
ume, brings steady and cash customers to 
your door, and advertising by direct mail 
is elastic. You can cut it to suit your purse. 
Intensive direct mail advertising to 500 
selected prospects will yield a far better 
crop than spasmodic advertising to 5000. 
Always remember that while an acre may 
be a measured piece of ground, the size or 
yield of an acre depends upon how much 
you work or fertilize it. 

Consistency Is Jewel 

Send out a broadside twice a year— 
spring and fall—mimeographed or printed 
cards twice a month. You can’t help but 
work up a pleasant and profitable busi- 
ness, and one that will be of value to the 
community. For constant reminders—friend- 
ly messages from the feed merchant to his 
customers—regardless of quantity, have 
not and will never cease to be effective. 

But remember that consistency is the 
jewel. You've heard the story of the China- 
man. Some one told him that the people 
on the other side of the world slept on 
feathers and were much more comfortable. 
He decided to be comfortable, too, so he 
caught a duck plucked out a few feathers, 
laid them on the ground only to find’ the 
ground as hard as ever. Now, he had the 
right idea, but he didn't go far enough. 

One mailing doesn’t make a campaign 
any more than one shot makes a war! Re- 
member with the buying population chang- 
ing every five years, you are not catering 
to a standing army, you are catering to a 
parade and unless you recognize this fact, 
the parade will pass you by. 

Let me repeat this. Despite market condi- 
tions, despite established brands in the 
field, offer the public a real value or true 
service. You will get your share of the 
business, but only if you keep telling your 
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HELPS BALANCE 
ALL FEEDS 


Fag Dit" MILK SOLIDS 


NATURE’ BALANCED FORTIFIER 


Balanced Feeds Lead in Conversion Efficiency 


CONS, 


Spy’ From every point in poultry raising... . 

3 w/e health, growth, production, hatchability, 
. conservation of feed... balance is the most 

important ingredient in your formulas. 


It is only balanced feeds that assure an 
absence of “Hidden Hunger.” They alone provide all 
needed feed elements in readily available form and 
in the correct ratios for maximum utilization. 


For increasing nutrition, for levelling-out and im- 
proving the balance of the whole mix, Lacto-G has 
a long proved record of outstanding success. In addi- 


tion, it is a very easy if not the easiest, of all fortifiers 
to disperse evenly. 


Lacto-G is 100% milk solids. It supplies proteins, 
minerals, vitamins and lactose in the natural ratios 
they occur in milk. Furthermore, as found in Lacto-G 
these materials . . . the vital 4 in poultry feeding . . . 


You will find it advantageous to discuss 
the place of Lacto-G in your formulas. 


NATIONAL SALES AGENTS 
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retain their full potency, are readily available and 
functioning as a group help promote better utiliza- 
tion of other feed materials with which Lacto-G is 
mixed. 

Lactalbumen, the principal protein in Lacto-G is the 
most complete of all proteins for poultry feeding... 
it contains more of the amino acids chicks require, 
in ratios that more closely match their needs than 
any other form. 

This same superior quality holds true of the minerals 
and vitamins that are in Lacto-G. Its high percentage 
of lactose is especially valuable in aiding the metab- 
olism of calcium, and in stimulating the growth of 
favorable . . . healthful . . . intestinal flora. 

For over 13 years feeds fortified and balanced with 
Lacto-G have been building constantly better repu- 
tations among the keenest and most successful poul- 
trymen in the country. 
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Shearing 


OME time ago a chart of mine 

appeared in The Feed Bag on 

the subject of strength of 
wooden beams and it attracted con- 
siderable attention. I have been 
asked to “simplify’’ the subject a 
little more, if possible, as the matter 
of shear seems to be troublesome to 
many readers. So I will go at it in 
this way: 

Have you ever broken a piece 
of wood with an axe in the manner 
as indicated in the accompanying 
sketch? And have you ever noticed 


that the piece of wood will often 
break as shown—by shearing along 
the so-called neutral axis? The split 
or shear is always in the middle 
and you will find that such shear- 
ing occurs only when the piece of 
wood or “beam” is short. When the 
beam is long it will break through 
without shearing. 

It is therefore obvious that the 
shearing strength of a wooden 
beam, along the horizontal axis, is 
important. In fact it is this shearing 
strength that more or less deter- 
mines the safe strength of a beam 
rather than the tensile or compres- 
sive strength of the fibres. Wood is 
weakest in sheer parallel with the 
fibres. It is strong in compression 
directly against the grain. It is 
strong in shear “against” the grain. 
And it is amazingly strong in ten- 
sion when the pull is lengthwise 
“with” the grain. 

In steel beams this shearing 
strength is seldom of importance be- 
cause in steel there is no grain such 
as we have in wood. For example, 

- if a steel beam is loaded to destruc- 
tion by being struck by a hammer 
in the mid-point in the manner as 
portrayed in this sketch it would not 
fdil by shearing. It wouldn't even 
break. It would simply “bend”. 

If the above is not clear to you 
the writer suggests that you make 
some tests by breaking some small 


determines maximum safe 
load for wooden beams 


by F. W. MADISON 


sticks of wood or “beams” in vari- 
ous ways. It will soon be under- 
stood that this shearing stress exists 
and you will also understand why 
that shearing stress exists. It is not 
difficult to comprehend the why of 
it. 

Without entering into the theory 
of wooden beams and feeling that 
the above makes it clear why shear 
is so often mentioned, the writer 
will say that for wooden beams the 
American Railway Engineering as- 
sociation has chosen the following 
rule as acceptable for determining 
the maximum safe load for such 
beams: 

Multiply the area of the section of 
the beam in square inches by the safe 
unit stress for longitudinal shear, and 
multiply that product by 1.33. The re- 
sult is the safe maximum load in 
pounds, distributed uniformly. a 
The safe unit stresses recom- 

mended by the above-mentioned 
engineering association for longi- 
tudinal shear are as follows for 
commonly used woods: 


Lb. per sq. in. 
Longleaf pine ........ 120 
Shortleaf pine ........ 130 
White pine .......... 70 
Douglas fir .......... 110 
Western hemlock ...... 100 
70 


Using the above rule and the 
above safe unit shearing stresses 
the reader can now work out a 
problem for maximum load deter- 
minations. For example, take a 
Douglas fir beam 2 inches deep and 
10 inches wide. We have 2 x 10 x 
110 x 1.33 which gives us 2930 
pounds as the maximum load. 

As for limiting span, “bending 
moment” enters here and gives us 
the following rule which was deriv- 
ed from an authoritative text book 
on mechanics of materials: 

RULE: Multiply the allowable com- 
pressive fibre stress of the beam in 
lb. per sq. in. by the width of the beam 
in inches. Multiply that by the square 
of the depth of the beam in inches. Then 


divide by nine times the total uniformly 
distributed load in pounds. The result 
is the limiting length of span in feet. 
The safe compressive fibre stress- 
es parallel to the grain as recom- 
mended by the American Railway 
Engineering association are: 


Lb. per sq. in. 
1100 
Longleaf pine .......... 1300 
Shortleaf pine .......... 1100 
900 
1200 
Western hemlock ........ 1100 
1000 


Now let us apply this rule to the 
Douglas fir beam above, 2 inches 
deep by 10 inches wide which we 
found can be loaded with a maxi- 
mum load of 2930 pounds, uniform- 
ly distributed. 

1200 x 10 x 2 x 2==48,000 

9 x 2930==26,370 

48,000 divided by 26,370==1.82 ft. 

That is a very short beam isn't it? 
Why is it so short? Answer: because 
the depth is only 2 inches. Beams 
are seldom laid that way or used 
that way. Wooden beams are usu- 
ally placed with the larger dimen- 
sion in the vertical position, so let 
us turn this Douglas fir beam 
through 90 degrees so that the 
depth will be 10 inches and the 
width 2 inches. What do we get as 
the limiting span now? 

1200 x 2 x 10 x 10==240,000 

240,000 divided by 26,370==9.1 ft. 

The above rule takes it for grant- 
ed that the beams are properly 
braced against lateral deflection. 

And finally, a good thing to know 
is this: When the entire load is con- 
centrated in the center of the beam 
(that is, when the load is not uni- 
formly distributed) the safe loads 
are equal to one half of the values 
given by the rules. Thus the safe 
load for the beam 2 inches deep 
and 10 inches wide, made of Doug- 
las fir, would be 1465 pounds with 
the entire load concentrated in the 
middle. And, likewise, when turned 
on edge the safe load would still be 
1465 pounds. 
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This advertisement will appear in the July issues of The Farmer, 
the Dakota-Farmer, the Wisconsin Agriculturist, Wallaces’ Farmer, 
and Markets. Be ready for it with ample stocks of each Occident Feed. 
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A DRAMATIC FEED MESSAGE AIMED 
_ AT 823,920 FARMERS IN THE 
MIDDLE WEST! 


“GOOD FEEDING ISN'T AN ACCIDENT— 
IT’S OCCIDENT!"’ That's the message that 


Occident is sending via farm papers to 823,920 
farmers in the Middle West this month. This 
advertising is for you. It will help you make 
profitable feed sales. 


You'll want to capitalize on this message 


addressed to nearly a million farmers in this 


area. To take full advantage of this promotion, 
you will want to have stocks of these Occident 
Feeds on hand, ready for farmers’ demands. 
Piace your order early. Remember, the supply 
of feeds is still not equal to the demand. A 
prompt order will assure earlier delivery. 

To step up the pace of your sales, be sure to 
use the posters, window strips and booklets 
Occident has prepared. 


OCCIDENT 


OFFERS THIS HELP 


STORE POSTER 


Acolorful poster for your feed store. 
Get yours from the Occident sales- 
man. 


WINDOW STRIP 


> Tell your customers that ‘‘Good 


Feeding Isn’t an Accident —It’s 
Occident”’ with Occident’s new 
window strip. Another way to tie 
in with this Occident advertising. 


FEEDING GUIDE 


Contains instructions on feeding of 
hogs and dairy cows. Emphasizes 
ways to overcome handicaps of 
scarce feedstuffs. Order free copies 
for your customers. 


GOOD FEEDING ISNT AN ACcIDENT- ITS 


Made by the RUSSELL-MILLER MILLING CO., MILLERS OF OCCIDENT FLOUR + M 


% 
more than ever before. good feeding is part of 
arranged plan that takes into consideration ths : 
. immense amount of research on and 
{arm management carried on in recent 
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John Nolan 


GAVE SOMETHING EXTRA 


ON-THE-FARM SERVICE 


a million dollar Purina Dealer 


The Nolan store at Downingtown, Pa. 


The story starts at Malvern, Pa., back in 1928. John Nolan 
opened shop with two cars of Purina Chows — two cars 
that took some deep scraping to finance. In those days, 
feed didn’t sell itself, and Nolan really rode the roads — 
hitting all the highways and bypaths for miles around. 
He offered service, quality feed, and allied lines. It paid. 
In 1941 he had sold a million dollars worth of Purina 
Chows and became a member of the “Million Dollar 
Club;” had grown from one small warehouse at Malvern 
to an organization with three outlets. 


1943 was the biggest year ever. In addition to Purina 
Chows and Sanitation Products, his line now includes 
chicks and poults, seeds, fertilizer, lime, hay and straw, 
and Custom Mixing. Nolan figures that his feed customers 


Headquarters store at Malvern, Pa. 


DISTRIBUTOR OF 


Nolan’s West Chester, Pa., store 


The Nolan home — Roadside Acres 


like to buy most of their farm supplies at a central point 
and maintains full stocks of these lines. 


In addition to his regular Feeding Advisors, Nolan him- 
self is out in the field nearly every afternoon — still makes 
as high as 15 to 20 calls in a full day’s field work. 


The way that John V. Nolan aggressively built up a fine 
organization with a strong hold on consumer goodwill 
has been by following the same pattern offered to all 
Purina Dealers. The Purina franchise provides quality 
Chows, Sanitation Products, Farm Supplies, advertising 
and merchandising helps, and practical service. John 
Nolan knew how to put them to best use... and became a 
million dollar Purina Dealer. 


PURINA MILLS, Headquarters, St. Louis 2, Mo: 


THE PURINA FRANCHISE—HUB OF A PROFITABLE FARM SUPPLY BUSINESS 
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HE paramount question before 
us today is ‘Are we reducing 


livestock in the United States 
fast enough to avoid serious trouble 
as we approach the final July-Sep- 
tember quarter of this feeding sea- 
son?’ With a sluggish movement of 
our own domestic feed grains into: 
commercial channels, the prospect 
of less wheat for feed, the tapering 
off of imports of grain from Canada, 
and the bringing in of Argentina 
corn still not a reality, your industry 
is faced with the serious challenge 
of obtaining adequate feed supplies 
for Northeast dairymen and poultry- 
men during the next few months. 

Seven consecutive good crop 
years have made possible a tre- 
mendous expansion in livestock 
production in the United States dur- 
ing recent years. With corn crops 
of more than three billion bushels 
in each of the past two years of the 
last seven and the crop dropping 
below 2.5 billion bushels in only 
one year out of the seven, a record- 
high production of meat, milk and 
eggs has been achieved during the 
past year. 

With these plentiful feed supplies, 
government price policies worked 
well in expanding livestock produc- 
tion. Now, with livestock numbers 
expanded and feed reserves almost 
used up these rigidly-administered 
prices present serious difficulties. 
Under such a. price program it is 
not easy to restore the balance be- 
tween livestock production and cur- 
rent feed grain production. Unfor- 
tunately, too, such price policies 
have (a) resulted in poorly balanc- 
ed production of livestock products 
and (b) disturbed the seasonality of 
production of such products as eggs 
and milk. Butter has been rationed, 
while millions of pounds of surplus 
lard were diverted to soap to re- 
lieve a tight storage situation. Eggs 
were relatively scarce last fall but” 
are being diverted to livestock feed 
this spring. 

On January 1, 1944, the total 
number of hogs, cattle, chickens, 


“An address delivered at the annual meeting of 
the Eastern Federation of Feed Merchants held 
in New York City, June 12-13. 
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by DR. L. C. CUNNINGHAM* 
Cornell University 


and other livestock on an animal 
unit basis was 171 million. This rep- 
resented a 30 per cent increase 
over the 10-year (1933-42) average 
number. The expansion was great- 
est in hogs and chickens. The total 
1943 spring and fall pig crop of 122 
million was about 65 per cent 
above average. About 35 per cent 
more chickens were raised during 
1943 than average. The number of 
cows milked was only about six per 
cent larger; other cattle numbers 
were about 25 per cent’ larger. 
There were fewer sheep and horses. 

In addition to the expansion in 
numbers, the rate of feeding per 
animal during 1943 was much high- 
er than the average of recent years. 
The weight of hogs slaughtered was 
about 15 pounds heavier than aver- 
age, an increase of six per cent. 
Average milk production per cow 
was four per cent greater and the 
number of eggs per layer was 10 
per cent higher. 

In the 10-year period (1933-42), 
the total supplies of the four com- 
mon feed grains, corn, oats, barley, 
and grain sorghums, amounted to 
109 million tons. Thus, supplies of 
.£83 tons were available per animal 
unit. 

In 1942-43, owing to the record- 
large corn crop and a relatively 
large carryin, supplies of these feed 
grains amounted to 146 million tons, 
or .9l tons per animal unit. Even 
these unusually large supplies were 
insufficient to meet the feed require- 
ments of the greatly expanded live- 
stock population. To carry the live- 
stock industry through last year's 


feeding season, 370 million bushels 


of government wheat were sold for 
feed purposes, nearly 125 million 
bushels of oats and barley were im- 
ported for feed and, in addition, 
end-of-year stocks of corn were re- 
duced about 100 million bushels. By 


these additions, the supplies of 
grain from the usual sources 
amounting to .91 tons per animal 
unit were increased to about 1.00 
ton per animal. 

The total supplies of the four com- 
mon feed grains at the beginning of 
the current year (October 1, 1943) 
amounted to 136 million tons, as 
compared with 146 million tons a 
year earlier, a decrease of seven 
per cent. These supplies were, of 
course, about 25 per cent larger 
than the 10-year average supplies, 
but our livestock population was 30 
per cent larger than average. Con- 
sequently, the supplies of these 
grains at the beginning of the cur- 
rent season were only .80 tons per 
animal unit as compared with .91 
a year earlier and a 10-year aver- 
age of .83. 

The feed grain deficit for the cur- 
rent year has been variously esti- 
mated to be from about 350 million 
bushels by government officials to 
some 575 million bushels by the 
Feed Industry council. During the 
first half of this feed year the deficit 
was covered mostly, not by reduc- 
ing livestock numbers, but by draw- 
ing heavily on domestic feed inven- 
tories and by large imports of 
grains, so that the reduction in 
numbers is all left to the last half of 
the year. But postponing the inevit- 
able adjustment of livestock num- 
bers and feeding rates to average 
supplies of feed grains merely puts 
on more pressure to scramble for 
additional feed from outside normal 
sources and to bring about reduc- 
tions in feeding in a shorter period 
of time. 

During the first half of the current 
1943-44 feed year which began Oc- 
tober 1, 1943, both livestock produc- 
tion and feed disappearance in the 
United States were at record-high 
levels. Furthermore, current live- 
stock-feed price ratios and livestock 
numbers indicate that the demand 
for feed will continue heavy season- 
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ally during the rest of this feed year. 

The production of meat, milk and eggs 
during the first half of the current year was 
at a record-high level. With the important 
exceptions of (1) lighter market weights of 
hogs, (2) smaller breeding herds of hogs, 
and (3) somewhat fewer chickens, a con- 
tinuation seasonally of this high level of 
livestock production is in prospect for the 
last half of the current feed year if feed 
supplies can be made available. 

As a result of action taken by the feed 
industry, the federal government and other 
agencies, feed supplies except corn have 
been flowing into the Northeast and other 
feed deficit areas reasonably well so far 
this season. There is serious question, how- 
ever, as to the availability and movement 
of supplies.during the next few months, in 
view of the tremendous disappearance of 
feed during the first six months of the cur- 
rent feed year and the consequent reduc- 
tion in grain stocks. 

The estimated supplies of the four com- 
mon oil meals including cottonseed, soy- 
bean, linseed, and peanut at the beginning 
of the 1943-44 feeding season were about 
two per cent larger than those of a year 
ago. The production of these four meals in 
the first half of the current feed year was 
nearly eight per cent larger than a year 
ago. Since stocks of these meals are 
apparently not being accumulated, it ap- 
pears that the country used oil meals dur- 
ing the first half of the feed year at a much 
higher rate than can be sustained during 
the second half. A decline in the produc- 
tion of gluten feed and meal, amounting 
to 40 per cent in April, does not, of course, 
help the oil meal situation. 

Despite a five per cent larger crop total 
stocks of soybeans on April 1, 1944, were 
five per cent smaller than a year ago. 
Whereas, the disappearance of soybeans 
was 27 per cent larger from October to 
March than in the corresponding period a 
year ago, supplies for the current months 
of April to September are slightly smaller 
than last summer. 

On April 1, 1944, total stocks of corn in 
the United States as compared with a year 
ago were about 300 million bushels small- 
er or a decrease of 22 per cent. Nearly 
100 million bushels fewer oats were on 
hand or a decrease of 17 per cent. Stocks 
of corn and oats per animal have decreas- 
ed rapidly. At the beginning of the current 
feeding season on October 1, 1943, sup- 
plies of corn and oats were 13 per cent 
smaller than a year ago, three months 
later on January 1, 1944, they were 18 per 
cent smaller and on April 1 they were 26 
per cent smaller. 

Assuming a minimum end-of-year carry- 
over of 200 million bushels, some 13 per 
cent less corn is available during the cur- 
rent six months, April to September 1944, 
than in the corresponding period a year 
ago. 

The receipts of corn at primary markets 
in the country from October through May 
of the current marketing season were 24 
per cent lower than during the correspond- 
ing period a year ago. Receipts were low- 
er than a year ago in November and De- 
cember but were much heavier in January. 
From that month to the first week in May 
they declined rapidly. With WFA's offer to 


pay shelling and certain hauling costs, 
amounting to about five cents per bushel, 
corn receipts picked up in May and some 
of the processing plants reopened but corn 
sales were not sufficiently large to provide 
any for the commercial feed trade. 

The drying up of the cash corn market 
focussed increased attention on the im- 
portation of grains from Canada and Ar- 
gentina. On March 31, 1944, Canada had 
surplus stocks of wheat of approximately 
300 to 400 million bushels and surplus 
stocks of oats of 50 to 100 million bushels. 
These surplus stocks were mostly on farms 
and in country elevators in the grain belt 
of western Canada. The wheat is under 
control of the Canadian wheat board, while 
the oats are for the most part owned by 
farmers. The transportation of these grains 
from country elevators to lakehead ports 
in Canada is the major problem in the 
movement of these grains in the summer 
of 1944. The availability of these surplus 
stocks, aside from transportation, is affect- 
ed by a change in the thinking of Cana- 
dian folks from surplus-mindedness toward 
that of a holding policy and by weather 
and crop growing conditions during 1944. 

During April the movement of Canadian 


Ode To A Grinder 


meme by Staff Sot. EMIL J. BLACKY — 


With hammers steel or burrs you 
speed 

The country’s raw supply of feed, 

Into the grist that mixes well 

With concentrates I have to sell. 

The toothless man oft’ envies you 

To see how fast and fine you chew. 


The quiet of the dawn you stir, 

With industry and constant whir, 

And show the world, without dis- 
grace 

My feed store is a busy place. 

You ask no money for your toil, 

Except your power and frequent oil. 


You work at will for milk or mutton 

Whene’er I choose to press a but- 
ton. 

You bring the farmers to my door 

And build up business for my store 

And Zeke, the warehouse man, will 
swear 

More than his wife he gives you 
care. 


Grind on, you buzzing bulk of steel, 

You dynamo of grist and meal. 

Rather than you I'd lose my arm; 

You're the soul and standby of 
every farm. 

So hum with pride your full day's 
run, 

And pause at night—your job well 
done. 


wheat and oats into the United States 
amounted to about 32 million bushels by 
water and 16 million by rail, according to 
reports of the board of grain commissioners 
for Canada. In May the water movement 
declined about a half to 15 million bushels, 
while the rail movement continued about 
the same. Provision had been made for the 
use of United States box cars in this move- 
ment up to the end of May. 

The 1944 corn crop in Argentina based 
on government first estimates is 356 mil- 
lion bushels. This is in sharp contrast to 
the near-failure crop of only 76 million 
bushels a year earlier and indicates a sur- 
plus available for export or carryover of 
some 220 million bushels. Imports from 
this source are becoming an increasing 
probability but boat space is a limiting 
factor. Diplomatic relations have been such 
as to discourage these imports but recent 
reports with respect to imports from this 
source are encouraging. 

During the eight months October 1943 
to May 1944, approximately 150 million 
bushels of wheat, 45 million bushels of oats 
and 20 million bushels of barley were im- 
ported from Canada. The wheat was for 
milling and export as well as for feed and 
in recent months little or none of the bar- 
ley has been available for feed. If we as- 
sume that one-half of the imported wheat 
was for feed then about 125 million bushels 
of feed grains had been brought into the 
country from Canada by the first of June. 

The shipping budget on the Great Lakes 
during the four months from June through 
September provides for bringing in an ad- 
ditional 50 millon bushels of feed grain. A 
relatively small amount of grain will be 
imported direct to the Far West. At pres- 
ent any rail movement is uncertain. A good 
guess might be 25 million bushels of im- 
ported corn from Argentina. 

Thus on the basis of actual operations 
during the first eight months of the current 
feed year and present plans for the re- 
maining four months, a total of some 200 
million bushels of feed grain has been or 
will be brought in during the feed year. 
As previously mentioned the feed deficit 
for the year has been variously estimated 
to be from 350 million bushels to upwards 
of 500 million bushels. During the next four 
months our livestock-feed balance must be 
restored either by making up the feed defi- 
cit from domestic wheat stocks, the new 
oat and barley crops, and even greater im- 
ports from Canada and Argentina, or else 
by further reducing livestock production or 
by some combination of these events. 

Domestic supplies of wheat, oats and 
barley are not likely to be as rapidly avail- 
able to feed-deficit areas this summer as 
they were last. Despite a 15 per cent small- 
er crop the disappearance of oats was as 
large during the summer quarter of 1943 as 
in the same quarter the year before be- 
gause the price of oats was free to move. 
The movement of these grains will be more 
‘sticky’ this summer because old stocks of 
wheat are lower, oat and barley acreages 
were reduced by the lateness of the sea- 
son and because of the ceiling prices on 
these grains. 

Farmers in the Northeast accept an in- 
tensive culling program, particularly for 

(Continued on page 72) 
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A SCENE OF PEACE... 
BUT A BATTLE IS BEING WON HERE 


HERE'S no sound here but the clucking of hens, the lowing 
‘Ne cattle, the squeals of pigs, the light thud of bags of feed. 


But the first stage of a battle... maybe the tide-turning bat- 
tle...is being won right here as a farmer prepares to transform 
feed into the eggs, meat, milk, hides and other essentials that 
keep our fighters going. 


Local feed dealers, supplying our farmers with scientifically 
correct rations for poultry and stock, are, of course, hand-in- 
hand with the farmers in this important stage of the fight. 


It’s gratifying to us that Bemis can give a hand, too... making 
the bags in which the feed mixer gets much of his materials 
and the farmer much of his feed. 
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MARKITOP 


(Which You Can Manufacture) 


Fattened Me and 
Saved Corn,Tooé 


Make Markitop Hog Feeds 
Help Your Farmers Utilize 
Their Grains to Greater Advantage 


<7 


ARKITOP 


HOG CONCENTRATE 


When you need help—and you need it now 
—use Markitop when you make hog feeds. 
Markitop. Hog Feeds are being more exten- 
sively fed by small and large hog raisers be- 
cause they produce outstanding results under 
all normal conditions. 


Markitop Hog Concentrate supplies protein, 
vitamins, and minerals that help in the home 
stretch to make better use of any available 


grains—they go farther and cut feed costs. 


MARKITOP 7-WAY SALES PROGRAM 
— is going over big. Alert feed manufactur- 
ers are taking advantage of this great sales- 
advertising opportunity and are cashing in 
on increased hog sales and profits. 

Feeding results with Markitop will convince 
the most skeptical feeder to change to Marki- 
top Hog Feed. Your problem will be to 
keep busy making it. 

Ultra-Life will tell you how. Write for 
details. 


ULTRA-LIFE LABORATORIES, INC. 


Warehouses at: Philade Pa.; Richmond, Va.; Tam Omaha, Neb.; Wichita, 


MAIN OFFICE: 
EAST ST. LOUIS, ILLINOIS Kai Denver, colo. 


Orleans, La.; ‘Belleville, Pa.; Minneapolis, Minn.; Cedar ‘Rapids, 


waukee, Wis.; Fort Worth, ee Oak, Mich.; New 
owa, 
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ALTER BERGER, chief of 

the feed management 

branch, war food adminis- 
iration, Washington, D. C. was the 
featured speaker at the annual mid- 
summer meeting of the Indiana 
Grain & Feed Dealers association, 
held June 23 at the Hotel Severin, 
Indianapolis, Ind. 

Nearly 300 dealers heard Mr. Ber- 
ger discuss the aspects of the feed 
situation and outline proposals for 
bringing feed supplies and livestock 
numbers into balance. 

Commenting on the excellent pro- 
duction job done by agriculture, 
which in part is responsible for the 
rapid disappearance of feed sur- 
pluses, Mr. Berger said that the na- 
tion could depend on the American 
farmer to do a good job as long as 
he is given (1) a price incentive 
and (2) a patriotic appeal. 

Citing the rapid increase in grain 
consuming units during the past few 
years Mr. Berger pointed out that 
on Jan. 1, 1941 we had 133,500,000 
grain consuming animal units. This 
figure jumped to 143,000,000 in 1942, 
159,500,000 in 1943, and by Jan. 1, 
1944 stood at 171,800,000. 

“It doesn't take high powered 
maihematics to figure out that we 
used more feed than we produced 
because in 1941 we were operating 
on approximately a crop a year 
basis,” said Mr. Berger. “You can 
see in comparing these figures, how 
we have been pulling on our ever- 


IN ATTENDANCE at the mid- 
summer meeting of the Indiana 
Grain & Feed Dealers associa- 
tion were, from left to right: 
TOP ROW—Fred K. Sale, ex- 
ecutive secretary, Indianapolis 
‘and Walter Berger, WFA, 
Washington, D. C.; H. E. Mill- 
er, president, Greencastle with 
W. A. Darnall, Coatesville and 
George Wall, Pittsboro. SEC- 
OND ROW — L. M. Vogler, 
AAA, Indianapolis and R. P. 


Bailey, Napanee; Wally Goken, 


Indianapolis, Ind. and Roy 
Camp, Monticello. BOTTOM 
ROW—Fred H. Clutton, sec- 
retary, Chicago Board of 
Trade; a group of Glidden Co. 
representatives, Walter Hurst, 
Paul Grimme, R. Turner, J. E. 
Albertson, and Frank Arnold. 


THE FEED BAG — July, 1944 


hold mid-summer meeting 
at indianapolis, june 23 


normal granary and imported sup- 
plies to such a great extent that we 
have practically used up all our 
reserves.” 

To further illustrate the drain on 
feed supplies Mr. Berger explained 
thai during the crop year period 
1937-38 to 1941-42 (Oct. 1 to Oct. 1) 
livestock consumed an average of 
105,200,000 tons of concentrated 
feed per year. In the 1942-43 crop 
year this jumped to 147,900,000 tons 
and this year the rate will be about 
145,900,000 tons. 


As the only practical solution to 
the feed problem, Mr. Berger urged 
an immediate but orderly culling 
program, especially in connection 
with hogs and poultry. In analyzing 
feed consumption during the past 
year the speaker pointed out that 
hogs consumed 58.9 million tons of 
feed, poultry 29.7 million tons, dairy 
cattle 21.3 million tons and beef cat- 
tle 16 million tons. 


Given an average or normal corn 


(Continued on page 68) 
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Nationally Advertised Individual Treatment 
Preferred 2 to 1 by Poultry Raisers 


Poultry raisers themselves, in a nation- 
wide survey, have voted Rota-Caps their 
favorite by 2 to 1. There are four impor- 
tant reasons: 


1. Rota-Caps are well-known. For years, 
big two-color advertisements in farm 
and poultry papers from coast to coast 
have been reaching your customers. 


2. The name “Dr. Salsbury’s” is identified 
in so many poultry raisers’ minds with 
satisfactory products and helpful serv- 
ices. Our many sales aids, our trained 
service men and conscientious dealers 
in every state, have helped to make 
this possible. 


3. Rotamine, the drug discovery found 
only in Rota-Caps, removes large 
roundworms, and, in addition, intesti- 
nal capillaria worms, which many 
treatments do not remove. 


4. Rotamine’s action removes these worms 
without the effect of harsher treatments. 


Or SALSBURY'S 


500 TABLETS A OUL Tzzcrams ea 


It helps you build more repeat business 
when you sell this individual treatment 
your customers know and trust. And, you 
receive powerful help in selling: National 
Advertising . . . Local Tie-Up Ads. . . Store 
Displays .. . Posters ... Pennants... 
Helpful Literature. So, sell genuine Dr. 
Salsbury's Rota-Caps. 


AS A FLOCK TREATMENT, recommend 
Dr. Salsbury’s AVI-TON. Contains pheno- 
thiazine. Removes both large round and 


cecal (or pin) worms. Easily mixed in wet © 
or dry mash. 


AGAINST FOWL POX, urge customers to 
vaccinate now with Dr. Salsbury’s Fowl 
Pox Vaccine. “Takes” mean lifetime im- 
munity. 

Dr. Salsbury’s products and many special 
services help you to help your customers. 
Let them know you thus are prepared to 
help. Advertise and dis- 
play this service em- 
blem prominently. 


| NATION-WIDE 
POULTRY SERVICE ) 


DR. SALSBURY’S LABORATORIES, Charles City, lowa 


A NATION-WIDE POULTRY SERVICE 


ININIIN 
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IBCA 


EED, hatchery and poultry men 

from all parts of the country 

will gather at Chicago, July 25- 
28 for the 1944 Poultry Industry Con- 
ference sponsored by the Interna- 
tional Baby Chick association. All 
events will take place in the Hotel 
Stevens, largest hotel in the world, 
recently returned to private man- 
agement after being taken over by 
the army two years ago. 

In a late message to the industry 
IBCA President E. E. Boyd empha- 
sized the business aspects of the 
conference saying, “Our program 
has been designed to help the in- 
dustry fulfill its role in bringing an 
early end to the war. It is a war- 
time business conference which we 
hope will serve to keep all eyes of 
the industry focused on one goal— 
victory. Our theme is Win the War. 

“It is our hope that those persons 
attending the conference primarily 
for a good time will refrain from 
making the trip to Chicago. Pleas- 
ure trips should be eliminated. This 
is a business conference. Come pre- 
pared to get down to business. Let's 
skip the by-play.” 

IBCA registration will get under- 
way at 9:30 a.m. Tuesday in the Ex- 
hibit hall lobby on the lower level. 
Doors to the Exhibit hall will open 
at the same time. Each person en- 
tering must wear a badge of identi- 
fication obtainable at the registra- 
tion desk. Admission is free to I]BCA 
members, their employes and fami- 
lies. 

All general sessions and IBCA 
forums will be held on the Mezza- 
nine and third floors of the Stevens 
and can be reached by either stair- 
way or elevator from the exhibit 
hall lobby. 

Four particularly significant ad- 
dresses are scheduled for the con- 
ference. 

The first is a talk by Walter C. 
Berger, chief, feed management 


branch, war food administration, - 


Washington, D. C., entitled “Feed 
... the No. 1 Problem.” Mr. Berger 
will talk Wednesday morning at the 
general session. 

Second is by Clyde C. Edmonds, 
president of the Associated Poultry 
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scheduled july 25-28 at 
stevens hotel in chicago 


& Egg Industries, Salt Lake City, 
Utah. Mr. Edmonds’ subject is en- 
titled “Let's Face It." He will appear 
on the opening session program 
Tuesday afternoon. 

C. W. Kitchen, deputy adminis- 
trator, office of distribution, war 
food administration, will headline 
the program on Thursday discussing 


“Billions or Millions,”” the topic re- 
ferring to quantities of eggs and 
poultry required by this nation for 
its civilian, armed forces and lend- 
lease account in 1944-1945. 
Winding up the meeting Friday 
will be the Hon. Clifford R. Hope (R), 
of Kansas, talking on the subject, 


(Continued on page 102) 


Official Program 


TUESDAY, JULY 25 
9:30 a. m.—Registration, Exhibit hall lobby, 
lower level, Stevens hotel. 
Exhibit hall opens (Identification 
—— required to enter Exhibit 


hall). 
1:45 p. m.—General Session, oa Ball Room. 
his Week” ... Dr. E. E. Boyd, 


Stafford, Kan., president, I.B.C.A. 
“Let's Face It”. . Clyde Edmonds, 
Salt Lake City, Utah, president, 
Associated Poultry & Egg Indus- 
tries and general manager, Utah 
Poultry Producers Coop. 
a. The Lid On Prices” 

F, Newell, acting chief, poul- 
try and egg section, food pricing 
division, OPA. 

“Thanksgiving In A Foxhole” . 
Miss Alice R. Peppers, livestock 
and poultry branch, war food ad- 
ministration, Washington, D. C. 
10:00 p.m. —Lake cruise on steamer “City of 
Grand Rapids”. Get tickets at H. 
Hudson Manufacturing Co. 
booth 


WEDNESDAY, JULY 26 
10:00 a. m.—General Session, Grand Ball Room. 
“The Profit That Might Have Been” 
T. C. Byerly, United States 
department of agriculture. 

“Put A Patch On The Sack” . 
Larry Wherry, Feed Industry 
council, Ill 

“Feed—The No. 1 Problem”... . 
Walter C. Berger, chief, feed man- 
agement branch, war food ad- 

ministration. 
1:30 p. m.—I.B.C.A. FORUMS 

Disease Control . . Grand Ball 
Room, chairman, P. O. Peterson, 
secretary, Wisconsin Hatcheries 
association, Fond du Lac, Wis. 
Reporter, Lawrence Morris, Fay- 
etteville, Ark. Guests: Paul Zum- 
bro, Washington, D. C.; Berley 
Winton, East Lansing, Mich. ; 
Fred H. Cockell, Milwaukie, Ore. 

Equipment, Supplies and Priorities 
. » » South Ball Room, chairman, 
Verne O. Phelps, secretary, lowa 
Poultry Improvement association, 
Central City, Iowa. Reporter, S. 
A. Colliver, secretary, State Poul- 
try Association of Indiana. Guests: 
Representatives incubator, poultry 
equipment and chick box manu- 
facturing concerns and George 
Krieger, war production board, 
Washington, D. C. 

3:30 p. m.—Breeding Trends . . . Grand Ball 
oom, chairman, J. G. Halpin, 
University of Wisconsin, Madi- 
son, Wis. Reporter, Lucien Jones, 
Lafayette, Ind. Guests: Ss. 
Vickers, Ohio Poultry Improve- 
ment association; G. T. Klein, 
Massachusetts State college, Am- 
herst, Mass. Premiere “Breeding 
Technique”, a 30-minute film on 
breeding progress. . 


8:00 p. m.—Exhibitors’ Night. Exhibit Hall. 
Entertainment and novelties fur- 
nished by exhibitors. 


THURSDAY, JULY 27 

10:00 a. m.—General Session, Grand Ball Room. 

“Who'll Sell Tomorrow’s Chicks” 

S. Townsley, noted breed- 
er, “Wilmington, Ohio. 

“The Hatchery Industry’s 
in Public Relations”... Dr. 
mond W. Miller, 1.B. A. 
ington representative. 

“Billions or Millions” ... C. W. 
Kitchen, deputy director, office of 
distribution, war food administra- 
tion, Washington, D. C. 

1:30 p. m.—I.B.C.A. FORUMS 

Transportation . . North Ball 
Room. Herbert C. Helm, I.B.C.A 
director from Illinois, chairman. 
Reporter, Lucien Jones. Guests: 

H. Butler, Railway Express 
agency; Glenn W. Folkers, Mo- 
kena, Ill., secretar National 
Rural Letter Carriers association, 

Merchandising and Selling in 1945 

South Ball Room, chairman, 
Dent Z. Holcomb, Grand Island, 
Neb. Reporter, R. G. Christie, 
Manhattan, Kan. Guests: Mem- 
bers of hatchery merchandising 
and advertising field. 

3:30 p.m.—Diagnosing The Future . .. The 
Post-War Hatchery Industry... 
North Ball Room, chairman, J. H. 
Stubbe, California Baby "Chick 
association, Palo Alto, Calif. Re- 
porter, Monroe C. Babcock, I.B.- 
C.A. director from New York. 
Guests: Roland Hartman, Every- 
body’ s Poultry Journal, Hanover, 
Pa.; August Hanke, Poultry Tri- 
bune, Mount Morris, Ill.; Hobart 
Creighton, Warsaw, Ind. 

6:30 p. m.—I.B.C.A. Poultry Industry Banquet. 
Grand Ball Room. Tickets $3.75 
each on sale at 9:30 a. m., Wed- 
nesday morning at registration 
desk. Dinner, favors, floor show 
and dancing. 


FRIDAY, JULY 28 
10:00 a. m.—General Session, Grand Ball Room. 
“Science Marches On” ... D. C. 
Warren, Kansas State college, 
retiring president, Poultry Science 
association. 
“WHERE DOES AGRICULTURE 
GO FROM HERE”... Hon. 
Clifford R. Hope (R), Congress- 
man from Kansas and ranking 
minority member of the House 
committee on agriculture. 
“POST-WAR FOODS”... Dr. 
Lamar Kishlar, Ralston Purina 
Co., St. Louis, Mo. 
General Business Meeting, Inter- 
national Baby Chick association. 
4:00 p. m.—Conference adjourns. 
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Poultrymen today realize that maximum production levels 
cannot be maintained under conditions which are nutritionally 
inadequate. You can ensure the riboflavin content of your 
poultry feed by using Merck Riboflavin—one of the most fa- 
vored and best-liked sources of that important vitamin because 


1, It is easy to use 
2. It is low in price 


3. It is the pure vitamin itself 


Merck Riboflavin can be of immense value in maintaining 
your high-quality standards. 


Our technical staff and laboratories are in a position to offer 
valuable assistance regarding the addition of micronutrients and 
trace elements to feeds and feed supplements. We invite you to call 
upon us. 


MERCK & CO., Inc. Manufacturing Chemists RAHWAY, N 5 


RAG lage” New York, N. Y. + Philadelphia, Pa. - St. Louis, Mo. + Elkton, Va. + Chicago, Ill. » Los Angeles, Cal. 
BACK THE ATTACK 


THANKS T0 
MERCK RIBOFLAVIN 


Other Merck Products for the 
Feed Industry 


RIBOFLAVIN MIXTURE 


This product was developed for 
those manufacturers of feeds and 
supplements who prefer to use a 
mixture containing one gram of 
riboflavin per ounce of mixture. 

Merck Riboflavin Mixture 
blends well, distributes evenly, 
and has a guaranteed riboflavin 
content of 1,000,000 micro- 
grams per ounce. (1,000,000 
micrograms = 1,000 milligrams 
= 1 gram.) Allocation not nec- 
essary. 

Also: 


CHOLINE CHLORIDE + NIACIN 


MANGANESE SULFATE « POTASSIUM IODIDE 


POTASSIUM IODIDE MIXTURE 


WITH WAR BONDS In Canada: MERCK & CO., Ltd., Montreal and Toronto 
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(Continued from page 10) 


The complaints that reach us from your 
area and those that you get are probably 
about as follows: 

“Why has feed continued to go up in 
price while milk, eggs and poultry has not 
advanced with it?” 

“Eggs have gone down since a year ago, 
feed is higher.” 

“The quality of the mixed feed I buy is 
not as good as it used to be but the price 
is higher.” 

“Bad as it is I can’t get enough feed.” 

What your answers are to these ques- 
tions I do not know. There are sound and 
honest answers however. 

First, the matter of distribution and allo- 
cation of all feed supplies is not a part of 
the activities of the OPA. Congress dele- 
gated that to the war food administration. 
That agency has had many problems also. 
They, like ours, will never be completely 
solved. However, everyone will agree that 
great progress has been made in feed dis- 
tribution matters since the feed committee 
was created in the WFA. 

Second, when feed quality is mentioned 
don't forget that the reduced protein levels 
in feeds are at their present levels because 
of actual shortages and through the joint 
efforts of the Feed Industry council and the 
WFA. 

Third, remember why feed prices are 
higher today than a year ago. Briefly here 
are a few actual reasons. 

1. When the price control act was cre- 
ated it specifically stated that no raw and 
unprocessed agricultural product could be 
placed under price control until it had 
reached its full parity price level to the 
producing farmer. 

2. This meant that the basic grains such 
as oats, barley, grain sorghums and wheat 
which a year ago were selling below their 
parity level could not be placed under 
price control then and only in December 
was it permissable to do so. 

3. Therefore, the farmer buyer of feed in 
your area is actually paying more for the 
grain he uses because the farmer produc- 
ing the product from which the feed is 
made is getting more. This applies to by- 
products made from not only grains but 
oilseeds such as flax, soybeans, cottonseed 
and peanuts. The approximate overall 
prices of such grains and products are 
about 130 per cent of what they were a 
year ago. Most of that increase occurred 
before January 1, 1944. 

4. The area you serve is one of the larg- 
est, if not the largest consumer of mixed 
feeds or balanced rations in the country. 
So if you will remember the next state- 
ments on the subject of mixed feed prices 
you should be able to intelligently answer 
some of the questions of your feeder cus- 
tomers. 

The feeds section has kept for the past 12 
months a chart showing the weekly prices 
of about 100 large mixed feed plants lo- 
cated over the entire country. Prices have 
been kept on dairy feed, scratch feed, hog 
supplement, broiler mash, and laying mash. 
These price lists represent about 15,000,000 
tons of mixed feeds. We assume that the 
prices for the balance of the tonnage of 
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mixed feeds produced by smaller units are 
comparative. The entire United States av- 
erage price of all five of these feeds from 
all these lists and mills shows that the 


prices as of June 1, 1944 are 116 per cent 
of what they were on June 1, 1943. 

In other words, while the ingredients 
used in producing mixed feeds have ad- 
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(FOR SOLUTION TURN TO PAGE 76) 
HORIZONTAL 30—Abbreviation for elevated 16—‘Clear Quill’’ products, 


by patronizing the adver- 
tisers of is magazine. 
Symbol in center of dia- 
gram. 

7—Time-tested vitamin A & 
& CO. 

11—“Lime Crest” SHE 
PRODUCER from LIME: 
STONE PRODUCTS 
ae 

13—Anger or wrath 

14—Small mass of material 
used to hold powder in 
place in a gun 

15—Farmers .... by JA ar 

ROVEN 


HYBRI 
SEED CORN 
17—Meaning before or sooner 
than, (pl 
19—-FEN-ZENE is a product 
really fights worms 
20—Name of an apple with a 
rough skin 
22—Interjection meaning be 
sti 
23—High mountains 
24--Partitions separating the 
cells of some fruits 
26-—A type of sword 
27—The strap of a bridle 
28—Belonging to the Union of 
Soviet Socialist Republics, 
(abbr.) 


31—A Chinese measure 

32—Plums of the cocoa tree 

35—A nautical term meaning 
the left side 

36—Mire or watery mud 

38—To shine with a bright 
dazzling light, 

41—Prefix that gives a nega- 
tive meaning 

42—Indiana Orthopedic Insti- 
tute, initials 

43—To guarantee the qualit 

46—O & M SEED CO a 
85 varieties of seed -........ 

47—Periods of time 


VERTICAL 
1—Pioneers of vitamin con- 
PRO- 
DUCTS CO. 
2—First name of Lieut. Gen. 
Bradley 
3—For information on CHO- 
LINE write 
p 
4—Legal Reporter, initials 
5—To sight or point a gun 
6--Reformed Church, abbr. 
8—Dutch name for reed 
9—A period of time or epoch 
10—Bags for the feed indus- 
try by .. - BAG CORP 
12—Residue ‘left after burning 
(pl) 


18--Animal by-products from 
PACKING CO. of 
St. Paul, Minn. 

oe your I’s and cross 

21— Abbreviation for steam- 
ship 

22—To put into motion 

23—Vaulted part ot a church 

service from the AMBUR- 
GO CO. 


26—-That which contains praise 
29—“Extra elevator capacity 
without rebuilding ex- 
CONVEY- 
RP. 


Oo 
Church, abbr. 
33—Near t 
34. ACOBSON magnetic sep- 
arators save dollars and 
35—An ideal .......... of solubles, 
PRODULAC & NADRI- 
SOL, from NATIONAL 
DISTILLERS PROD- 
UCTS CORP. 
37—MASH-NIC acts only in . 
the intestinal 
39—A game of cards 
40—AMERICAN ........ MILK 
INSTITUTE 
44—Electrical abbreviation for 
alternating current 
45—Republic of Cuba, abbr. 
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vanced 30 per cent mixed feeds have ad- 
vanced only 16 per cent. It must also be 
remembered that while the average in- 
gredient value is 130 per cent of a year 
ago the average value of ingredients avail- 
able today, because the lowest priced in- 
gredient, corn, is not available in volume, 
is nearer 150 per cent than 130 per cent as 
compared with a year ago. 

While our chart shows these mixed feeds 
today at 116 per cent of a year ago, they 
stood at 113% per cent on January 1. In 
other words, all but 22 per cent of this in- 
crease took place prior to January at which 
time all major grains were finally placed 
under price control. Since January and 
probably from now on mixed feed prices 
will only reflect in their price changes 
those required due to the necessary sub- 
stitution of one product for another espe- 


cially open market wheat for corn or oats, 
or even wheat distributed by the govern- 
ment. 

The mixed feed industry, large and small, 
as you know has been operating under 
a fixed dollar margin for over a year. 
Therefore, it is evident that the feed manu- 
facturers’ percentage of margin is reduced 
at the rate of increased ingredient costs. 
While volume in 1943 was large it has 
been declining since January and it is 
clearly apparent that the total volume in 
1944 will probably be considerably less 
than in 1943. Without going into detail as 
to the prices of eggs, poultry, milk and 
meat remember that each and all of them 
are at ceiling prices well above their par- 
ity level to the producer. Therefore, your 
feeder customer can properly be told: 

1. That while his feeding profit is pos- 


Niacin. 


MARIN 


feeds. 


327 S. LaSalle St. 


REAL REPEATER-- 
IBO-MIX 


(VITAMIN G) 


Guaranteed 35 micrograms per gram 
of Riboflavin 


A uniform, dependable replacement for 
dried milk recognized by most eminent 
feed nutritionists, experimental stations, 
small and large feed mixers as the eco- 
nomical and potent source of that health, 
growth and fertility Vitamin G, as well as 
containing Biotin, Pantothenic Acid, and 


We are distributors for Ribo-Mix 35 in Wisconsin, 
Illinois, Michigan, Indiana and Ohio. 


WE ALSO DISTRIBUTE 


CONDENSED DISTILLERS SOLUBLES 


To the best of our ability we supply every feed ingredient 
required in the manufacture of livestock, poultry and dog 


Write, wire or ‘phone us for prices: 


CENTRAL FEED SUPPLY CO. 


BRAND 


Chicago 4, Illinois 
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sibly less than a year ago without price 
control it would have been much less be- 
cause feed always advances faster than 
his produce. 

2. That of the dollar he spends with you 
for feed today, less of it is represented in 
manufacturers’ margins and as you well 
know in yours, than probably ever before 
in history. 

Finally please take these thoughts home 
with you also. 

Everyone in the feeds section and the 
feed branch of the OPA appreciates your 
understanding and thanks you for your co- 
operation. All of us know that price con- 
trol on the millions of tons of feed and 
grain moved through trade channels an- 
nually cannot work without your individual 
and collective help. It needs you and your 
associations. You can be assured of the 
understanding and cooperation of the feeds 
section. 

Price control is a very vital part of win- 
ning the war as well as preserving our 
American way of life for our sons and 
daughters who are risking their lives to 
protect us and to protect their way of life. 
The minor sacrifices required of each of us 
through price control as well as the minor 
reduction of profit dollars made by anyone 
are utterly insignificant as compared with 
C rations, fox holes and risk of life each 
hour. 

Remember always that we are your em- 
ployes representing you in the OPA in 
Washington and that we can only do as 
good a job for you as you permit us to 
with you. 


Boar’s Head Party 
Scheduled July 3l 


The annual jamboree of the Boar's Head 
club, fun making organization of Des 
Moines feed men, will be held at the Hype- 
rion Field club, Des Moines, Iowa, on Mon- 
day, July 31. 

Festivities will begin in the morning and 
continue into the evening with golf, swim- 
ming, dinner and entertainment. All men 
in the feed and associated industries are 
invited to attend. 

Arrangements are in charge of Carroll 
F. Swanson, sales manager of the Iowa 
Feed Co., 618-620 Des Moines building, Des 
Moines, Iowa. Because of the rationing 
and labor problems, reservations will be 
appreciated. 

@ ALFRED G. WOLANSKY, Ithaca, Mich., 
has succeeded Vern Keener as assistant ta 
Wilbur Hubbard, manager of the Brecken- 
ridge Farmers Elevator Co. 
BEMIS WINS ARMY-NAVY “E” 

Bemis Bro. Bag Co., East Pepperell, Mass., 
was awarded the coveted army-navy “E” 
award for excellence beyond the call of 
contract on the production of critical war 
material in a ceremony at the plant June 
29. The company is engaged in the produc- 
tion of gas resistant sacks for the chemical 
warfare service, and all employes who 
were with the company at the time of the 
award are eligible to wear the “E” pin 
which distinguishes a war worker of the 
first class. 
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3 Processing 


Plants £944 
and ag 


29 Distributors 


Serve the 0% 
Nation .. with 


RIBO-MIX 35 


Western Sales Office 
Ontario, California 


Trade Mark Cape. J. T.:S. Co. 
Guaranteed Micrograms 
to Assay per Gram 
If Riboflavin 
The G 1s not 
Dependable Vitamin Concentrate 
PERFECTLY 
Pats. Pend. BLENDED 
Finished Feed 
59,020 0 06 
v0 o> 4” 
65009)" 002 9 
2o 
6 40954 0 
20 4G 
4 o,° 
a 
054 
Feed can be 4 
literall a6 
Y % 29,0 
impregnated ~ 550%) 24 % 
with pease 
Vitamin G % 
by the ga9099 
0909 
Thorough 0 99 Per 
RIBO-MIX 25 9494 0.749 
Processing 04 
90095, 
0 
20 008 
009 o 
° 
00%2456 
Sea 


SEXTON CO. 


InEvery Atom 
of Your Feed 


Uniformity of 


Vitamin G Content 
The processing of RIBO-MIX 


35 makes it easy for you to 
surcharge every ounce of your 
feeds with vital Vitamin G. 


This complete blending can- 
not be obtained by casual 
mixing of riboflavin with 
carriers. This is a job for 
specialists, working with spe- 
cial equipment . . . as in all 
three RIBO-MIX 35 process- 
ing plants. 


Casual mixing of riboflavin 
may result in imperfect distri- 
bution through the carriers 
. . . too much in some places 
. .. not enough in other places. 


To maintain uniform high 
quality of your feeds (espe- 
cially when wartime demands 
so much of feeds) it pays to 
use this DEPENDABLE, sci- 
entifically processed Vitamin 
G concentrate . . . RIBO- 
MIX 35. 


Remember, in addition to 
Vitamin G, RIBO-MIX 35 
supplies Pantothenic and Nic- 
otinic acids with supplements 
of Amino acids . . . also other 
essential elements of the B-G 
Complex. 


BE SURE of your Vitamin G 
uniformity . . . use RIBO- 
MIX 35 in your feeds. For 
additional information, con- 
sult your nearest distributor 
or write one of our offices. 


Board of Trade Bldg. 
Kansas City, Missouri 
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OPA Sets Dollars and Cents Ceiling Prices 
For Alfalfa Hay On Nationwide Basis 


OPA has issued a second revision of 
MPR 322 covering ceiling prices on alfalfa 
hay. The regulation, effective July 3, is ap- 
plicable to all 48 states and the District of 
Columbia. 

In setting up the ceiling price OPA has 
established five areas of production as 
follows: 

Area 1 is comprised of the following: 
The states of Montana, North Dakota, 
South Dakota, Minnesota, Nebraska, Wy- 
oming, Colorado, and the following coun- 
ties in Kansas and all counties west 
thereof: Barber, Pratt, Stafford, Barton, 
Russell, Osborne and Smith. 

Area 2 is comprised of the following: 
The states of Washington, Oregon, Idaho, 
California, Nevada, Utah, Arizona, New 
Mexico, Texas, Oklahoma, Arkansas, Mis- 
souri, lowa, Wisconsin, Ohio, Illinois, In- 
diana, Michigan, and that portion of Kan- 
sas not included in Area 1. 

Area 3 is comprised of the following: 
The states of Louisiana, Mississippi, Ten- 
nessee, Kentucky, West Virginia except 
Morgan, Berkely, and Jefferson counties; 
the following counties in Pennsylvania: 
Somerset, Fayette, Greene, Washington, 
West Moreland, Cambria, Indiana, Alle- 
gheny, Beaver, Butler, Armstrong, Law- 
rence, Mercer, Crawford, Erie, Warren, 
Venango, Forest, Clarion, Jefferson, Elk, 
McKean, Potter, Cameron, Clearfield, and 
Tioga; the following counties in New 
York: Chatauqua, Erie, Cattaraugus, Ni- 
agara, Orleans, Genessee, Wyoming, Al- 
legheny, Livingstone, Monroe, Wayne, 
Ontario, Yates, Steuben, Chemung, 
Schuyler, Seneca, Cayuga, Tioga, Tomp- 
kins, Cortland, Onondaga, Madison, Onei- 
da, Oswego, Lewis, Jefferson, St. Law- 
rence; the following counties in Virginia: 
Lee, Scott, Washington, Russell, Wise, 
Dickenson, Buchanan and Tazewell; and 
Garrett county, Maryland. 

Area 4 is comprised of the following: 
The states of Alabama, Georgia, Florida, 
South Carolina, North Carolina, Delaware, 
Vermont, New Hampshire, Maine, the Dis- 
trict of Columbia, the following counties 
in New York: Franklin, Clinton, Essex, 
Hamilton; Herkimer, Warren, Washington, 
Saratoga, Fulton, Montgomery, Schenly, 
Rensselaer, Otsego, Chenango, Broome, 
Delaware, Sullivan, Ulster, Green, Albany 
and Schoharie; the following counties in 
Pennsylvania: Bedford, Blair, Fulton, Hun- 
tingdon, Franklin, Adams, York, Lancast- 
er, Chester, Delaware, Philadelphia, 
Bucks, Montgomery, Northampton, Pike, 
Wayne, Susquehanna, Bradford, Lycom- 
ing, Sullivan, Wyoming, Lackawanna, Lu- 
zerne, Monroe, Columbia, Carbon, Mon- 
tour, Union, Mifflin, Juniata, Snyder, North- 
umberland, Schuylkill, Lehigh, Perry, 
Dauphin, Lebanon, Berks, Center, Clinton, 
and Cumberland; Morgan, Berkeley and 
Jefferson counties in West Virginia, all 
the counties in Virginia except Lee, Scott, 
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Washington, Russell, Wise, Dickenson, 
Buchanan and Tazewell and all the state 
of Maryland except Garrett county. 

Area 5 is comprised of the following 
states: New Jersey, Rhode Island, Con- 
necticut, Massachusetts; and the follow- 
ing counties in New York: Orange, Rock- 
land, Westchester, Putnam, Dutchess, Col- 
umbia, Nassau, Suffolk, Bronx, New York, 
Kings, Queens and Richmond. 

In setting maximum prices, the OPA has 
permitted a fluctuating scale of prices 
based on seasonal production, according 
to areas. The table of prices for producers 
follows: 


Jan., Feb. May, June 


March July, Aug. 
Area April Sept., Oct. Nov. Dec. 
1 $20.50 $19.00 $19.50 $20.00 
2 22.00 20.50 21.00 21.50 
3. 23.50 22.00 22.50 23.00 
4 25.00 23.50 24.00 24.50 
5 26.50 25.00 25.50 26.00 


If the hay has an official federal or state 
certificate of grade the above prices may 
be increased $2 per ton if the certificate 
describes the hay as U. S. No. 1 alfalfa or 
U. S. No. 2 leafy alfalfa, or by $5 per ton 
if the hay is certified as U. S. extra leafy 
alfalfa. 

For any lot of baled alfalfa hay, the 
base prices may be increased by $5 per 
ton if baled by a single compress method 
or by $7 per ton if the hay was baled by 
the double compress method. 

The OPA permits dealers and retailers 
to add specific markups to the price paid 
for the alfalfa hay. Dealers are defined 
as persons who buy hay and sell it to 
feeders in carload lots or to any person 
other than a feeder in any quantity. A 
retailer is defined as any person other 
than a producer who sells the hay to a 
feeder in an lIcl lot. A producer may also 
qualify as a retailer if he sells in lIcl lots 
to a feeder located in his own county or 
an abutting county or if he unloads the 
alfalfa hay into a warehouse not located 
on the farm where grown. 

The maximum markups for retailers are: 

$6 per ton where unloaded in the re- 
tailer’s warehouse or store not located on 
the farm where grown or if not so unload- 
ed either: 

$1.50 per ton where the retailer is the 
producer, or $3 per ton in all other cases. 
No more than one retail markup may ever 
be added on a single lot of alfalfa hay. 

Dealers are permitted $4 per ton if the 
hay is warehoused and resold in lcl lots 
to any person other than a feeder and $2 
per ton in all other cases. No dealer mark- 
up is permitted unless the hay has been 
removed from the farm where grown. If 
there are several sales of a single lot of 
alfalfa hay by different dealers, the total 
amount of dealers’ markups may never 


exceed an amount determined as follows: 

If the hay is being resold in the first 
market into which it moves after being 
shipped from the farm 

(a) $4 per ton if the hay has been ware- 
housed by the seller and is being resold 
in Icl lot to any person other than a feed- 
er, or (2) $2 per ton in all other cases. 

(b) If the hay is being resold in a mar- 
ket other than the first market into which 
it moves after being shipped from the farm 
(a) $6 per ton if the hay has been ware- 
housed and is being resold in Icl lots to 
any one other than a feeder or (b) $4 per 
ton in all other cases. 

OPA permits the completion of contracts 
made prior to the effective date of July 3, 
1944, of this regulation, to be completed 
by November 1, 1944, if the contract is not 
in violation of any regulation in effect at 
the time the contract was made. 


New Ceiling Prices Set On 
Sesame, Minor Oil Meals 

Effective July 5 the OPA established 
specific dollars and cents ceiling prices on 
the minor oil meals—babassu, copra, ouri- 
curi, palm kernel and sesame meals, under 
MPR 545. 

Sesame meal had been excluded from 
price control but because the price has 
risen to inflationary levels the new order 
will require a roll-back amounting to ap- 
proximately $37.50 per ton. The regulation 
regarding sesame meal does not become 
effective until Sept. 3. 

New specific prices for these commodities 
at producing plants at port of entry will be 
$45.50 per ton except sesame which ob- 
tains a ceiling of $72.50. Ceiling prices for 
interior production plants will be the basic 
port of entry price for the raw material 
plus freight to producing plant. 

Processor’s ceilings plus allowed trans- 
portation charges are as follows: 


Product Prot.in Base Price 

Oil cake Sized cake 

or meal or pellets 
Copra 20% or more $45.50 $47.00 
Babassu 22% or more 45.50 47.00 
Ouricuri 28% or more 45.50 47.00 
Palm kernel 18% or more 45.50 47.09 
Sesame 40% or more 72.50 74.00 


Distributors margins over suppliers’ max- 
imum price are: jobber—$1 per ton in pool 
car lots, 75 cents per ton for all other de- 
liveries; wholesaler—$2.50 per ton; car 
door seller—$3.50 per ton; and retailer— 
$5.50 per ton. Every sale by any person 
must be invoiced, separately stating charg- 
es for sacks, transportation and markups 
included in his sales price. The “car door 
seller” is a new category in feed orders— 
one must have an established store to 
qualify even though the sale is directly to 
feeders off railroad cars. If the seller lacks 
the store, but performs the same operation 
of selling to feeders directly off the car, he 
is allowed only the jobber’s markup. 

Variations from the protein contents 
penalize the seller 75 cents for each unit 
of protein or fraction thereof which the lot 
is under the standards. On sales guaran- 
teeing protein standards which are not 
complied with, the seller must compute his 
maximum price by dividing the base price 
applicable if the guarantee were fulfilled 


(Continued on page 63) 
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Genera) Mills 
Western Division 
San Francisco, 6, Calir, 


February 16, 1944 
Gentlemen: 


» Ine, 


It has 
Cf your dealerg 


years Since fir 
» 4nd I have never tak 
and to tell you how Much I a 
company 4nd last 

Feeds, 


So, today, I am taking time out to let 
how I feel. 


Ways been quelity Minded 4 
needs ha 


you know Just 
8 naturally been a 
ne to my Customers, 


nN purchasin 
Pleasure to sell 


» but by years of research an 
the Customer's farm, 


actual results on 


heir dealers durin 
age. It is true that our Purchases 
the allotments have been reasonable and 
amply take Care of our regular Customers, There 
8 never been a time when we have not been ab e to Supply a 
regular Customer, nor has there been & time when it was necessary 
to Substitute with another feed, 


It has been a Pleasure to 
in your organization, 


becom 
and loyal friends, 


acquainted wit 
and fee] that I can 


h so Many 
COnsider them 


as true 


Sincerely yours, 


FOR INFORMATION WRITE TO THE 
NEAREST OFFICE OF 


co 
* SAN FRANCIS 
LARRO ROIT x MINNEAPOLIS * KANSAS CITY 

DET 

FEEDS * D 


GENERAL MILLS 


THE FEED BAG — July, 1944 


47 e 


=> FEED = 
MS Hoar 4s Your Qolechone 
2240 Newport Bled. 1262 Coste Moses, Calis | 
| 
ig been no St became one 
‘= write you 
of your 
4 x quality of your line of Larro 
| 
quality 7 
l T also like the Complete selling arguments that you 
i have Provided for your deslerg __ and they are rea) facte backed z 
: by years of research, As I ha ften remarked to my Customerg, 
the feedin COmpileg behing ap 
| | also by 
; I want to especially Commend your com = 
Splendid Way that they have ta 
the time of 
C. M. NELson 
— 


Why Does One Feed Bring More Economical Growth Than Another? 


The basic ingredients of two balanced poultry feed 
formulas are the same in quality but, when the 
costs of their growth results are compared, one 
formula is found superior. 


The answer usually rests in the greater nutri- 
tional absorption. Use of the complete B-G Com- 
plex of vitamins stimulates increased absorption 
thus permitting ingredient adjustment in a bal- 
anced ration without loss of nutritional efficiency. 


This is found true when the complete B-G Com- 
plex of vitamins—both known and unidentified 
factors—supplied from milk or fish sources is used. 


When a feed is fortified with the complete B-G 
Complex from both milk and fish sources the results 
from a dollar and cent standpoint are even better. 
That is why formulas that contain both Borden’s 


Flaydry and Borden’s Ladpro are setting new 
marks in nutritional economy. 


By combining Flaydry with Ladpro in a bal- 
anced poultry ration, the nutritive values of the 
various ingredients are sparked into higher nutri- 
tional efficiency. How the chicken responds to a 
feed is the final test of that feed. 


Not only are Flaydry and Ladpro employed in 
consistent field tests at the Borden Nutritional 
Laboratory and Experimental Farm at Elgin, Illi- 
nois, but the manufacturing of both is under con- 
stant laboratory control. They may truly be called 
standardized products. 


THE BORDEN COMPANY 


Special Products Division 
350 MADISON AVENUE, NEW YORK 17, N. Y. 


e 48 e 


THE FEED BAG — July, 1944 


4 
: 
3 


urea proves satisfactory 


im feeds for ruminants 


HE idea of using urea and 

other relatively simple nitro- 

genous compounds as substi- 
tutes for protein in the rations of 
farm animals is not new. Investiga- 
tions bearing on the problem date 
back almost 100 years. As long 
ago as 1891 a prominent agricul- 
tural scientist in Germany suggest- 
ed that ruminants may obtain pro- 
tein from non-protein nitrogen 
through synthesis by bacteria and 
other micro-organisms normally 
found in the rumen or first stomach 
of this class of animals. 

The scarcity of nitrogenous con- 
centrates in Germany during World 
War I and the development of pro- 
cesses for fixation of atmospheric 
nitrogen gave a great impetus to 
investigations suggested by the 
earlier work. Most of the work on 
the problem during and closely fol- 
lowing the war was done in Ger- 
many and numerous investigators 
there claimed to have shown that 
such compounds as urea, ammoni- 
um carbonate, and ammonium ace- 
tate could be utilized by the mi- 
crobes of the rumen for building up 
cellular proteins, which in turn 
could be digested in the fourth or 
true stomach of the ruminant in the 
same manner as for the preformed 
proteins furnished in their feed. 

For a long time following its dis- 
covery in 1773 urea was known 
only as a constituent of urine 
(hence its name). Later it was 
shown that it results from the break- 
down of a certain portion of the pro- 
tein which man and animals con- 
sume as part of their daily diet. But 
the urea of commerce today has no 
connection with animal urine or 
any other organic substance. It is 
a synthetic product manufactured 
from the nitrogen of the air and the 
carbon dioxide of limestone, the 
nitrogen being fixed as ammonia 


“An address delivered at the annual meeting of 
the Eastern Federation of Feed Merchants held 
in New York City, June 12-13. 
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Massachusetts State College 


and then combined with carbon di- 
oxide through the agency of a cata- 
lyst at high temperature and pres- 
sure. Pure urea is a white crystal- 
line odorless solid with a peculiar 
taste and is readily soluble in water. 

The part of urea which is of par- 
ticular interest to us is the ammonia 
or amino grouping; it contains the 
element nitrogen (N) linked up with 
hydrogen in the same manner as 
we find it in the amino acids, those 
structures which are the foundation 
units of the much more complex 
substances which collectively we 
call protein. 

Nitrogen is a rather elusive ele- 
ment. Although the air we breathe 
contains 79 per cent of it, man and 
the higher animals are unable to 
make use of it until it has been 
elaborated into protein by plants. 
The higher plants are greatly help- 
ed in this process by certain bac- 
teria (which also are plants) and 
by certain very primitive forms of 
one-celled animal life. 

A very favorable environment for 
the growth of these primitive forms 
of life is found in the first chamber 
of the multiple stomach of the cow, 
the so-called rumen or paunch. The 
moist, warm, fermenting mass of 
feed in the paunch is literally 
swarming with certain types of 
these microbes. Soon after it had 
been demonstrated nearly 100 years 
ago that bacteria play a part in the 
fixation of nitrogen by plants some 
one had the brilliant idea that it 
might be possible to feed to cows 
certain simple nitrogen compounds 
which would be converted by these 
micro-organisms in the paunch into 
protein and that this in turn could 
be used by the cow in the same 
manner as she utilizes protein 
which she has eaten as such. One 
of these simple compounds is urea. 


It appears to have been investigat- 
ed more than any others and numer- 
ous investigations have shown that 
a certain amount of protein synthe- 
sis does take place when it is fed 
to ruminants, i.e.: animals such as 
the cow and sheep which have a 
multiple stomach. 

With these relationships explain- 
ed it is now appropriate to tell you 
something of our feeding trials with 
urea at the Massachusetts experi- 
ment station, how they were con- 
ducted and what results we ob- 
tained. 

For the purpose we used 28 Hel- 
stein cows chosen from a herd of 
about 60. These cows were quite 
uniform in size, were above aver- 
age in production and were all of 
the same general breeding. Eight 
of them were used for so-called 
“double reversal” trials; divided in- 
to groups of four, they were alter- 
nated at seven-week intervals be- 
tween the “urea” ration and the 
“regular” ration, for two successive 
lactation periods. Such a procedure 
is designed to eliminate individual 
variation in inherent milking capa- 
city. 

Sixteen others were used for so- 
called “continuous” trials being di- 
vided into groups of eight and as 
the label indicates each group was 
kept continuously for two succes- 
sive lactation periods on one and 
the same ration, the “urea” ration 
in one case and the “regular” in 
the other. The motive here was to 
measure possible long-time effects 
of the urea. 


Four others were fed for varying 
periods of time a so-called “control” 
ration. This was identical with the 
“urea” ration except that the urea 
was purposely omitted from it, the 
idea being to ascertain whether or 
not the basal rations minus urea 
would adequately support milk pro- 
duction. If not, then any difference 
between the performance of these 
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cows and those getting urea, or any im- 
provement noted when urea was fed later 
to these control cows, could presumably 
be credited to the urea. The results from 
these four cows were later supplemented 
by results from six others chosen from the 
two “continuous” groups, in a third lacta- 
tion after the main investigation had been 
concluded. 

The rations fed to the several groups 
were identical except for the grain mix- 
tures. They consisted of a fair grade of hay 
from mixed grasses (no legumes), good 
quality corn silage, dried beet pulp mois- 
tened before feeding, molasses mixed with 
the beet pulp at the rate of one pound per 


TABLE I 


Formulas of Grain Mixtures 
Ingredient (Pounds) Regular Urea Control 


Hominy feed ......... 600 600 600 
Ground oats ........ 400 600 600 
Ground barley ......... 
Wheat bran ......... 500 200 200 
Corn gluten feed ..... 200 

Yellow corn meal ...... 

Linseed meal ........... 

Soybean meal ...... 100 

Cottonseed meal 200 
Cornstarch 540 540 
60 
Salt 20 20 20 
Bone meal 40 40 
Vitamin A concentrate 5 5 5 


cow daily and the grain allowance. The 
grain mixtures are shown in Table I. The 
reason for using corn starch in the “urea” 
mixture was to make up for the deficiency 
in energy caused by purposely omitting 
from this mixture the protein concentrates 
contained in the “regular” mixture. Corn 


starch was the only-readily available en- 
ergy carrier which would not introduce 
some protein also. The proportion of nitro- 
gen supplied by the urea in both the grain 
mixture and the total ration is shown in 
Table II. 

In evaluating the results of the main in- 
vestigation consideration was given to: 
palatability, general condition of the cows, 
changes in live weight, total milk produc- 
tion, shrinkage in milk flow, length of lac- 
tation and dry period, reproductive per- 
formance, level of urea in the blood and 
in the milk, and flavor of the milk. 

Palatability of the “urea” ration was not 
as good as for the “regular” ration. This 
may have been due to the relatively large 
amount of corn starch in it or to the ab- 
sence of the protein concentrates which 
the “regular” ration contained. It seems 
doubtful that the small amount of urea 
present (60 pounds per ton) could have 
had any substantial effect, either favorable 
or adverse on palatability. 

The cows were graded for condition 13 
times during the course of the experiment. 
The results of 265 observations indicated 
that without exception the condition of the 
cows on the regular ration tended to im- 
prove as the trials progressed, while with 
one exception in the cows on urea the 
trend was in the other direction. This was 
especially true in the cows kept continu- 
ously on one type of ration. It is possible 
that it was due not to the presence of urea 
but to removal from the ration of some 
desirable conditioner when the protein con- 
centrates were purposely excluded. 

Live weights were taken on two consecu- 
tive days each month throughout the trial. 
Although all the changes favored the regu- 
lar ration they were small and statistically 


TABLE II 
Level of Nitrogen and Protein 


In the Grain Mixture 


In the Total Ration 


Total N Total N 
Grain Nitrogen Protein Supplied Nitrogen Protein Supplied 
Mixture Per cent Per cent by Urea Percent Percent by Urea 
Regular ...... a2 19.9 None 0.9 5.4 None 
3.3 11.9 42.1 0.9 4.1 25.4 
Control ...... 1.9 11.9 None 0.7 4.3 None 
TABLES III-IV 


Milk Production of “Double Reversal” Groups 


Average corrected 


Digestible nutrients required to 
produce 100 pounds of 


production Per cent 4 per cent milk 
(Pounds per cow of fat Nitrogen* Total 
daily) (pounds) (pounds) 
Regular ration 
41.4 3.28 8.3 69.5 
Second year ...... 43.2 3.26 8.4 66.7 
Urea ration 
First year .......... 39.7 3.29 8.4 7.1 
Second year ...... 41.1 3.16 8.6 69.8 
Milk Production of “Continuous” Groups 
Regular ration 
37.5 330 7.4 62.9 
Urea ration 
40.4 3.24 74 66.5 


on a protein basis. 


*Expressed as nitrogen rather than as protein, since the nitregen of urea cannot be reckoned 


not significant. There were no differences 
of any consequences between the groups 
in length of lactation or of dry period, in 
reproductive performance, in the level of 
urea in blood or milk, or in the flavor of 
the milk. This leaves to be considered only 
the effect of the urea on milk production. 
Because of its importance I have purposely 
left it until the last. 

The first thing to clear up is the status of 
the so-called “control” ration, for on this 
rests the significance of all results for milk 
production from the other groups. The con- 
clusion reached on the data from 10 cows 
fed this ration was that it was inadequate 
to support milk production. That being the 
case the decks are cleared for a fair com- 
parison of the urea with the regular ration. 
The results are given in Tables III and IV. 

Statistical analysis of the detailed data 
shows that none of the differences in aver- 
age milk yield reported in Tables III and 
IV are significant. It must be admitted 
however that the trend not only in average 
yields but also in efficiency of feed utiliza- 
tion is unmistakably in favor of those 
groups which received the “regular” ration. 

In consideration of the fact that the con- 
trol ration was demonstrated to be inade- 
quate for milk production, it seems clear 
that the urea must have been utilized to a 
considerable extent by the cows. Otherwise 
their performance on the urea ration would 
have been similar to what it was on the 
control, since the only difference between 
the two was the presence (or absence) of 
urea. On the other hand the cumulative 
weight of small differences consistently in 
favor of the regular ration would seem to 
indicate just as clearly that for mainten- 
ance and milk production the urea was 
not quite on a par with the standard pro- 
tein concentrates contained in the regular 
ration. 


It is recognized that the results of these 
trials are in some respects at variance with 
results obtained elsewhere in this country. 
Workers at the Wisconsin station have ob- 
tained results which indicate that urea can 
be satisfactorily substituted for linseed 
meal in the grain mixture tor milking cows. 
On the whole, however, their results are 
not substantially different from ours and 
what differences there are may be due in 
part to the fact that our cows were on the 
average somewhat heavier producers, their 
average annual milk yield in the lactation 
immediately preceding the trial being in 
excess of 13,000 pounds. 


Everything considered, it seems probable 
that urea will find a place in the feed trdde 
as a partial protein substitute in grain mix- 
tures for ruminants. It should be introduced 
with caution and its limitations duly recog- 
nized. The maximum amount fed should 
be not more than three per cent of the 
grain mixture. It should be fed only to 
tuminants, i.e., to animals such as cows 
which have a multiple stomach, and it 
should be fed in conjunction with feeds 
which furnish liberal amounts of starch or 
other readily soluble carbohydrates. The 
teasons for these restrictions are twofold: 
first, the bacteria and other micro-organisms 
which form protein from urea function on 
a worthwhile scale only in the paunch or 


(Continued on page 74) 
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JUNE 4TH, 1869! Land- 
hungry men moving west- 
ward, men determined to make the rich 
prairies yield the bounty of freedom and 
peace... the gift of a reunited nation! 


Under their hands the plow was little 
better than in Biblical times, but for 
the harvest to come was the marvelous 
mechanical reaper. And nearby the 
waiting railroads and the ships of the 
Mississippi and the Great Lakes of- 


fered fast transportation to the waiting 


markets and mills. 


And in that year, too, a golden spike 
linked the two oceans by railroad, and 
the Suez Canal was opened to shorten 
the water route around the world. 


Aware that grain would flow in an 
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ever increasing flood from the virgin 
soil, a family of northwestern pioneers 
became millers, harnessed the waters of 
the Mississippi, and year after year in- 
stalled the latest machinery to grind the 
wheat of the great Northwest—so it was 
that the Pillsbury Flour Mills Company 
of today was born in Minneapolis... 
June 4th, 1869! 


Then, too, was born the heritage that 
is possessed and guarded by the Pills- 
bury Company ... and shared by 
Pillsbury Feed Mills, now operating in 
nine important agricultural centers. 


This heritage is truly symbolized by the 
famous old trademark that has stood 
for quality, honesty, and uniformity for 
so many years on the farm. 


Through three wars and four genera- 
tions this famous old trademark has 
stood for quality and uniformity on 

American farms. 


PILLSBURY FEED MILLS 


division 


PILLSBURY FLOUR MILLS COMPANY 


Headquarters—Clinton, Iowa 
Feed Mills in Eight Other Cities 
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to the Feed Industry 


More meat... more eggs... more milk ... more butter 
more “Food for Freedom”’. 


Less labor . . . fewer proteins ... fewer ingredients... 
fewer supplies. 


What a situation the feed industry has faced! And yet 
it has come through — actually delivering feed to 
farmers in record breaking quantities, and, through 
feed conservation programs, has actually caused feed 
to produce more per pound than ever before. 


Hats off to these men of America! From such wells of 
ingenuity and resourcefulness, spring the waters of 
free enterprise and eternal liberty. 


CHASE 
BAG Co. 


GENERAL SALES OFFICES 
309 W. JACKSON BLVD., CHICAGO 6, ILL. 


BAC SERN ECE 


NEW ORLEANS 
HARLINGEN. TEXAS 
ORLANDO, FLA. CHAGRIN FALLS, O. 
HUTCHINSON. KAN. 
“WINTER HAVEN, FLA. 


PERFECT 
PRINTE® 
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Readers who are interested in obtaining a publication which 
gives a complete digest of most of the experimental data published 
in the United States and foreign countries, may obtain com- 


plete details by writing to The Feed Bag, 741 N. Milwaukee st., 
Milwaukee, 2, Wis. 


Title of Experiment: Effect of Sulphur on 
Chick Nutrition. 
Authors: R. M. Sherwood, J. Russell Couch, 
Lee James and C. W. Carter, Texas A & M 
College, College Station, Tex. 
Digest: Sulphur is used extensively in the 
control of coccidiosis. Its use in feeding 
chickens to prevent coccidiosis has, under 
some conditions, interfered with normal 
nutrition. It was the plan of these experi- 
ments to study the effect of feeding of 
sulphur on the requirements of chicks for 
vitamins A, D and riboflavin. The results 
are in agreement with the work of others, 
in that chicks fed sulphur away from sun- 
light require four times as much vitamin 
D carrier as chicks fed no sulphur. Chicks 
fed sulphur did well if allowed two hours 
of direct noonday sunlight distributed 
over a week's time. The feeding of sul- 
phur did not increase the requirements 
for carotene or riboflavin. 

* * * 


Title of Experiment: Some Results of Feed- 
ing Diets of Varying Fat Content to Lay- 
ing Pullets. 
Author: B. W. Heywang, Southwest Poul- 
try Experiment Station, Glendale, Ariz. 
Digest: Adding corn oil at levels of 2, 4 
and 8 per cent to a basal diet contain- 
ing approximately 0.8 per cent of fat did 
not significantly affect egg production of 
white leghorn pullets over a period of 36 
weeks. The fat content of the diet did 
not affect the yolk weight, the ratio of 
yolk weight to egg weight or the yolk 
index of fresh eggs. Two experiments 
were conducted with these diets. The 
average live weights of the birds receiv- 
ing 8 per cent fat in the diet were sig- 
nificantly heavier at the end of both ex- 
periments than the pullets on the basal 
diet. The pullets receiving 2 and 4 per 
cent corn oil in the diet were significantly 
heavier than those on the basal diet at 
the end of the second experiment. 


Title of Experiment: The Value of Alfalfa 
and Certain of its Fractions in the Nutri- 
tion of Breeding Ewes. 

Authors: C. L. Shrewsbury, F. N. Andrews, 
Claude Harper and M. R. Zelle, Purdue 
Agricultural Experiment Station, Lafay- 
ette, Ind. 


Digest: A total of 14 lots of 15 breeding 


ewes each were fed rations of oat grass, 


alfalfa hays, oat straw and protein sup- 
plements and various fractions of alfalfa 
hay in an effort to determine the deficien- 
cies of non-leguminous roughages. The 
results are based on maintenance of 
ewes in the gestation and lactation peri- 
ods, birth weight and gains of the lambs, 
wool clip of the ewes and the milk pro- 
duction of the ewes. The data indicates 
that three pounds of dehydrated alfalfa 
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hay per head daily is necessary for good 
results. Three pounds of oat grass per 
head daily produced greatly superior re- 
sults as judged by all available data. 
Field-cured alfalfa hay was less satisfac- 
tory than either the dehydrated alfalfa 
hay or oat grass; oat straw was again 
found to be a markedly deficient rough- 
age. The addition of either casein or cot- 
tonseed meal improved the nutritive val- 
ue of the oat straw ration but did not 
make it equal to alfalfa hay or oat grass. 
The water solubles of alfalfa hay contain- 
ed considerble potency, but were again 
below the alfalfa hay in value. Oat straw 
is evidently deficient in protein, vitamin 
A and unknown factors partially found in 
the water-soluble fraction of alfalfa. 
* * * 


Title of Experiment: The Carotene Con- 
suming Power of Certain Feeds. 
Authors: G. S. Fraps, W. W. Meinke, Ray- 
mond Rieser and R. M. Sherwood, Texas 
Agricultural Experiment Station. 

Digest: Samples of meat and bone scraps, 
meat scraps, tankage, dried fish, dried 
skim milk and dried butter milk may have 
a high consuming power for carotene. 
Vegetable feeds such as corn meal, cotton- 
seed, meal, wheat gray shorts and wheat 
bran rarely, if ever, destroy carotene. The 
carotene-consuming power may increase 
or decrease from time to time. It is re- 
moved by autoclaving but in as short a 
period as a week the feed may again 
have a high carotene-consuming power. 
When fed to rats with feed containing 
moderate quantities of carotene, meat 
meal with high carotene consuming pow- 
er sometimes decreased the vitamin A 
stored in the liver and sometimes did not. 
Fed to rats receiving very small quanti- 
ties of carotene, meat meal with high 
carotene-consuming power slightly de- 
creased the length of life and the maxi- 
mum weight attained. Fed to chickens, 
in four of six experiments, the high caro- 
tene-consuming power of meat products 
had no injurious effects. In the other two 
experiments, in one of which the ration 
contained small quantities of carotene, 
the meat scraps with high carotene-con- 
suming power appeared to cause vita- 
min A deficiency. The high carotene-con- 
suming power is injurious to chickens 
only under exceptional conditions and 
when a ration low in carotene or vitamin 
A is being fed. 


* * * 


Title of Experiment: Comparison of Corn 
and Corn-molasses Mixture for Fattening 
Beef Calves Before and After Weaning. 
Authors: M. W. Hazen, U. S. Dept. of Agri- 
culture, and James E. Comfort, University 
of Missouri. 

Digest: Two experiments designed to 


compare a ration of corn and cottonseed 
meal plus alfalfa hay with one in which 
half the corn was replaced with cane 
(blackstrap) molasses, are reported. Fall 
steer calves were fed 168 days before and 
after weaning. Before weaning the calves 
fed no molasses consumed more feed; 
they were heavier and fatter when wean- 
ed and were valued higher than the 
calves fed molasses. During the post- 
weaning period, the calves fed no mo- 
lasses required less feed per 100 pounds 
of gain, were heavier and fatter at the 
end of the experiment and were valued 
higher than those fed molasses. Greater 
net returns resulted from the feeding of 
corn as the sole carbohydrate concentrate 
than by replacing part of it with molasses 
even though the latter feed was cheaper. 
* * * 

Title of Experiment: Level and Source of 
Protein in Poultry Production as Related 
to Economical Production of Eggs. 
Authors: H. S. Gutteride, J. M. Pratt and 
J. B. O'Neill, Dominion Department of Ag- 
riculture, Ottawa, Canada. 
Digest: Barred Rock pullets reared on lev- 
els of 12.5, 14.5 and 17 per cent protein 
from animal or largely vegetable sources 
were continued during the production 
period of 12.5, 14.5 and 16.5 per cent lev- 
els and were equally divided between 
laying batteries and a laying house. The 
12.5 per cent level was inferior to the oth- 
er two in production, egg weight, average 
body weight, days to first egg and feed 
consumption. The 16.5 per cent level was 
superior to the 14.5 per cent only in egg 
size and days to first egg. Feed efficiency 
was greater for the latter, and production 
at this level was the most economical of 
all. Animal protein supplements gave 
superior results to vegetable (soybean 
meal) even though the latter was supple- 
mented by 2.5 per cent powdered butter- 
milk. The actual difference was small, 
however, except for more rapid sexual 
maturity for the animal protein feed 
groups, to the extent of 10 days on the 
average. Economy of production and 
hatchability favored the animal protein 
to a moderate degree only. Birds on the 
same treatment kept in laying batteries 
were very much superior to those kept in 
laying pens in all respects. With these 
moderately late hatched pullets (May 15) 
the laying battery provided a much more 
satisfactory environment as indicated for 
example by a greater production of ap- 
proximately 26 eggs per bird. A level of 
12.5 per cent of protein both for rearing 
and egg production purposes is evidently 
too low for reasonable efficiency. A level 
of 14.5 per cent protein, all criteria con- 
sidered, was as effective as one of 16.5 
per cent. Also since on the average, dif- 
ference in favor of animal protein were 
small in a practical sense, the use of soy- 
bean meal supplemented by buttermilk 
powder at a level of 2.5 per cent would 
be indicated in times of scarcity of ani- 
mal protein feeds, or when price levels 
favor the vegetable protein source to a 
marked degree. 

@ CENTRAL IOWA GRAIN CO., Cedar 
Rapids, Iowa, has purchased the elevator 
and business of William Behle at Fairfax. 
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LONG with the curtailments 

necessitated by wartime con- 

ditions, Roeser Bros. of Santa 
Barbara, Gal., have found that the 
situation has also produced more 
business. However, Albert Roeser, 
one of the three brothers operating 
this profitable business, realizes that 
this is not the time for feed dealers 
to take the attitude that there will 
always be customers galore. 

‘When you have one sack of feed 
and two customers want it, you can 
be independent,” Albert Roeser 
said. “But the day is coming when 
there will be adequate supplies of 
feed for all and then you will need 
both customers. We are getting 
ready for that day.” 

The Roeser Bros. are preparing 
for the time when there will be 
plenty of feed in the warehouse to 
take care of all customers and 
more, too, by trying to treat every- 
one fairly and allocating scarce 
items on an equitable basis, This 
is done in the logical way by divid- 
ing that one sack of feed between 
two customers and trying to keep 


plan enables roesers to help 
customers weather war years 


them both satisfied. So far, these 
dealers have been doing a good 
job and they hope to be assured of 
a post-war business as a result of 
these measures. 

In California one finds drive-in 
restaurants, drive-in laundries, and 
in Los Angeles, there is even a 
drive-in bank where customers can 
run their cars right in and make a 
deposit or cash a check. Since Roe- 
ser's is one of California's outstand- 
ing feed stores, it is only natural 
they should have their warehouse 
conform to the drive-in idea. 

Customers may drive in to the 
warehouse directly from the street. 
Platforms along the side facilitate 
loading and unloading and a num- 
ber of trucks can be accommodated 
at one time. Since the warehouse 
is located near the railroad station 
and off the main thoroughfare the 
drive-in plan has done much to 
siimulate business according to 
Mr. Roeser. Instead of making over 
the counter sales its ‘‘over-the-hood” 
sales at Roeser’s. At night this en- 
closed loading space is used to 
house the firm's fleet of trucks. 

The Roeser brothers, Leon, Al- 
phonse, and Albert, grew up in the 
feed business. Their father, Matthew 
Roeser, formerly operated a feed 
mill in Door county, Wis. About 
20 years ago the family moved to 
California, and Mr. Roeser opened 
a feed store in Santa Barbara. The 
boys thus literally grew up in the 
feed business and when the elder 
Mr. Roeser retired from active op- 
eration of the business several 
years ago, his sons took over. 

Roeser’s has come a long way 
in the intervening years. In addi- 
tion to a large retail business, the 


PATTERNED after the Califor- 
nia drive-in idea the Roeser 
Bros. warehouse enables cus- 
tomers to drive right in with 
their cars or trucks to pick up 
feed and other supplics. Two 
of the three Roeser brothers, 
Alphonse, left, and Albert are 
shown in lower photo. 


firm has built a complete feed mill- 
ing branch in the Santa Ynez val- 
ley, making it possible for them to 
manufacture and distribute feeds 
throughout the entire county. They 
manufacture all of ther own poul- 
try and dairy feeds using concen- 
trates made by the Anderson-Smith 
Milling Co. and adding local grains. 
Mixing is done with Burton and 
McKaine mixers. 

Wartime restrictions on business 
have found the Santa Barbara firm, 
like other feed businesses, operat- 
ing under necessary curtailment!s. 
In spite of the fact that deliveries 
have been drastically reduced the 
Roesers have found the people of 
this section most cooperative. 

Santa Barbara, nestled in the 
foothills of the Santa Ynez moun- 
tains, is known for its horse shows. 
Palamino horses are bred here by 
fanciers and in normal times horse 
shows are definitely scheduled 
events in the social life of the city. 
The horse shows affords consider- 
able business for the firm, but the 
Roeser boys do not go after this 
business, as their main effort is live- 
stock, poultry, and dairy feeds. 

Since the horse fanciers are peo- 
ple with money, Albert Roeser, who 
handles the business end of the 
firm, was asked if there was any 
big problem of collecting from these 
people. True, they have plenty of 
money but business experts say 
that a small bill is the toughest of 
all bills to collect from people with 
money. Many do not realize that a 
firm may have a number of these 
accounts and that a_ sizeable 
amount can be tied up on the books 
in a short time. 

“We don't go in much for this 
type of business,” Mr. Roeser said, 
“and ordinarily we do not have 
much of a problem with credit. Our 
credit experience in business has 
been very pleasant with livestock, 
poultry, and dairy operators. But we 


(Continued on page 
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The problem of maintaining your standard Feed Quality, in 
today’s hectic market is difficult— but your Vitamin A and D 
problems are solved quickly and easily with the good old reliable 


BIOLOGICALLY STANDARDIZED 
HIGH PHYSICAL QUALITIES 
PROVEN RESULTS 

IMMEDIATE SHIPMENTS 


WRITE FOR DETAILS 
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What makes a business prosper? What makes 
it sound and solid? Is it the personality of 
the owner? Hard work? Aggressive selling? 
Service? Is it advertising and promotion? 


Yes—they’re all mighty essential in any busi- 
ness, but still they’re not enough. 


To endure through the year, business must 
offer merchandise of genuine value to the 


BUSINESS CLICK ? 


consumer. In the feed business, that means 
selling a product that makes a profit for the 
man who feeds it. 


There’s the secret of hundreds of successful 
dealers who make and sell feeds The HUB- 
BARD SUNSHINE Way—they’re offering 
real value, and satisfied customers mean year- 
round volume with resultant profits to the 
dealer, too. 


ubbar 


EASTERN BRANCH 


Milling Co. 


410 ELEVENTH STREET, AMBRIDGE, PAs 


THE FEED BAG — July, 1944 


; / p 
oSMos ELEY. of) 
=. | 
beh 
- 


F it is true that “one man with 

courage makes a majority” it 

naturally follows that when you 
have three there can be no doubt of 
the ultimate outcome of any enter- 
prise. 

Three such men: A. R. Faber, W. 
B. Gaskins, and R. C. Bolden, of 
Decatur, Ill., recognizing the need 
for another feed plant in their dis- 
trict, in 1942 set out to supply that 
need. They accepted wartime diffi- 
culties as a challenge to their inge- 
nuity and tackled the job with de- 
termination and faith in the eventu- 
al success of the venture. 

In keeping with the times there 
was nothing elaborate called for in 
their recipe for the Central Illinois 
Feed Co. Rather the plan incorpor- 
ated 15 fundamental principles of 
good business as follows: 

(1) An accessible location with 
ample parking facilities and pros- 
pects of future development. 

(2) Aneat, attractive appearance. 

(3) A well balanced and concen- 
trated selection of repeat sellers 
with a condensed line of advertised 
brands of feeds to meet all require- 
ments. 

(4) Manufacture certain kinds of 
feed, give these products an easily 
remembered name and push their 
sale along with the well advertised 
brands. 

(5) Provide demonstrations or dis- 
plays of merchandise the year 
round in the store and the show 
windows. 

(6) Pass on to interested parties 
the firm's knowledge of feed, feed- 
ing practices etc. and do it in an 
authoritative manner. 

(7) Know the customers as indi- 
viduals, their likes and dislikes, and 
treat them accordingly. 

(8) Be truthful about the merits 
of the merchandise offeted and 
make no false claims that might 
boomerang. 

(9) Provide prompt, accurate, 
cheerful, courteous service and sell 
quality lines of merchandise with- 
out exception. This makes for repeat 


Recipe 


of central illinois feed co. 
involves 15 basic principles 


(10) Listen attentively to others 
in a discussion of products. One 
doesn't know it all and can pick up 
many valuable tips from the con- 
versation of others. Be prepared to 
give intelligent answers when re- 
quired. 

(11) Keep the firm name, location, 
telephone number, and services 
ever before the public. 

(12) Give the trade a square deal 
and treat your competitors with re- 
spect. 

(13) Give the store an individuali- 
ty in appearance, in service ren- 
dered, and in general publicity. 

(14) Show an appreciation of the 
public’s needs in the way of feed 
and related goods and supply its 
wants to the limit of the store’s 
ability. 

(15) Do everything possible to 
forge the links in the chain of confi- 
dence so that “once a customer, 
always a customer.” 

The site selected for the Central 
Illinois Feed Co. was at Harristown, 
Ill., a half mile east of the Harris- 
town road and six miles west of 
Decatur on highway 36. A large 


THIS attractive brick building 
houses the Central Illinois Feed 
Co. which in the short space 
of two years has already made 
a mark for itself at Decatur, 
lll. Note the ample opportu- 
nity for window display and the 
drive-in entrance on the left. 


sign by the side of the road attracts 
the attention of passing motorists 
and another large sign is attached 
to the store. The building itself, of 
brick and stone construction, pre- 
sents a striking appearance. 

The layout is such that one side 
of the plant is used for the com- 
pany’s office and sales rooms, while 
the other side is for storage pur- 
poses, the unloading and loading of 
feed, raw materials, feed mixing 
and other operations necessary for 
carrying on the firm’s expanding 
business. Equipment includes a 
Kelly Duplex vertical feed mixer 
and a Fairbanks Morse scale. 

Hundreds of bags of feed are 
piled neatly and arranged so that 
the steady flow of customers can 
easily circulate through the aisles. 
Liberal use is made of posters, wall 
cards, descriptive advertising mat- 
ter, cutouts and the like as supplied 
by the manufacturers of the goods 
carried. 

The firm has made a study of the 
psychology of selling and buying 
and as a result every effort is made 
to have ample quantities and varie- 
ties of feed on hand, a stunt so ef- 
fectively employed by the country’s 
great chain stores. Experts agree 
most people prefer to patronize 
stores offering a large selection of 
merchandise. 

The Central Illinois Feed Co. fea- 


sales, wins goodwill, builds pres- jeu. 


tige and creates confidence. 
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tures the Pillsbury line of commercial feeds 
and also manufactures poultry feed and 
hog supplements under its own private 
brand. 

“From the very start our private brands 
have met with excellent consumer accept- 
ance although originally we did not have 
as many types as at present,” says Bob 
Kirkpatrick, the alert and personable man- 
ager of the plant. 

“These feeds are becoming a byword in 
these parts for reliability and satisfaction 
and we aim to gradually manufacture ad- 
ditional feeds when the situation warranis 
such a move. Today's demand for concen- 
trate feeds is opening up new and larger 
channels for feed selling and we want to 
get our full share of all available business. 

“Meanwhile we are doing the best sell- 


“G. P. Super” 
Fortified 


“6: Pp” Feeding Oils Feeding Oils 
Fortified 
Cod Liver Oil | Cod Liver Oil 400D-1000A 800D-2000A 


ing job we can with our present stock and 
are overlooking no opportunities to in- 
crease our sphere of operation. We try to 
provide top notch service and keep our 
store displays fresh looking and up to date. 
It's well to remember that many folks who 
repeatedly visit your plant get tired of 
seeing the same old thing,” Mr. Kirkpatrick 
added. 

The Central Illinois Feed Co. makes it a 
tule to let the public know that its store is 
in truth a real service center where big 
and little feeding problems are carefully 
analyzed, and ways and means devised to 
solve them. Every effort is made to help 
farmers work out a scientific feeding pro- 
gram which combined with good housing 
and sanitation helps prevent unnecessary 
waste and disease.- 


400D-2000A 800D-4000A 
800D 400D 400D-3000A 


3000A 2000A 


IMPROVE WARTIME FEED QUALITY 
WITH GORTON QUALITY OILS 


Maintain vitamin protection in your feeds with one of the "Gorton 
Family" of completely balanced A-D oils. 


One Less Worry 


You can end one worry today — that over the possibility of vitamin 
A deficiency due to corn and alfalfa shortages. Use the''Gorton 
Family" of oils, 

To Fit Your Formula 


There is a Gorton oil to supplement your formula. Varying poten- 
cies permit the use of exact additional quantities of vitamin A 
needed to supplement your particular formula without wastage and 


within the requirements of Government Limitation Order 
WFO No. 99. 


Three Gorton Advantages 


-]. Each oil is a COMPLETELY balanced product, furnishing 


BOTH vitamins A and D. 

2. Each oil comes within Government limitation order WFO 
No. 99 on vitamin A usage. 

3. Each oil provided ADEQUATE and NECESSARY nutritive 
amounts of BOTH vitamins when mixed at recommended 
levels. 


Improve the War handicapped qualities of your feeds with 
the double vitamin protection of Gorton oils. 


While the company relies largely on 
newspaper advertisements, direct mail 
campaigns, and window displays at the 
plant to win new trade and keep the regu- 
lars in line, a great deal of personal con- 
tact work is done in the area served. In 
this way a better acquaintance with the 
trade is achieved. In Mr. Kirkpatrick's 
words: 


“We try to get close to our customers 
and learn as much as possible about their 
private lives so we can express an interest 
in their welfare, weddings and deaths that 
take place in this or that family, improve- 
ments on the farm, happenings to fathers 
and sons in the armed service, etc. We see 
them in their work clothes and get a look 
at their daily lives and they can see us in 
the same light. These personal contacts 
build more goodwill, help to bring about 
lasting friendships, and obviously bring us 
more business and better profits.’ 

The territory covered by the firm takes 
in Macon and adjacent counties. A few 
customers come from Springfield about 34 
miles to the west. This is due in part to 
the fact that the plant is located on the 
route that leads to the state’s capital city 
and it is no trick at all for patrons to pull 
off the road and enter the store for their 
needs in feed and related goods. Since 
they always have their wants well cared 
for they come back again and yet again. 
Built on a foundation of customer approval 
the Central Illinois Feed Co. is going 
places. 


Ask Cancellation Of 
Non-War Conventions 


The immediate cancellation of all non- 
war connected conventions, trade meetings 
and conferences as well as all non-essen- 
tial civilian travel has been demanded by 
Director J. Monroe Johnson of the office of 
defense transportation. 

“With the invasion now actually under 
way, the demands on the transportation 
facilities of the country are increasing, not 
decreasing,” Col. Johnson stated. “The 
pressure of rail shipments of war material 
has not yet reached its peak. Organized 
troop movement combined with increased 
casualty transportation is gaining record- 
breaking proportions. The hardship in- 
volved in the cancellation of business 
meetings involving travel, cannot be com- 
pared with either the out-right danger such 
non-essential travel imposes on the war 
effort nor with the very real physical hard- 
ships now being experienced by our mili- 
tary forces.” 

Col. Johnson also announced that he is 

asking the chairmen of both House and 
Senate appropriation committees as well 
as the byreau of the budget to take firm 
measures to insure the immediate curtail- 
ment of government travel, particularly in 
connection with conventions and other 
trade meetings. 
@ E. J. O'ROURKE, Brooklyn, Mich., has 
bought the elevator of C. R. Watts, who 
is retiring from business. Mr. O'Rourke will 
run the business under the name of the 
Brooklyn Elevator. 
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LIVER & FEEDING OILS 
MAXIMUM DOUBLE PROTECTION IN BOTH VITAMINS A & D 
| 
tne of ONS produced, tested, ond guaranteed by 
NEW ENGLAND BY-PRODUCTS CORPORATION 2 


LET THIS FACT GUIDE YOU 


RIBOFLAVIN CONTENT 


OF FEED MIXTURES... 


(Micrograms of Riboflavin 


per Pound) 
Chick Starter (All Mash) 1,600 - 


(Fed with grains) . 
Laying Mash (All 700 


Breeding Mash 
(All Mash) ......... 1,500 
Breeding Mash 
(Fed with grains) ... 3,000 


Turkey Starter & 


Growing 
Mash (Fed with grains) 1, 800 


Turkey Growing Mash 


(Fed with grains) ... 2,800 _ 
Turkey Breeding Mash 
(All Mash) 1,500 
Turkey Breeding Mash 
' (Fed with grains) ... 3,000 
Pig Meal (Fed Alone) 
200 to 600 
30% to 35% 
Supplement 000 to 3. 000 14 


OTHER cee PRODUCTS 
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UNIFORM RIBOFLAVIN 
INCLUSIONS LOW COST. 


G-220, patented product of the Calcium Car- 
bonate Company .. . is stabilized Riboflavin 
milled and blended into a special form of 
finely dispersed Calcium Carbonate by a pre- 
cision process. 

Result: A never-failing, fool-proof method 
of thoroughly and uniformly including Ribo- 
flavin in any feed mixture . . . without pre- 
mixing, without skilled labor, and at a cost 
of about 1/10th of Riboflavin in milk by- 
products. 

UNIFORM INCLUSION of Riboflavin in 
every ounce of your poultry mashes and pig 
feeds is vitally important. Here is why: Ex- 
cesses of Riboflavin are NOT stored in the 
liver and other organs for later use ... as 
are vitamins A and D. Any excess of daily 
Riboflavin intake is wasted. Likewise, any 
deficiency results in slow growth, decreased 


vitality, incomplete feed utilization ... and 
in turn LOST SALES and CUSTOMER 
PRESTIGE for you. 

For BEST RESULTS with PROPER 

ECONOMY ... Riboflavin must be supplied 
in adequate amounts, no more, no less. . . 
every day. 
. .If you’re not now using G-220, as are hun- 
dreds of practical feed men, one trial will 
prove you’ve been overlooking something 
worth real money to you. 

Write today for full details and prices. 


Fully Guaranteed By 


CALCIUM CARBONATE COMPANY 


‘Pioneer Producers of Trace Elements Products’’ 
43 E. Ohio, Chicago 11, Ill. Box 409, Carthage, Mo, 


Brandeis Theatre Bldg., Omaha 2, Nebr. 


LABORATORY AND QUALITY CONTROLLED 
VITAMIN STABILITY IS CHECKED UNDER VARYING CONDITIONS 
OF HEAT AND COLD AT THE CCC LABORATORY. 


Calcium (Any level 


Calcium (An level). 
. Dustless Calcium . . . Regular Ca cium . 


Electro Flowing) Colcivm 
. SHELLMAKER Calcium Grit . KIS 


ARROW-HEAD insoluble Flint Grit . 


e59 e 


goa | 
Recommended 
= 
(All Mash) ........ 1,200 
(Fed with grains) ... 1,400 
| 
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Farallone Distributors Serve You From Fifteen Key Points 


These Farallone distributors will supply Farallone Oils of uniform 
standardization that have been proved in Farallone’s own feeding tests. 


DISTRIBUTORS: 
BRADLEY & BAKER EELSINGH & LUGTIGHEID VAN WATERS & ROGERS, Inc. 
155 East 44th St., Grand Rapids, Mich. Seattle, Wash. 
New York 17, N. Y. Gite Spokane, Wash. 
Baltimore, Md. SNOW & COMPANY Portland, Oregon 

Norfolk, Va. Los Angeles, Calif. San Francisco, Calif. 
Jacksonville, Fla. UNCLE JOHNNY MILLS WAYNE FISH & CO. 

St. Louis, Mo. Houston, Texas Minneapolis, Minn. 


The Campaign of the Feed Industry Council and the National Poultry Conservation Com- 
mittee to eliminate non-profit hens is making good headway. The policy of culling to con- 
serve is gaining because it is a sound policy for the individual as well as for the country. 


FARALLONE PACKING COMPANY 


Division of The Borden Company 
300 Montgomery St. - San Francisco - California 


EASTERN SALES OFFICE + 350 MADISON AVENUE - NEW YORK CITY 
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HEN you spend 22 years 
in one progressive farming 
community, taking an ac- 


tive part in all movements for the 
betterment of rural life and living, 
you just naturally gain an intimate 
knowledge of the people and their 
needs. This is the story in a few 
lines of the work of F. H. Suhre, 
general manager of the Farm Bu- 
reau enterprises at Columbus, Ind., 
including one of the best retail feed 
businesses in the Hoosier state. 

It all started in a very small 
building. Now it spreads over a 
block, a plant as distinctive in ap- 
pearance as it is in service. With 
the feed business is conducted a 
modern cold storage locker plant 
and in addition the firm handles im- 
plements, seeds, fertilizers, etc. No 
man ought to desire a better monu- 
ment to his life of work than Mr. 
Suhre has in this growing enter- 
prise. The feed business is in charge 
of Alfred Borgman who is one of the 
most aggressive feed men in the 
state. 

There is a complete feed mill 
grinding and mixing service. The 
cooperative brand of feed is sold 
and for years the concern has been 
one of the high spots in Purina mer- 
chandising in that part of the coun- 
try. Asked why so much effort was 
put back of commercial feeds when 
they had a line of feeds under their 
own brand, Mr. Borgman said, “We 
think it’s a good feed and the peo- 
ple want it. There is no reason why 
we should not take care of our trade 
in the most complete and satisfac- 
tory manner possible. That's the 
answer.” 

The folks at this plant know the 
territory, farm by farm. They know 
the people who buy feeds there 
and often knew their fathers before 
them. An effort is made to under- 
stand the problems peculiar to the 
various farms and to see matters 
from the customers’ standpoint. So 
confidence in the business has 

' spread far and wide over the coun- 
tryside. 

In step with the times, the Farm 
Bureau feed mill and store features 
a line of remedies and disinfectants. 
In particular is this true of poultry 
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with farm 


folks help suhre 


gain customer confidence 


remedies. It is recognized by Mr. 
Borgman that disease losses are to 
be guarded against if poultry is to 
be profitable He calls this fact con- 
stantly to the attention of the cus- 
tomers and stresses the fact that 
the time to most effectively head off 
disease is before it really starts. 

“The completeness of plant facili- 
ties and service is our best adver- 
tisement,” he explained. “We try 
to know as many people as pos- 
sible and to gain their confidence 
and respect. These personal con- 
tacts are effective in an advertis- 
ing sense and we appreciate the 
fact that pleased people express 
their satisfaction. This is what real- 
ly counts.” 

Meetings of farmers have been 
found both enjoyable and very ef- 
fective in Bartholomew county 
where Columbus is situated. Time 
after time promotional gatherings 
have been sponsored featuring 
films usually provided by the com- 
mercial feed manufactures. Quite 
a few regular feed customers were 
acquainted by what they saw and 
heard at these meetings. 


“Getting new customers started 
is all we can expect from farmers’ 
meetings or from any other sort of 
promotion,” observed Mr. Borgman. 
“After that, it is up to the feeds to 
make good. The feeds we handle 
are built to make good and we do 
all we can to see that the various 
feed mixtures and mashes are used 
right—both for the farmers’ good 
and for our own good.” 


Not much kick here about feed 
shortages either. Of course ship- 
ments are limited but Mr. Borgman 
feels he is getting his share and he 
is doing a fine job in equitable dis- 
tribution. The leader here is poultry 


TWO exterior views of the 
Farm Bureau Service at Col- 
umbus, Ind. Note the attrac- 
tive appearance of buildings 
and grounds and the modern 
service station visible in upper 
photo. 


mashes. Next comes hog feeds with 
dairy feed a good deal behind the 
other two in local demand. 


Mechanically, the mill depart- 
ment is well equipped and conveni- 
ently arranged as the experience of 
the years has dictated. Manned by 
good loyal employes Haynes mixers 
and Blue Streak grinders are giving 
fine satisfaction. As the feed mill 
manager said: “In machinery as 
well as otherwise we've been doing 
first-rate.” 


The old spirit of helpfulness per- 
vades all the Farm Bureau opera- 
tions at Columbus and makes many 
loyal friends for the firm At first, it 
is almost unbelievable that such a 
big business could grow in a little 
over 20 years from almost nothing. 
Maybe—the willingness to help out 
is a cumulative influence—getting 
bigger with the rolling of years, like 
a snowball. It has helped the regu- 
lar lines and the specialty lines too. 
In fact the store does a brisk busi- 
ness in dog food, rabbit feed, and 
the like. 


Always virtually on a cash basis, 
the policy continues. As Mr. Borg- 
man said: “Getting the money is no 
headache here. We've always got- 
ten it for the most part. Nowadays 
with money freely circulating there's 
no excuse to get in trouble in that 
respect.” 
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EGGS 


FOR YEARS 


say experts 


There need be no postwar depression in 
eggs and other “protective” foods, say nutri- 
tion experts. For the world needs TWICE 
as much of these foods . . . possible largely 
through increased productivity of existing 
flocks. One vital factor in this increased 
production can well be the addition of vital 
vitamins in poultry feeding. SEA PEP pro- 
vides these valuable “A” and “D” Vitamins 
...a fact that is being driven home to poul- 
trymen through consistent advertising in 
national farm and poultry magazines. 
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VAN CAMP LABORATORIES 


Division of Van Camp Sea Food Co., Inc. 
Terminal Island, California 
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— war orders 


(Continued from page 46) 


and multiplying that result by the actual 
full protein units in the lot. 

When no guarantee is made on sales of 
these commodities basic prices are deter- 
mined by multiplying the actual number 
of full protein units in the lot by the fol- 
lowing basic per unit price for the com- 
modity: 


Mixed Feed Ceilings May Be 
Based on ‘‘Maximum” Costs 


Under amendment 7 to MPR 378 (mixed 
feed for animals and poultry) all ingredi- 
ents subject to price control, except where 
under the general maximum price regula- 
tion, may be counted at the allowed ‘“maxi- 
mum” in figuring the mixer’s ceiling on 
mixed feed. 

The original regulation provided that 
mixed feed ceilings should be figured on 
the “cost” of ingredients and bags plus a 
“historical markup” as of March, May, Oc- 
tober, November and December 1942, and 
listed the items under special price control 
regulations which could be figured at the 
“maximum” lawful price rather than the 
“actual” price paid. 

As new items were brought under spe- 
cial price control provisions it was planned 
to add them ito the list by amendment but 
in some instances this was neglected. Un- 
der amendment 7, effective June 19, the 
list is deleted and a blanket provision sub- 
stituted to the effect that all ingredients 
subject to price control, except where un- 
der GMPR, may be counted at “maximum 
price” in determining mixed feed ceilings. 

It should be noted that in figuring costs, 
Class A manufacturers include the cost at 
allowed prices to them in cazload quanti- 
ties, while class B manufacturers include 
costs to them at allowed maximum prices 
in quantities normally purchased by them. 


WPB Removes Riboflavin 
From Allocation Control 


The war production board on June 20, 
1944, revoked schedule 2 to general allo- 
cation order M-300, thereby removing ribo- 
flavin from allocation provisions under 
order M-300. The revocation does not af- 
fect any liabilities incurred under the order. 


WFA Revokes Restrictions 
On Use Of Fish Oil 


Because the present supply position of 
fats and oils is favorable, the war food ad- 
ministration has revoked war food order 
No. 60 under which the use and distribu- 


tion of fish oil has been regulated since - 


July 1, 1943. The revocation became effec- 
tive as of July 3, 1944. 

Principal provision of WFO 60, amended 
May 1, 1944, required fish oil producers to 
set aside one-third of their production for 
specified uses. Certified orders received by 
producers before July 3, still are valid and 
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must be honored in accordance with the 
order’s provisions. WFA authorizations to 
issue certified orders become invalid on 
the date of revocation with respect to all 
orders which have not been placed with a 
producer. 

The fish oil order also has limited the 
use of seal oil and Pacific coast herring 
oil, and has required manufacturers to for- 
tify vitamin feeding oils to a minimum of 
400 A.O.A.C. units of vitamin D per gram. 


Corn-Freeze Order Lifted, 
Limit Sales By Elevators 


Following expiration of war food order 
No. 98, restricting corn sales off of farms 
in 125 counties in five midwestern states, 
the WFA issued a new set-aside order, ef- 
fective June 24, 1944, requiring elevators 


and others to sell all corn acquired under 
the expired order by the CCC, or its desig- 
nated agents, to processors designated by 
the CCC. 

It was indicated that under terms of the 
new order, the administrator will be author- 
ized to require elevator operators, or other 
persons, to set aside any other corn he 
may designate for sale to authorized pur- 
chasers, if and when such action is deter- 
mined to be necessary. 

“Deliveries of corn and contracts made 
by farmers during the effective period of 
WFO No. 98 give reasonable assurance of 
sufficient corn to keep war-essential pro- 
cessing plants in operation until the next 
corn crop is available,” WFA said. 

Announcement was also made that WFA 
will continue to provide shelling and trans- 
portation services to persons already con- 


For FAST GROWTH Safely 


-and for Early Production 


STERLING GROWING RATION 


Early reproductive maturity means extra poultry profits if 
it can be obtained safely and with full body growth. Sterling 
Growing Ration has been specially formulated to handle 
this important job of development. It takes up where chick 
rations leave off—provides proteins, minerals and vitamins 
to supplement farm grains. Works quickly, yet safely. 
Assures eatly cash returns both on layers and broilers. 
Feature this feed during the summer growing months—boost 


summer sales and volume! 


NORTHRUP, 


Minneapolis 


SINCE 1884 


KING & CO. 


Minnesota 
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tracted or pledged to sell corn to the 
government. 


Liberalize Restrictions 
On Use Of Fertilizer 


Reflecting prospects for somewhat larger 
supplies of fertilizer in the year beginning 
July 1, 1944, particularly phosphates and 
potash, the war food administration has 
eliminated crop classifications and made 
several other changes in its fertilizer order. 
The changes are embodied in war food 
order No. 5, amendment No. 1, revising and 
amending the order in its entirety. 

In the year beginning July 1, all general 
crops may be fertilized with as many 
pounds of fertilizer per acre as recommend- 


ed by the appropriate state experiment 
station. There will be no A and B crop 
classes as there have been this year. In 
the past year a farmer could apply fertil- 
izer at the rate recommended by the state 
experiment station in growing any crop in 
the A classification, but not in growing any 
other general crop unless the customary 
rate equalled that recommended by the 
station. “Customary” rate of application 
was considered to be the farm operator's 
customary rate, or the customary rate used 
on a particular farm, or the customary rate 
on comparable farms in the area. 

In no case did the order permit a higher 
rate of application than that recommended 
by the state experiment station. In the 
year ahead, for any particular crop farm- 


August 

€ 7 8 9101832 
05 18 17 18 19 
22 23.29.25 36 

“Es? 28 23 38 


Oecember 


MAKE STEADY PROFITS 12 MONTHS A YEAR 


GERMOZONE FOR CHICKS 


Germozone, the liquid poultry medicine, protects 
chicks in 3 important ways. 1ST. GERMOZONE ACTS 
IN THE DRINK. It destroys many germs and bacteria 
there. 2ND. GERMOZONE ACTS IN THE CROP. 
Ordinary poultry drinking water tablets may purify the 
water itself, but many germs are picked up direct from 
the litter. GERMOZONE acts in the crop against them, 
too! 3RD. GERMOZONE ACTS IN THE INTES- 
TINES. It is astringent and soothing to the intestines. 


There is just 
grown birds as 


growing birds 


GERMOZONE FOR GROWING BIRDS 


as much reason to give Germozone to half- 
there was when they were chicks. Growing 


birds while on the range often feed on carcasses of dead birds 
and animals and drink from dirty puddles or from contami- 
nated creeks. To combat germs picked up in this manner, 
Germozone should be placed in the drinking fountain so that 


can get medication when they need it. 


Recommend Germozone for Growing Birds. 


Your customers are investing a lot of money in 
feed for their poultry. At a comparatively small 
cost, Germozone helps protect your customers’ in- 
vestment. So, feature Germozone! Display Germ- 
+ month after month! Help yourself to 


ozone . 
greater year around profits! 


GEO. H. LEE COMPANY - - 
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Omaha 8, Nebraska 


GERMOZONE FOR ADULT BIRDS 


When adult birds are put in the laying 
houses, they eat from the same feeders, drink 
from the same fountains, and pick in litter 
containing one another’s droppings. If disease 
strikes one bird, it may soon spread to the 
entire flock unless there is good sanitation. 
Germozone is just as important a part of san- 
itation in the laying houses as it was in the 
brooder house. Recommend Germozone for 
Adult Birds. 


ers may use fertilizer at the rate recom- 
mended by the experiment station or at 
the rate customarily used in the area, 
whichever is greater. 

The amendment also makes the follow- 
ing changes: 

l. The special application form is no 
longer required, provided the dealer's 
regular order form carries specified infor- 
mation and is signed by the customer. 

2. Each manufacturer, dealer, and agent 
is required to make available for direct 
application or home mixing as great a per- 
centage of his supply of each fertilizer ma- 
terial as he delivered for those uses from 
his 1940-41 or 1941-42 supply, whichever is 
greater. This was not required during the 
past year. 

3. In producing specialty fertilizers, 
manufacturers may use as much nitrogen 
and potash as they used for the same pur- 
pose in the year ended June 30, 1943, or 
the preceding year. This past year they 
could use 50 per cent of the nitrogen and 
potash used in specialty fertilizer during 
the year ended June 30, 1942. 


Boost Wheat Loan Rates 
To 90 Per Cent Of Parity 


The war food administration has an- 
nounced that in accordance with the stabil- 
ization extension act of 1944, wheat loan 
rates on the 1944 crop will be increased 


- from 85 to 90 per cent of parity as of July 


1, 1944. This will mean an increase of sev- 
en cents per bushel in all of the 1944 wheat 
loan rates announced on May 16, 1944. The 
higher loan rates will reflect a national 
average of about $1.35 per bushel at the 
farm on 1944 crop wheat. The seven cents 
per bushel increase will also apply to 1944 


. wheat loans made prior to the announce- 


ment. 


Acer Heads Linseed Meal 
Advisory Committee 


Victor A. Acer, vice president of Spencer 
Kellogg & Sons Inc., Buffalo, N. Y., has 
been chosen as chairman of the linseed 
meal industry committee recently organized 
to act in an advisory capacity with the 
office of price administration. 

The committee will consult with and ad- 
vise OPA on price regulations and con- 
trols governing linseed meal and other by- 
products of linseed oil used as animal 
feeds. 

Other members of the committee are: 
John H. Gillen, Pittsburg Plate Glass Co., 
Pittsburg, Pa.; S. B. Coolidge, Jr., Sherwin 
Williams Co., Cleveland, Ohio; J. A. Johan- 
sen, National Lead Co., New York, N. Y.; 
G. W. Brown, Brown Linseed Co., Port Rich- 
mond, N. Y.; A. L. Bisbee, Bisbee Linseed 
Co., Philadelphia, Pa.; George A. Smith, 
Archer-Daniels-Midland Co., Minneapolis, 
Minn.; V. Wurtele, Minnesota Linseed Oil 
& Paint Co., Minneapolis, Minn.; and S. T. 
Rocca, Pacific Vegetable Oil Corp., San 
Francisco, Cal. 


List Members Of Soybean 
Meal Advisory Group 


In line with the policy of having indus- 
try advice on related problems, a soybean 


(Continued on page 66) 
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FOR 
BEST RESULTS... 
THROUGH THE SUMMER _ 


ONCENTRATE 


Summer heat dries up range and drives birds 
to the shade. At best, therefore, summer time 
conditions only slightly reduce the vitamin 
needs of poultry. Be prepared to provide your 
customers with the summer time vitamin pro- 
tection afforded through Vita-Fier, the vitamin 
A, D and G concentrate that “makes a poor 
feed good, a good feed better’. Here is a fast- 
moving, laboratory-tested, farm-proved concen- 
trate that has met with exceptional feeder ac- 
ceptance. You will find it as profitable to sell 
as your customers will find it profitable to feed. 


Here’s what others say! 


“I'm getting excellent results by feeding a) 
Vita-Fier’, R. W. Lee, Edwardsville, Ill. 
“My hens, in addition to looking much 
healthier, have increased at least 20% in 
egg production”, Henry J. Lester, East ti ASH IN ON THIS 
Point, Ga. DEMAND ITEM 


for over-the- 


5-pound paper bags ve 
own feeds. 


Vita-Fier PROPOSITION 8 


ADDRESS DEPT. 1 


VITALITY MILLS cwicaco 
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meal industry advisory committee has re- 
cently been appointed by OPA. 

The industry produces as by-products 
from the extraction of oil from soybeans, 
various types and grades of meal as feed 
for animals and poultry. At the present 
time there are about 80 companies in the 
country principally engaged in crushing 
soybeans. 

Members of the committee are: E. K. 
Scheiter, A. E. Staley, Mfg. Co., Decatur, 
Ill.; V. A. Acer, Spencer Kellogg & Sons, 
Inc., Buffalo, N. Y.; H. R. Schultz, Pillsbury 
Soy Mills, Centerville, lowa; H. E. Carpen- 
ter, Berea Milling Co., Lexington, Ohio; J. 
B. DeHaven, Allied Mills, Inc., Chicago, 
Ill.; P. M. Jarvis, Swift & Co., Chicago, IIl.; 
S. D. Ormsby, Oswego Soy Products Corp., 
Oswego, N. Y.; Roger Drackett, Drackett 


N SUPPLYING TEXTILE Bacs for 
storage and transport of vital 
food, flour, feed and supplies, the 
bag manufacturer today must meet 
many stringent requirements. 

He must build maximum protec- 
tion into his bags—and this must be 
accomplished at low unit cost, with 
no sacrifice of quality. 

Such manufacturing standards 
have been a practice with M. J. 
-Neahr & Company for many years— 
since 1855, to be exact. For it has 


J. NEAHR & COMPANY 


SOUTH DEARBORN CHICAGO, ILL. 


Co., Cincinnati, Ohio; P. E. Sprague, Glid- 
den Co., Cleveland, Ohio; D. J. Punnell, 
Central Soya Co., Inc., Chicago, Ill.; Philip 
S. Duff, Archer-Daniels-Midland, Minnea- 
polis, Minn.; and E. F. Johnson, Ralston 
Purina Co., St. Louis, Mo. 


@ BLOOMINGDALE MILLING CO., Bloom- 
ingdale, Mich., has installed a Prater ham- 
mer mill, a Big Chief corn cutter, and a 
Sidney mixer. 


C.C.C. CORN LOANS 

Commodity Credit Corp. through June 30, 
1944, had completed 6,854 loans on 7,723, 
036 bushels in the amount of $6,502,250.41, 
according to a release by the war food ad- 
ministration. The average amount advanc- 
ed was 84 cents per bushel. On the same 
date last year 48,050 loans had been com- 
pleted on 56,450,343 bushels in the amount 
of $43,642,841.12. 


Background 
For Safety 


And Protection 


been our everyday job to produce 
quality Textile Bags requiring nu- 
merous specialized skills. 

Wide experience in bag design, 
thorough understanding of strength 
and structure of bag materials, and 
craftsmanship are responsible for 
the popularity of Neahr bags 
wherever bags are used. 

You pay no premium for Neahr 
quality Textile Bags. Specify them 
and be sure of getting the finest— 
they'll serve you well. 


> 
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W. C. COVINGTON 


W. C. Covington, formerly employed with 
the office of price administration as region- 
al feed specialist out of the Des Moines 
office, has been named manager of the feed 
department of the National Feed & Supply 
Co. of Des Moines. Mr. Covington, who as- 
sumed his new duties June 1, is widely 
known in tthe feed trade throughout the 
mid-west and before joining the OPA siaff 
was employed for 16 years with the Qua- 
ker Oats Co. 

@ EUREKA ELEVATOR & SUPPLY CO., 
Brown City, Mich., formerly the Eureka 
Elevator Co. has been purchased by 
Claude L. Wood and Lloyd Burger, both of 
Brown City, Dr. E. T. Blanchard, Decker- 
ville, and Ellis Wood, Detroit. 

— —— 
@ PERCY P. SALISBURY, 75, Minneapolis, 
Minn., formerly with the Chase Bag Co., 
died June 6. Mr. Salisbury served the bag 
industry for 49 years with the Chase Co. 
and its predecessors, the Harwood Manu- 
facturing Co. and the Northern Bag Co. 

@ HARRY G. SIMMONS, Indiana, Pa, 
sales representative for Arcady Farms Mill- 
ing Co., Chicago, has received word from 
the army that his son, a lieutenant with 
the army air corps stationed in England 
was killed on May 20. 


SEEDBURO YEAR BOOK 

The Seedburo Equipment Co., Chicago, 
Ill., has announced that its new year book, 
No. 144, is now off the press and ready for 
distribution. This issue introduces many 
new features of value to the seed and 
grain trades including a summary of the 
official United States department of agri- 
culture instructions on grading grains. Cop- 
ies may be obtained by writing to Seed- 
buro Equipment Co., Brooks Bldg., Chi- 
cago 6, Ill. 
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THAN EVER 


..- ALL 4 MUST DO THEIR PART! 


The POULTRYMAN 
Il must do his part to 

make the most of avail- 
able feed — both by culling 
docks thoroughly and by fol- 
lowing efficient management 
practices. 


SUPPLIER must con- 

tinue to back the FEED- 
MAN up to the best of his 
ability with ingredients which 
can be relied on for depend- 
able performance. 


3 The INGREDIENT 


HOW 


NOPCO PRODUCTS 
DO THEIR PART 


“UTILIZATION” AIDS—*“Nopco” Vit- 
amin A & D products are widely used to 
help make and keep feeds nutritionally 
complete. They help offset ingredient 
shortages by effecting a more complete 
utilization of minerals needed for top 
production of firm-shelled eggs and by 
providing guaranteed amounts of Vitamin 
A needed to prevent deficiencies threat- 
ened by shortages of yellow corn and 


alfalfa. 
NO HUNTING AROUND — “Nopco” 


Vitamin A & D products are available in 


an abundant, uninterrupted supply. 


INCREASED DEMAND — Because they 
do a dependable job, the demand for 
“Nopco” products continues to show a 
steady upward trend. Write for infor- 


mation and prices. 


Keep Drums Fit—And Keep Them Coming Back! 


Send for FREE COPY of new 


improved Poultryman’s Guide 


See how this popular Nopco book of facts 
about poultry feeds and feeding helps 
feedmen and poultrymen do a better 
wartime job. 


*"Nepco”” is a trademark of the National Oil Products Company 


The FEEDMAN must 
® keep on “doing the im- 

possible” — stretching 
and substituting for short in- 
gredients—and making wise 
use of those ingredients 
which promote better “utili- 
zation” of feed nutrients. 


The FLOCK will do its 
to keep our egg 

and meat larder filled 
if the Poultryman, Feedman 
and Ingredient Supplier do 
theirs. 


NATIONAL OIL PRODUCTS COMPANY -HARRISON, N. J 


BOSTON CHICAGO CEDARTOWN, GA. + RICHMOND, CALIF. 
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(Continued from page 39) 


crop this year, Mr. Berger predicted that 
the feed situation would be in pretty fair 
shape. With a normal corn crop he esti- 
mated we would have about 130 million 
tons of feed available for the next crop 
year. This is above the five year average 
of 105 million tons but below the record 
consumption of 1942-43. 

“There will also be some feed wheat 
available next year,” Mr. Berger added, 
“but the final figures will depend on 
whether we need to increase production of 
any particular livestock or livestock pro- 
duct and the outcome of the wheat crop in 
United States and Canada. However, as 


Feeding OIL 


In this time of supreme effort 


on all fronts — 


— We are offering to the 
FOOD FRONT a selection of time-tested Vitamin 
A and D, Poultry Feeding Oils, in potency levels 
best suited to your individual purposes. 


400 D (AOAC) — 1009 4 


800 D (AOAC) 


far as Canada is concerned we only expect 
to get about one-third of the wheat imports 
we got from there last year. 

“With favorable conditions the United 
States should produce over a billion bushel 
wheat crop this year,” said the speaker, 
“but for the next six months there will only 
be about 80 to 100 million bushels of wheat 
available for feed purposes. We are also 
getting some feed imports from Argentina, 
but we can not figure too strong on this as 
so much depends on diplomatic relations 
and the amount of shipping available.” 

Speaking on “The Grain Trade After the 
War,” Fred H. Clutton, secretary of the Chi- 
cago Board of Trade, traced the economic 
background of the grain trade during the 
first World War including the transporta- 
tion difficulties and sky-rocketing prices. In 


FROM 


TO 
— 4000 A 


(Subject to Govt. Regulations) 


and well calcified egg shells." 


400 D (AOAC) Chick 
units per gram 
(180,000 D (AOAC) per Ib.) 


AND 
2000 D (AOAC) Chick 
units per gram 
(900,000 D (AOAC) per Ib.) 


Our Wartime advice is, "Ration Vitamin A sparingly. Use 
extra vitamin D in form of VITANDRY for better hatchability 


FARM FEED DIVISION 


E. F. DREW & CO., INC. 


FACTORY AND LABORATORIES, BOONTON, N. J. 
BOSTON CHICAGO 
Chamber of Commerce Bldg., Zone 10 15 E. 26th St., Zone 10 Palmolive Bldg., Zone I 


Vitamin D 
in free flowing 
POWDER form 


discussing conditions at present Mr. Clut- 
ton pointed out that the grain trade had 
been quite fortunate. 

“It is true that we have found a shortage 
of raw materials due to price ceilings set 
at levels which do not reflect comparative 
values, but that is also true of other indus- 
tries,” he remarked. “Our labor situation is 
bad, so is theirs; our products can be sold 
only under ceilings, so can theirs; we have 
had difficulty building new plants because 
of our low priority rating, so did many 
ethers; the spread between our costs and 
our ceiling prices has narrowed, so did all 
others. The grain distribution industry has 
not been convulsed with the problem of re- 
negotiating war contracts. We, therefore, 
as a trade, are coming through the war 
with less suffering, less fundamental 
change in processing and less sacrifice 
than any other industry that I am able to 
mention at this time.” 

Mr. Clutton criticized the Commodity 
Credit Corp. as a “vicious” competitor in 
the grain trade stating that “under the 
urge of wartime necessities this colossus 
has taken unto itself tremendous powers 
. . . It acts under directives as the buyer 
and seller and the sole distributor of many 
agricultural products. It combines in its 
functions every phase of agricultural legis- 
lative agitation which has appeared in the 
halls of Congress since 1920. If the Com- 
modity Credit Corp. is to continue after 
peace, it is my opinion that the grain trade 
must see that it is shrunk to its normal size. 

“We must somehow see that it does not 
control our imports and our exports, that it 
does not control the movement of grain by 
the railroads, that it does not control the 
storage of grain by contracts which are 
forced one by one upon individuals unable 
to protest, but which reflect in their com- 
posite character a control of profits and 
activities .. . Perhaps our chief peace-time 
problem is to consider ways and means of 
reducing the activities of Commodity Credit 
Corp. to its primary function — a loan 
agency — and to terminate its domination 
of the grain trade through its use of ‘execu- 
tive orders’ issued under questionable legal 
authority.” 

Concluding his remarks Mr. Clutton ad- 
vised his listeners that, “control of the 
grain trade by Washington must be re- 
moved, modified, or changed so that the 
prices of agricultural products will reflect 
demand and supply without the impact of 
government stop loss orders in the form of 
loans or support prices, and without the 
cornering of government purchasing for 
stock-pile purposes.” : 

Other speakers at the one-day session 
held in the breezy roof garden atop the 
Hotel Severin included D. B. Jenkins, 
Noblesville, chairman, Indiana wheat im- 
provement committee; E. E. Allison, Indian- 
apolis, chairman, grain storage and service 
charges committee; and Lee Patrick, WFA, 
Indianapolis, who substituted for Alvah F. 
Troyer, in discussing the wheat loan and 
soybean purchase programs. 

An interesting sidelight at the afternoon 
session was a question and answer period 
on ceiling prices, enforcement procedure, 
and other phases of price control conducted 
by J. Walter Smith and C. M. Spilman of 
the state OPA office. 
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Thomas To Direct Odorleds... 
Tasteless 


Central Soya Sales 


George C. Thomas has been named gen- 
eral sales manager of the Central Soya 
Co., Inc., Fort Wayne, Ind., according to 
an annovmeement by company officials. 

Mr. Thomas who is one of the senior vice 
presidents, has been with the firm since its 


GEORGE C. THOMAS 


formation in 1934. He is a director of the 
American Feed Manufacturers association, 
a member of the OPA class “A” feed 
manufacturers advisory committee, and a 
member of the action committee of the In- 
diana Feed Conservation council. 

As general sales manager Mr. Thomas 
will also assume as part of his duties the 
direction of mixed feed sales, formerly di- 
rected by C. F. Marsh, who recently re- 
signed as sales manager of the McMillen 
Feed Mills division of Central Soya Co., 
Inc. 

@ GOBLEVILLE MILLING CO., Gobleville, 
Mich., has installed a Bryant hammer mill. 

@ LITCHFIELD DAIRY ASSOCIATION, 
Litchfield, Mich., has purchased the flour 
mill formerly operated by Stock & Sons of 
Hillsdale and converted the property into a 

feed plant. 

@ ERWIN L. OLDFATHER, Armstrong, Iowa, 
has purchased the feed, seed, and produce 
business and building from Martin Ander- 
berg, who is retiring from business after 27 
years of operation. 

KNANDEL TAKES NEW POST 

Professor H. C. Knandel, who recently re- 
signed as head of the poultry department 
of Pennsylvania State college after 23 
years service, has joined the staff of Creigh- 
ton Bros., Warsaw, Ind., breeders of white 
leghorn chickens. Professor Knandel's du- 
ties will include the solving of all technical 
and scientific problems on the Creighion 
farm with particular emphasis on nutrition, 


hatchability, sanitation, and disease con- 
trol. 
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@ In a recent meeting, one of the successful feed dealers 
in the East stood up and said, “The time is coming when 
every good feed dealer will have a deworming mash.” 
these days of short labor supply and heavy poultry pro- 
duction it is self evident that this dealer was reflecting 
sentiment in line with the times. 


Co nt rol La rg @ Whynotlookintothe matter 


of a deworming mash? At 


ROU N DWORM least find out what can 


(Ascaridia galli) be done along that line. 


compound, containing nicotine in 
special, shockless form, which affords 
easy and effective control of round- 


N mA Mash-Nic is a scientifically prepared 
p 


does not lose its strength with age—it 
is odorless, tasteless and non-volatile. 

Nicotine in Mash-Nic is inert until 
ee | acted upon by juices of the intestine. 

The nicotine is then released and 


MASH worm (Ascaridia galli) in chickens. It 


ACTIVE 
large roundworms eliminated. 


Mash-Nic will make for you a 
highly effective deworming mash 


‘Sores 
q 
| 
BACCO BY PRODUCTS & CHEMICAL CORP. 
U.S. Pat. No. 2,033,495 
isville 2, 
CORPORATION, INCORPORATED, Louisville 2, Ky. 
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Ralph Brown Heads 
OPA Feed Section 


Ralph Henry Brown, formerly with Early 
& Daniel Co., Cincinnati, Ohio is the new 
head of the feed section of the food price 
division, office of price administration, ac- 
cording to announcement by Jean F. Car- 
roll, director of the division. 

Mr. Brown has had extensive experience 
in the feed industry having been partner 
and general manager in the firm of H. W. 
Brown Grain Co., Cincinnati, from 1921 to 
1931; assistant to the vice president of the 
United States Grain Stabilization Corp., 
Chicago from 1931 to 1933; manager of the 
grain department of Shields & Co., grain 
brokers in Chicago, from 1933 to 1939; 
partner in the firm of B. B. Denniston & 


Co., Chicago; and for the past year he has 
been affiliated with Early & Daniels. 

Other additions to the staff of the OPA 
food price division are: Lawrence Dornbos, 
for the past 20 years a partner in the firm 
of H. J. Dornbos, Grand Haven, Mich., ap- 
pointed to the fish pricing section; and 
Louis J. Popper, Newark, N. J., for 22 years 
with the Popper Gray & Co., Inc., N. Y., 
appointed as cheese specialist in the 
manufacturing dairy products section. 

LEE WAGNER RESIGNS 

Lee Wagner has resigned as manager of 
the grain department of the National Mill- 
ing branch of the National Biscuit Co., To- 
ledo, Ohio, effective July 1. Mr. Wagner 
has announced that he plans to return to 
Chicago where he will resume his connec- 
tion with the Norris Grain Co. 


Conteol 


INCREASE the Capa- 
city of Your Present 
Equipment with the 


DAY DUAL-CLONE 
DUST COLLECTOR 


OU can decrease the back pres- 

sure — and thus increase the 

grinding production of your 
hammer mills and attrition mills — by 
installing DAY DUAL-CLONES 
place of less efficient dust collectors. This has been proved 
by actual DUAL-CLONE service records in many mills. 


The reason is found in the patented DUAL-CLONE construc- 
tion—which utilizes to the maximum, the basic principles of 
cyclonic separation (explained in our booklet). 


EASY INSTALLATION 


compact design makes it easy to fit in with your equipment— 
no need to cut through floors or ceilings. 


The DAY Bag Cleaner Unit 


usually required for the same capacity — because of the low 
resistance of the DAY DUAL-CLONE. 


You'll find profitable reading in “DAY DUST CON- 
TROL in the Grain Industry". Write for a copy. 


The DAY Company 
818 Third Ave. N. E., Minneapolis 13, Minn. 
In Canada—The Day Company of Canada, Ltd. 


is another advantage of 
the DUAL-CLONE. Its 


can be operated with 
a smaller motor than 


Heart Attack Fatal 
To Ray R. Farley, 48 


R. R. Farley, president of the Farley Feed 
Co., Janesville, Wis., died at the Mercy hos- 
pital in that city on Sunday, July 9. He 
suffered a stroke at noon and passed away 
at 5:25 p.m. without regaining conscious- 
ness. He was 48 years old on June 23. 

Ray started in the retail feed business 
with George Graham in the firm of Gra- 
ham & Farley at Jamesville in 1921. He 
purchased the 
feed jobbing and 
wholesaling busi- 
ness which was 
operated by F. W. 
Green & Son in 
1929 and has con- 
tinued that busi- 
ness the Far- 
ley Feed Co. ever 
since. 

Ray was one 
of the most popu- 
lar and success- 
j ful feed men in 

the state of Wis- 
R. R. Farley consin and wos 
continually active in behalf of the retail 
dealers whom he served. He was widely 
acquainted with suppliers of feeds and 
ingredients throughout the country who 
enjoyed his friendship and recognized his 
business ability. He served in the United 
States marine corps during World War l. 

Mrs. Farley died about seven months ago 
after a prolonged illness but Ray is sur- 
vived by two sons, Jim who is 17 and Tom, 
14. Funeral services were held in St. 
Mery‘s church in Janesville on Wednesday, 
July 12. 


Colored Feed Bags 
Set Jungle Styles 


Among the many unusual requests re- 
ceived from soldiers overseas is the one 
from a Minnesota boy asking for a few 
brightly colored bags to use in trade with 
the natives of New Guinea. Vernard E. 
Lundin, advertising manager for the Hub- 
bard Milling Co., Mankato, Minn., passes 
on the information that the Hubbard Co. 
has shipped the bags in response to Charles 
Wishart's letter to his mother, Mrs. Horace 
Wishart of Mapleton, Minn. The soldier 
said that the natives have no use for 
money but are eager for bright colored 
cloth as a replacement for grass skirts. 

As another item of interest Mr. Lundin 

tells of the round trip to Sicily made by 
one of Hubbard's cereal containers. The 
paper box, with metal top and bottom, ar- 
rived at the home of R. C. Peterson, Tyler, 
Minn., grocer, containing several war sou- 
venirs from his son Sgt. N. C. Peterson, sta- 
tioned in Sicily. Not much is known of the 
outgoing trip since the Peterson’s have 
never used such a container to send any- 
thing to their son, but it withstood the rig- 
ors of travel both ways in good shape. 
@ ROBERT RUPEL, Charleston, Ill., has 
taken over the feed business of Stamper & 
Wilson and is preparing to do custom 
grinding and mixing. 
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RICH IN ALL 
VERIFIED VITAMINS 


IN ANTE OMIDANT 

CARRIERS, COMBINED 

FoR TURING AND LiVE- 


CONTAINS VITAMINS A, D, K, E; CUMPLEX- Bi, Bg @ 
(RIBOFLAVIND, H, NICOTINIC ACD, 
CHOLINE: ALSO 1ODINE, MANGANESE. IRON, COPPER AND 


(MANUFACTURED BY 
DAWE’S VITAMELK COMPANY 
DENVER. COLO. 


AWE’S Products Company laboratories—pioneers in 
the vitamin field since 1926—again demonstrate their 
leadership by giving increased vitamin power to Vitamelk 
Concentrates. Better feeds for customers build lasting good 
will and profits for mixers and dealers from satisfied poultry 
feeders. When your feeds are fortified with Vitamelk Con- 


centrates, 20 pounds to the ton, they excel in vitamin power. 


Th For Layers and Breeders 

| ere is no necessity to add other elements carrying the VITAMELK CONCENTRATE 200 

| same vitamins. With Vitamelk Concentrates you simplify youi Vitamin D . .... . ..200 AOAC chick units 
Vitamin D (4- -leg animals)... 50 USP units 
mixing operation—save money by eliminating annecessary 
Vitamin K (Menadione)... ...50 mcgm. 
ingredients and excess freight charges. Packed in 5-lb., Vitamin E (Wheat Germ m Oill.. .50 mcgm. 
Pantothenic Acid... . .....50 mcegm. 
20-Ib. and 100-Ib. bags. Niacin.......... ..50 mcgm. 


VITAMELK BASE — the famous vita- 
min supplement used extensively in volume 


mixing—is made from Vitamelk Concentrates. 


DAW E’S 


PRODUCTS COMPANY 


1 N. LA SALLE STREET * CHICAGO 2, ILLINOIS 


Ascorbic Acid.......... 
‘Also rich in Vitamins Ba, 


For Chicks and Growers 
VITAMELK CONCENTRATE 100 
GUARANTEED CONTENT—per gram 


Vitamin D.. . 100 AOAC chick units 
Vitamin D (4- leg panna 100 USP units 
Vitamin A. .... -100 USP units 
Vitamin G (Riboflavin)... ..100 mcgm. 
Vitamin K (Menadione).... ...100 mcgm. 
Vitamin E (WheatGerm Oil)... 100 mcgm. 
Pantothenic Acid. ..................... 100 mcgm. 
Niacin... 100 mcgm. 
Ascorbic Acid... ...100 mcgm. 


Also rich in Vitamins Be Byoand By 


50 mcgm. 


|, Bro and By 


Vi 


Dawei nelky 


DEALERS! BIG MONEY SELLING 
VITAMELK CONCENTRATES 


Convenient 5-lb. package, retailing for $2.00, finds a ready sale to flock 
owners for home feeding and mixing use. Vitamelk Concentrates are pre- 
ferred because: (1) higher potency, (2) rich in 11 vitamins, (3) rich in 5 
trace minerals, (4) cost no more. 


For Qualified Feed Mixers, Dealers and Hatcherymen Only 


DAWE’S Products Company, Dept. FB 
Chicago 2, Illinois 


1 N. La Salle Street, 


Please send me, as checked below, a 5-lb. bag to fortify 500 Ibs. of feed: 


0 Vitamelk Concentrate 100 for Chicks and Growers 
0 Vitamelk Concentrate 200 for Layers and Breeders 


Enclosed is check for $1.53 to cover shipment of trial bag. 


Firm Name 


Address. 


City & State 
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— feed situation 


(Continued from page 36) 


chickens. In addition to close culling, how- 
ever, some actual reductions in numbers 
of hogs and chickens in the areas of great 
est expansion must take place. The neces- 
sary reduction in livestock in the United 
States should be based on our require- 
ments for human food rather than on which 
areas happen to run out of feed first. The 
amount of the reduction should bear a 
fairly close relationship to the expansion 
that has taken place since relative num- 
bers before this period of expansion reflect- 
ed a reasonable balance in our food sup- 
plies. As mentioned earlier, the expansion 
was about 65 per cent in hogs, 35 per cent 
in chickens and six per cent in dairy cows. 


On dairy farms in the Northeast the 
usual practice of culling animals that are 
diseased, old or sterile and the very low 
producers is, as always, in order but in 
the interest of consumers as well as them- 
selves, dairymen will want to keep all the 
good cows that their supplies of roughage 
for full feeding and labor force will permit, 
keeping in mind, of course, the necessity of 
producing as much home-grown grain as 
possible and in addition maintaining ade- 
quate inventories of such feeds as are 
purchased. It will probably pay better to 
use the feed and labor to produce milk 
rather than to raise extra heifer calves this 
year. 

On Northeastern poultry farms, because 
of the much less favorable egg-feed-price 
ratio, more rigid culling than usual of both 


additional profits. 


MARBLEHEAD MINERAL BASE FORMULA NO. 20 
contains Calcium, Phosphorous, Iodine, Salt, Manganese, 
Copper, Iron, Irradiated Yeast (Vitamin D), Anise. Made 
under strict scientific laboratory control to assure purity. 


Write today for complete details and information about the 
MARBLEHEAD Sales Program. 


All in One Car — 


MARBLEHEAD BRAND 


N 


lt Pays! 


MARBLEHEAD MINERAL BASE FORMULA NO. 20 
pays two ways—it pays to feed it and it pays to sell it. 
Its quality is unsurpassed, for there are no fillers or extras. 
Every ingredient is active. That’s why it has made good 
with so many of the country’s biggest feeders. 


Because it is popularly priced—because it repeats consist- 
ently—and because dealers have the backing of a tested 
and proved sales program, they are getting added sales and 


a*4 
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FOR LIVESTOCK 


MINERAL FEED pivisiow 4 


COMPANY 
MARBLEHEAD 


CHICAGO 


Mineral Base Formula No. 20... 
Mineral Feed No. 1 Complex... No. 
98 Pulverized Calcium Carbonate... 
Iodized (KI) Calcium Carbonate... 
Iodized-Manganesed Calcium Carbo- 
nate ... E-Z Flow Calcium Carbo- 
nate ... Lime Grit for Poultry... 
4 sizes — chick, medium, hen and 
turkey. 


Mineral Feed Division 


MARBLEHEAD LIME CO. 


160 N. La Salle St. Chicago 1, Ill. 


non-layers and poor layers this year is 
advisable. For the individual poultryman, 
culling is still primarily a matter of good 
poultry management. As,on dairy farms, 
poultrymen will find that maintaining ade- 
quate inventories of feed against emergen- 
cies continues to be good business. 

In the United States, the present live- 
stock-feed problem is more than one of just 
culling—it is one of actual reduction in the 
production of both hogs and poultry. Such 
teductions can be brought about either by 
federal orders or by price adjustments. 
Bringing about the necessary reduction 
through less favorable price relationships 
is fairest in the long run and results in 
weeding out the least efficient producers. 

Feed problems during the past two years 
have brought your industry, both proprie- 
tary and cooperative, and state and feder- 
al agencies together on a good working 
basis. Your industry has done an outstand- 
ing job in maintaining the flow of feed to 
Northeastern dairy and poultry farms de- 
spite many difficulties, thus protecting the 
needs of a large bloc of consumers for 
fresh milk and eggs. 

This discussion has been limited inten- 
tionally to feed prospects during the re- 
mainder of the current feed year. The feed 
situation for 1944-45 will depend largely 
on our crop production this summer and 
the effect of the feed squeeze during the 
remainder of the current season. 

Here in mid-June, the livestock-feed situ- 
ation from the point of view of the North- 
east may be summarized as follows: 

(a) Pastures are good and the hay crop 

looks promising. 

(b) We have begun to reduce livestock 
production from previous high levels; 
whether it is being reduced rapidly 
enough is uncertain at this time. The 
season of normally heavy culling of 
layers has just begun. 

(c) Feed grain crops have only just been 

planted. Total production is, of 
course, largely dependent on the 
weather conditions during the grow- 
ing season. 
Domestic feed grain supplies are in- 
sufficient to carry our present live- 
stock through until another corn 
harvest. 

(e) Wheat stocks and imports of grains 
must be depended on to bridge the 
gap until fall. 

({) In the Northeast there are roughly 
45 to 60 days supplies of feed grains 
in the “pipeline” but grains are hard 
to buy and feed manufacturers’ in- 
ventories are being gradually: re- 
duced. 

Our position here in the Northeast has 
been that, in view of the world outlook for 
food, it is unwise national policy to feed 
large quantities of wheat to livestock, par- 
ticularly when feeding reaches the point of 
making it necessary to divert lard to soap 
and eggs to livestock feed. Having used 
wheat in sizeable quantities to expand 
livestock production, however, limited 
amounts of it, together with imports of 
grains, must be used in bringing livestock 
production back into balance with normal 
feed grain production in as orderly a man- 
ner as possible and consistent with our re- 
quirements for human food. 


(d 
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DR. RAYMOND PARKHURST 


Dr. Raymond T. Parkhurst, head of the 
department of poultry husbandry at Mas- 
sachusetts State college for the past five 
years, has been appointed director of re- 
search and nutritional service for the Flory 
Milling Co., Bangor, Pa., according to an 
announcement by George I. Godshalk, vice 
president of the firm. 

Dr. Parkhurst, who began his duties July 
1, is regarded by many as one oi the lead- 
ing authorities in nutritional research. He 
is a graduate of Massachusetts State col- 
lege and also received degrees from the 
University of Idaho, where he was head of 
the department of poultry from 1921 to 
1927, and from the University of Edinburg, 
Scotland. He was director of the National 
Institute of Poultry husbandry at Harper 
Adams college in England from 1927 to 
1932, director of agricultural research for 
the National Oil Products Co., N. J., from 
1932 to 1938, and has been professor of 
poultry husbandry at Massachusetts State 
college since 1938. 

— —— 
@ FORBES BROTHERS, Topeka, Kan., will 
erect a two story addition to their Central 
Mills plant for the manufacture of pellets 
for poultry and stock feed. 

@ PHILIP C. ENDRES, Frankfort, Ind., has 
purchased the Sims Milling Co., including 
the firm's real estate and business. 

BUSINESS CHART 

New England By-Products Corp., Boston, 
Mass., is sending out copies of a well 
known long range business chart, “Busi- 
ness Booms and Depressions Since 1775.” 
The chart does not attempt to plan a post- 
war course for anyone but merely points 
out with realism what has gone before and 
in so doing creates a partial guide for fu- 
ture planning. In addition the booklet con- 
tains interesting information on the federal 
debt, including trends on national income, 
Price inflation, stocks, bonds, etc. 
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GRAINS WITH SOLUBLES 


Reinforcements 
Are Now Arriving! 


Help is at hand . . . our new Kansas City plant is now 
in operation, turning out Nadrisol Dried Distillers 
Solubles for the trade. Naturally, we don’t claim that 
our production of this ingredient is going to solve the 
feed problem. But we feel sure that it will offer some 
assistance to the hard-pressed feed mixers, which will 
increase as we achieve maximum production. We are 
making every effort to reach this goal in the shortest 
possible time. 


NADRISOL SOLUBLES have a high protein con- 
tent and are an excellent source of riboflavin, thiamin 
and pantothenic acid. These factors make Nadrisol 
Solubles a worth-while ingredient for poultry grow- 


ing and laying mashes, turkey feeds, hog supplements 
and livestock rations. 


Dried Distillers Solubles are proving their value as a 
reliable ingredient for poultry and livestock rations. 
They have been thoroughly tested at state colleges 
and experimental stations and have been found to be 
a satisfactory replacement for other hard-to-get or 
more expensive ingredients. As a result, these institu- 
tions usually include distillers solubles in their recom- 
mended feed formulas. 


Our increasing production of Nadrisol Solubles, plus 
Produlac Dried, will, we hope, afford some relief to 
the feed mixer. Let us hear how we can help YOU. 


Food Fights for Freedom 
DRI 


of 
NATIONAL DISTILLERS PRODUCTS CORPORATION ~ 


GRAIN PRODUCTS DIVISION + 120 BROADWAY + NEW YORK 


j 
2 
| | 


— urea 
(Continued from page 50) 


first stomach of ruminants, and second, 
these organisms require a supply of readily 
fermentable carbohydrate in order to grow 
and multiply efficiently. 

Urea should not be mixed with ground 
soy beans or soy bean oil meal unless the 
mixture is to be fed out immediately. Soy 
beans contain an enzyme known as urease 
which quickly decomposes urea with lib- 
eration of ammonia, rendering the urea 
worthless for feeding purposes. Some soy 
bean oil meals have been heat-treated suf- 
ficiently to destroy the enzyme but since 
some have not it is best not to take a 
chance with any feed containing soy bean 
products. It does no harm of course to feed 


THE SHORES CO. 


the BIG VALUE 
Mineral 


Let Corn King’s sales advantages 
step up your mineral volume this 
summer. It costs no more than 
ordinary minerals, 
farmers 21 quality ingredients at ; 
one popular price. An all-purpose mineral for ALL live- 
stock and poultry; hence greater volume for YOU. Na- 
tionally advertised. A big seller for over 6,000 dealers. 
Write today for our profit proposition. 


75 CONVENIENT WAREHOUSES TO SERVE YOU 


Headquarters for 
DIPS, SPRAYS, INSECTICIDES 


Your customers are buying hundreds of dollars worth 
of dips, fly sprays and insecticides right now. Why not 
sell them, and make these extra profits? Corn King dips, 
sprays, and insecticides have been farm favorites for 30 
years. A complete line, popular-priced, paying you a 
fine profit. Write for our catalogue and price list today. 


CEDAR RAPIDS, IOWA 


urea and soy bean products to cows sep- 
arately even on the same day. It is the 
holding period in storage that causes the 
damage. Within these limits urea can be 
of considerable aid in helping to relieve 
the present shortage of nitrogenous con- 
centrates. 

In conclusion it is of interest to note that 
the Du Pont Co., principal manufacturers 
of urea in this country, have recently an- 
nounced a special grade of urea adapted 
for the feed trade and to be marketed un- 
der the name “Two-Sixty-Two” feed com- 
pound. It gets its name from the fact that 
it supplies 42 per cent of urea nitrogen or 
262 per cent crude protein equivalent. It 
has been specially blended with a condi- 
tioner which gives it a light gray color 
and free-flowing characteristics, making it 


gives 


yet 


: 


easy to handle and mix with other feed. 
It was developed to meet the objection to 
crystal urea because of its tendency to 
cake in storage. 


Board Names Schaak 
To Succeed O’Brien 


Harry C. Schaak, Shearson, Hammill & 
Co., Chicago, Ill., has been named presi- 
dent of the Chicago board of trade, by the 
board of directors, to serve the unexpired 
term of P. R. O’Brien, whose resignation 
became effective July 1. 

Mr. Schaak joined the board of trade in 
1911. He has served two terms as a direc- 
tor of the exchange and held the office of 
first vice president at the time of his suc- 
cession. In addition he has served on both 
the arbitration and appeals committees. 
Mr. Schaak has been with Shearson, Ham- 
mill & Co. since 1941 and previous to that 
time was affiliated with Winthrop, Mitchell 
& Co. 

At the time of his resignation Mr. O’Brien 
was in the midst of his fourth successive 
term in the executive chair of the ex- 
change. He holds the distinction of being 
the only member of the board of trade so 
honored. He gave as his reason for step- 
ping out of office at this time the fact that 
the duties of the office were so heavy that 
it made it impossible for him to devote as 
much time as is needed for the manage- 
ment of two large farms which he operates. 
He has been a member of the board since 
1915. 


U. W. Develops New 
High Yielding Wheat 


A spring wheat that should give this 
crop such a boost as Vicland gave oat pro- 
duction has been developed by R. G. 
Shands in a cooperative grain-breeding 
project of the University of Wisconsin and 
the United States department of agricul- 
ture. 

The new variety is named Henry in hon- 
or of William Arnon Henry, first dean of 
the Wisconsin college of agriculture and 
director of the experiment station. 

All the Henry seed wheat available was 
released this spring to growers of certified 
seed. Some seed will be on the market in 
1945, and by 1946 there should be enough 
to sow the entire acreage of spring wheat 
normally grown in Wisconsin. 

The new variety's yielding ability is il- 
lustrated by the fact that during the past 
three years it outyielded by 23 per.cent 
Sturgeon, previously Wisconsin's best 
spring wheat. It was even farther ahead 
of Marquis and Thatcher. 

The new variety not only produces good 
yields, but consistent yields, for it is resist- 
ant to all common wheat diseases. Just as 
Vicland is advertised to insure “no more 
bad oat years,’’ Henry should help elimin- 
ate bad wheat years, say University agron- 
omists. Although flour made from it has 
shown fairly satisfactory baking qualities, 


Henry is primarily a feed wheat. 
—--—- 


@ ROBERT WHITTLER, Quincy, IIl., has 
purchased the Monroe Feed Mill from Joe 
Burditt, who is entering the army. 
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THE MILK SAVED BY FEEDING 


By following the Master Mix Calf 
Pellet Feeding Program, feeders are 
saving more than 34 of a ton of milk 
per calf. That’s a lot of milk released 


for vital food needs! 


You dealers do a great service when 
you encourage feeders to get on the 
Calf Pellet Feeding Program. For, 
not only do you help them market 
more milk — valuable milk — but 


you help feeders raise good calves 


MASTER MIX 


more economically and more easily. 


You can recommend Calf Pellets with 
confidence. Experimental work has 
definitely proven that normal calves 
can and are being raised on limited 
amounts of milk and a calf feed 
containing those nutrients found in 


whole milk. 


Master Mix Calf Pellets are YOUR 
opportunity to build satisfied custom- 


ers through profitable results. 


M M LLEN FE E D M | LLS “DIVISION OF CENTRAL SOYA CO. \\ 
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Here’s the most important reason why 


BIOTOL SUITS THE NEEDS 
OF LOCAL FEED MIXERS 


Os coursE, you have to consider a lot of things in choosing 
the vitamin oil best suited for your trade. But, under 
wartime conditions, the most important question is: “Will 
I be able to get it when I want it?”’ 


If you're talking about Biotol Brand Fortified Sardine Oil, 
the answer is “‘Yes!"’ Distributors keep stocks of Biotol Brand 
on hand, so they can fill your order without delay. 


There are other reasons, too: Bioto] Brand is a high quality 


~ A&D oil, produced and guaranteed by a reliable manufacturer. 


BIOTOL 


76 


It comes in all the standard potencies and A to D ratios. That 
makes it easy for you to choose the grade that will give you 
the additional vitamin A so necessary for wartime feeds, 
and still observe the limita- 
tions of Order L-4o. And you 
can use Biotol Brand with- 
out changing your present 
mixing methods. 


Be sure of having the A & 
D vitamin oil you need when 
you need it. Order Biotol 
Brand Fortified Sardine Oil. 


BIOTOL BRAND FORTIFIED SARDINE OIL 
is produced, tested, and guaranteed 3y 
CALIFORNIA PACKING CORPORATION 
San Francisco; California 
PACKERS OF DEL MONTE BRAND FOODS 


BRAND 


VITAMIN 


FOR NE Ol 
AND ANIMAL 
FEEDING 


PACKING 
MAIN OFFICE SAN FRANCISCO. CA\ 


REG. U.S. PAT. OFF, 


WHEELER DAVIDSON 


Shown above is Wheeler Davidson, one 
of four Davidson brothers who have made 
Stonemo grit a popular item on poultry 
and turkey farms throughout the United 
States and Canada. He is with the army 
engineers overseas and writes that he finds 
his experience with explosives in the 
Stonemo quarries at Lithonia, Ga., a valu- 
able aid in his present work. 

@ LAWRENCE HANSUH, Janesville, Minn, 
has purchased the Janesville Feed Mill, op- 
erated for the past 38 years by Mark Chris- 
tianson, and will take possession July 1. 
@ SCOTT MITCHELL, Big Lake, Minn., pro- 
prietor of the Mitchell Feed Seed & Hatch- 
ery, is razing the old feed mill and eleva- 
tor and will replace it with a 20,000 bu- 
shel structure and modern equipment. 


SOLUTION TO PUZZLE ON PAGE 43 
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sTOCKS ARE AVAILABLE IN: 
| BostON BUFFALO CHICAGO COLUMBUS, O- DENVER 
DES MOINES DETROIT HOUSTON sersey CITY 
KANSAS CITY: MO. LOS ANGELES OMAHA ONTARIO, CALF. 
PORTLAND, ORE- GALT LAKE CITY st. PAUL SEATTLE | — 
. Contact Your Nearest Distributor: | — 
ATKINS & pURBROW, 477 Milk St BOSTON, % MASS- 
ATKINS & puRBROW. INC: 933 Mulberry St KANSAS CITY» MO. | 
ATKINS & DURBROW, \NC. 465 John St. New YORK, 7,N.¥- 
ATKINS & DURBROW, INC. 4007 Jones St OMAHA. 8: NEBR. | 
ATKINS & DURBROW, \NC. 9995 Universit Ave. st. PAUL, 14 MINN. | | 
ATKINS & DURBROW CORP. 4594 S. Wester Ave. CHICAGO: 8 | 
| BROWN WEIDMAN BROK. co. Box 5979, Terminal Annex DENVER, 47, COLO. 
CALIF. PACKING © PORTLAND: 44, | 
CALIF. PACKING SALES CO- Bell Street Terminal SEATILE, 41, WASH. 
COOK-BOYNTON. COMPANY 4907 E. Olymeic pid. Los ANGELES: CALIF. 
STERLING H- NELSON CO- 595 S. Ath West SALT LAKE city, 4, UTAR 
FRANK SNELL The Sugarland Industries SUGARLAND, TEXAS 
WESTERN provucts CO- 407 E. Main St. ONTARIO, CALIF. 


CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


THE SHY TYPE 

During a discussion on girls, one sol- 
dier rernarked, “I like the shy, demure 
type myself. You know, the kind you have 
to whistle at twice.” 

* 
HAPPY DAYS 

“Yes, our old friend Brown has gone to 
his everlasting rest!” 

“So, he got that government job after 
all?” 

* * 
A LITTLE LATE 

It happened in a maternity hospital. A 
nervous husband paced before the ad- 
mission desk waiting to register his wife 
for immediate entrance. He fumbled and 
fidgeted. Finally he turned to the mother- 
to-be and asked earnestly: “Darling, are 
you sure you want to go through with 
this?” 

* * * 
NOT INTERESTED 

At the Country Club a golfer observed 
two small boys watching him and re- 
marked: “You boys will never learn by 
watching me.” 

“We ain’t interested in golf, Mister,” 
said the small boys. “We're going fishin’ 
ds soon as you dig up some more worms.” 

* * * 
PITY THE MOTH 

If you think your lot is hard, what 
would you do if you were a moth? He 
spends his summers in a fur coat and 
his winters in a bathing suit. 

* * * 
WRONG REASON 

He: (to his best girl) “There’s a certain 
reason why I love you.” 

She: “My goodness!” 

He: “Don't be ridiculous.” 

* * * 
HOW TRUE 

Minister (on golf course): “I notice that 
players who get the lowest scores are not 
those who swear.” 

Fellow Golfer (as he dug another slice 
of turf): “What the hell have they got to 
swear about?” 

* * * 

PATTER 
‘Twas just the other evening, 
In a fortune-telling place, 
A pretty gypsy read his mind 
And then she slapped his face! 

* * * 

CIRCUS TRICK 

The one-ring circus was visiting a town 
in the hills. The folks there recognized all 
the instruments of the band except the 
slide trombone. 

One old settler watched the player for 
quite some time, then, turning to his son, 
said: 

“Don't let on that you're watching him. 


There's a trick to it; he ain't really swall- 
erin’ it.” 
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OFF THE BEAM 
Inebriated Husband: “I came home 
straight as the crow flies.” 
Disgusted wife: “So I see. And you 
stopped frequently for a little corn.” 
* * 
Mary had a little lamb. His hair was 


white as heck, and everywhere that Mary 
went the poor sap signed the check. 


FARM HAND 
A woman was testifying in behalf of 
her son, “that he had worked on a farm 
ever since he was born.” The lawyer, 
who cross-examined her, said: 
“You assert that your son worked on a 
farm ever since he was born?” 
“What did he do the first year?” 
“He milked!” 
* 
NOT THE TIME 
An Irishman was relating his adven- 
tures in the jungle. “Ammunition, food 
and whiskey had run out,” he said “And 
we were parched with thirst.” 
But wasn’t there any water? 
“Sure, but it was not the time to be 
thinkin’ of cleanliness.” 


UP-TO-DATE on 
MINERAL 
KNOWLEDGE? 


The HERMAN 


for This Just Pub- 
lished Booklet on 
MINERAL FACTS! 


Yours for the asking . . . 16 easy-read- 
ing pages of practical, authentic infor- 
mation on MINERAL FEEDING 
TODAY! Brings you the benefit of 


latest MINERAL NUTRITION study 
and research explained in non-technical 


language. Compiled and edited by Mr. 
Herman Nagel, the creator of “Formu- 
la B” ... widely known for his pio- 
neering work in the mineral field for 
over 25 years. No cost or obligation. 
Write today. 


It Pays to 


Make or Mineralize Your Feed With 


HERMAN NAGEL’S 


MINERAL CONCENTRATE 
“The ORIGINAL" 


VAGEL te. 


53 West Jackson Blvd. Chicago, Hi. 
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(Continued from page 54) 


are trying to get away from this as much 
as possible and most feed is now sold on 
a cash basis.” 

Because some feed dealers of this size 
do not cater to “small poultry men”, this 
seemed a most opportune time to learn 
why Roeser Bros. liked this kind of trade. 

Mr. Roeser explained that he had found 
that many of the people raising chickens 
on a small scale had other jobs which sup- 
plied their principal income. The chicken 
business was a side venture with them and 
they were not dependent upon it for a 
livelihood. If the poultry raising venture 


may be a real help to your customers. 


Lin - 
HELP HOG RAISERS CUT DOWN 


LOSSES AND RAISE BIG LITTERS 
RECOMMENDING FUL-O-PEP 


MAKING MORE MONEY from hogs often 
depends on cutting down pig losses and 
having heavier pigs at weaning time. Here’s 
where vitamin-rich Ful-O-Pep Pig Starter 


went all right, they made money. If the 
poultry project did not pan out satisfac- 
torily they dug into their regular income to 
pay for the feed that had been used. 
Roeser’s checks references carefully be- 
fore letting out large amounts of feed on 
credit. They are not soliciting any new 
large accounts, right now since they be- 
lieve that under present restrictions it be- 
hooves a feed dealer to take care of the 
customers he has on his list first. 
Although handicapped in many ways 
because of present conditions, this firm is 
not standing idly by and letting feed short- 
ages hurt their business. A careful record 
is kept of all sales and a customer can not 
get more than his share by coming back 
later and making a purchase from one of 


SO RECOMMEND THIS appetizing, growth- 
promoting feed to your customers and 
help them do a better job of raising big, 
husky fall litters. For more information, 
write... 


THE QUAKER OATS COMPANY, CHICAGO 4, ILL. 


the other men. Formerly when a firm had 
200 tons of feed to sell, the salesmen did 
all within their power to dispose of it. Now 
with only 100 tons, for example, on hand, 
it takes only half the effort (under normal 
conditions) to dispose of it. Since other 
dealers have the same problem of secur- 
ing feed, there are many feed users who 
are shopping from dealer to dealer in the 
hope of getting full requirements. Roeser's 
could just let the barriers down on sales 
and sell out lock, stock and barrel any 
time they wished. This they don’t want to 
do. They are trying to serve the customers, 
and the country, the best they know how 
by intelligently issuing their stocks. 

The staff at Roeser’s includes the three 
brothers and two girls in the office to take 
care of the cashier and bookkeeping duties. 

Alphonse Roeser formerly was in charge 
of outside selling but he now spends most 
of his time in the store since there is no 
need of soliciting and the firm is making 
every effort to conserve tires and gasoline. 
Albert is an expert in nutrition and feed 
mixing and supervises the manufacture of 
all rations. Many times special mixes are 
made up to meet special feeding condi- 
tions. Leon manages the branch mill oper- 
ating in the Santa Ynez valley. 

During the 20 years this firm has been 
operating in California, its policy has been 
one of progressiveness. When they started 
out there was the work of acquainting 
prospective customers with the lines and 
services. With that problem hurdled the 
Roesers have gone steadily forward. Ex- 
perience is a great thing when it comes to 
a foundation for building a profitable busi- 
ness and Roeser Bros. attribute much of 
their success to the expert advice and 
knowledge gained from their father. 

Although there is a shortage of feed here 
like there is in all parts of the country, 
Roesers are doing their best to help all of 
their customers weather the war years and 
when peace comes again they are pre- 
pared to take up where they left off. 

In the meantime this firm is doing its 
best to stretch limited feed supplies while 
encouraging customers to achieve the ut- 
most in all out food production for our 
war effort. 


@ M. D. KING, president of the M. D. King 
Milling Co., Pittsfield, Ill., has been com- 
missioned lieutenant, j. g. in the naval re- 
serve and is taking leave of absence from 
his duties with the company. 


@ MERRILL RICHARDS, Martinsville, Ind., 
is now the sole owner of the Richards & 
Bolin Feed Co. having bought out the inter- 
est of Norris Bolin. The firm will in the 
future be known as Richards Feed store. 
NEW SOLVENT PLANT 

A. E. Staley Manufacturing Co., Decatur, 
lll., has started construction of a $1,000,000 
solvent soybean plant, which it is claimed 
will be the largest solvent extraction plant 
in the United States. It will include two 
main buildings, several smaller structures, 
and a dam that will provide a pond cover- 
ing 35 acres. The estimated capacity of the 
new plant will be approximately 500 tons 
of soybeans daily. 
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Rey Budde 


G]o what man wants to die in an auto 
accident?” 

That question was included and asked 
in an address which LeRoy L. LaBudde, 
vice president and treasurer of the La Bud- 
de Feed & Grain Co., Milwaukee, delivered 
before a meeting of feed men at Grand 
Rapids, Mich., on Monday, June 26. 

Five days later, on Saturday, July 1, Roy 
died in an automobile accident. He was 


LEROY L. LA BUDDE 


driving alone, from the Tripoli Country club 
to his home, when his car struck the con- 
crete abutment of a bridge. There were no 
immediate witnesses so the cause of the 
accident cannot be determined but death 
was almost instantaneous and it is unlikely 
that even Roy knew what happened. He 
was 49 years old. 

LeRoy L. LaBudde was one of the out- 
standing men in the feed business of the 
United States. He started with his brother, 
Edward, in the Franke-LaBudde Co., now 
the Franke Grain Co., in 1915, and he and 
Eddie organized the La Budde Feed & 
Grain Co. in 1921. The La Budde company 
is now one of the largest and most success- 
ful firms of its kind in the feed industry and 
in addition Roy was president of Feed Sup- 
plies, Inc., operating two large wholesale 
feed warehouses and five retail feed stores, 
and president of the Killer-Diller Corp., dis- 
tributors of Kil-Balm rat poison. He was 
also president of the American Association 
of Dried Milk Jobbers & Brokers and had 
extensive business interests outside the 
feed industry. 

Success did not come to Roy unsolicited. 
If he had been asked, he would have at- 
tributed his fortunate circumstances to his 
love of work and his belief in and adher- 
ence to the teachings of Jesus Christ. 

In that same Grand Rapids address, 
which is published in full elsewhere in this 
number of The Feed Bag, Roy said: “I have 
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meets death in 
auto accident 


come to the definite conclusion that the one 
and only way to the more abundant life is 
the willingness to pay the price. * * * We 
cannot expect the blessings of heaven to 
arrive in the form of dividends not earned 
—we must earn them.” 

In these statements, Roy meant that one 
must put extra hours, extra work and extra 


thought in the things he does if he wishes 
to achieve success. Most everybody puts 
in the time required for a days work, he 
would often say, but few men will really 
work a full day and still fewer will work 
overtime. He was a great believer in the 
advantages to be gained through working 
overtime—when there are fewer to com- 
pete with you and when the wages or re- 
wards are more than proportionately high- 
er. Thinking things through in advance was 
also one of Roy's practices and if thinking 
is working, then Roy was working all of 
the time. 

With respect to the church, Roy told me 
that he never made an extra dime until he 
became sincerely interested in the work of 
the church and began to tithe. That was 
many years ago and as the years passed 


PRICE. 


NEW YORK 
OFFICE 


Phone 
Worth 2-3140 
J. J. Nichols 


Eastern 
Representative 


. IFCO 
Irradiated 
Ergosterol 

120 Broadway 


Suite 1614 
New York, N. Y. 


IRRADIATED ERGOSTEROL 


Are YOU Just 2c a Bag Away From 
a Really Good Feed? 


*One pound of IFCO irradiated ergosterol supplies 4,000,000 units of 
Vitamin D (for four footed animals only). You need add only 34 pound 
of IFCO to each ton of 28% pig and sow meal. YOU CAN THANK THE 
MAKERS OF IFCO IRRADIATED ERGOSTEROL FOR THIS HIGHLY 
DEPENDABLE SOURCE OF VITAMIN D AT THIS AMAZINGLY LOW 


Mr. Feed Manufacturer IFCO is working for YOU. NOW, you can help 
prevent wasteful losses from rickets and other vitamin deficiency diseases 
common to hogs, sheep and cattle for as low as a couple of cents per bag. 


IFCO’s manufacturers always have considered it wise 
to make it possible for quality conscious feed manu- 
facturers to fortify ALL their livestock feeds. Vitamin 
deficiency can strike all livestock of all ages. YOU 
can help prevent this loss! 


This is the same source of Vitamin D generally accept- 
ed for fortified human foods and drug items. TO CHECK 
THIS STATEMENT — LOOK AT THE LABELS on lead- 
ing breakfast foods, vitamin capsules, etc. 


“We Mix No Branded Commercial Feeds” . 


IOWA FEED COMPANY 


618-620 Des Moines Bidg. // S torm y 4! Des Moines, lowa 


IFCO 
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his annual contributions to the church and 
to charity became very large. He was ac- 
tive in the affairs of the Bay Shore Luther- 
an church, and directed a successful cam- 
paign raising funds to build a new, larger 
and more beautiful church after the war. 

Roy LaBudde was exacting in all busi- 
ness transactions but exceedingly gener- 
ous to all in need and thoughtful and con- 
siderate of his family and friends. He not 
only gave money when it was needed but 
help and advice, and energy of himself, to 
put the distressed person back on his feet. 
He wrote hundreds of messages to friends 
who were hospitalized and always had 
time, despite his busy life, to listen to the 
troubles of others, never mentioning his own. 

Surviving Roy are his wife, three chil- 
dren, LeRoy Jr., Thea and Donald; two 


ACOBSON knife-cut corn is 
J bright, clean-cut, evenly graded, 
free from fines. It gets the “call” 
at higher prices over ordinary 


cracked corn. 


The grader separates the prod- 
uct into four classes . . . hen size, 
medium, chick and fine meal, and 


the fan draws off the bran and 


dust. 


brothers, Edward and Adolph; and three 
sisters. George LaBudde, who was asso- 
ciated with him in business, is a nephew. 

I am choked with emotion as I write 
these lines which cannot begin to do Roy 
justice. He was my closest friend and I 
will sorely miss him, particularly at lunch- 
time. It was at lunch that we would dis- 
cuss our hopes and ambitions, share our 
joys and our sorrows and make our plans 
for the day, the week, the month and the 
yec:. It was at lunch that we would re- 
live our hunting and fishing trips, our days 
on snowshces in the northern woods, our 
hands of cards, our games of golf, our 
business travels here and there across the 
country. Roy is gone but these memories 
will always be mine and I have faith that 
we will be together again—D. K. S. 


The complete machine is light running . . . requires 
only 5 HP, and may be obtained with or without 
motor. The illustration shows the complete motor 
driven unit. Furnished with either mill frame or high 
frame with bagging attachments. 


Get all the facts and you’ll choose Jacobson machin- 
ery. Write for full information. 


JACOBSON MACHINE WORKS 


1074 Tenth Avenue S. E. 


Minneapolis, 14, Minn. 


Grinders — Magnetic Separators — Feed Mixers 


1944 Pig Crop To Be 


Smallest in 3 Years 


Pig production in the United States this 
year will be the smallest in three years, 
according to the United States depart- 
ment of agriculture. The total of the spring 
and fall crops was estimated at 87,925,000 
head, a reduction of 28 per cent from the 
all-time record output in 1943, and 16 per 
cent under 1942. . 

The decrease in the pig crop is in line 
with the forecasts made in private surveys 
in recent months, but much larger than the 
preliminary estimate by the government 
last December. Instead of the 16 per cent 
reduction indicated then for the 1944 spring _ 
crop, the department placed the spring cut 
at 24 per cent. 

Farmers in the spring season this year 
raised about 55,925,000 pigs, the smallest 
spring crop since 1941, the department re- 
ported. The 1943 crop was 73,911,000 and 
in 1942 60,902,000. However, the 1944 spring 
crop was greater than any peace time pro- 
duction on record. 

Basing its forecast of the fall crop on 
breeding intentions reported by farmers, 
the department predicted it would reach 32 
million head, the smallest in four years 
and the second lowest since 1938, a year 
before the war began in Europe. The fall 
crop was 47,831,000 and two years ago 
43,657,000. 

@ MR. & MRS. THOMAS ROSECRANS, 
Delavan, Ill., have opened a feed store in 
Tremont, III. 

——— 
@ HALL FEED MILL, Fowlerville, Mich., 
has installed a Bryant hammer mill with 
tramp iron separator. 

@ ROTTMAN & HOLLER, Fremont, Mich., 
have installed an A. D. Hughes hammer 
mill and a feed mixer in the former Wolters 
Milling Co. plant which they purchased 
about a year ago. 


Calendar 


of coming events 


International Baby Chick Associa- 
tion, Stevens Hotel, Chicago, Ill. 


Boar's Head Jamboree, Hyperion 
Field Club, Des Moines, Iowa 


American Soybean Association, 
Uroana, Sept. 12-13 


Western Grain & Feed Associa- 
tion, Des Moines, Iowa. .Nov. 27 


Farmers Grain Dealers Associa- 
tion of Illinois, Hotel Pere Mar- 
quette, Peoria, Ill...... Feb. 6-7 


Minnesota Farmers Elevator As- 
sociation, Hotel Nicollet, Min- 
neapolis, Minn. ...... Feb. 13-15 
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THE MERCHANTS CREAMERY COMPANY 


CINCINNATI, OHIO 


BLUE 
RIBBON 


BUTTERMILK Product 


... IS A SURE PROFIT MAKER 
IN YOUR FEED DEPARTMENT 


When offering Blue Ribbon Special, 
either plain or with wheat germ and 
cod liver oil added, you give your 
customers an opportunity to get 
highest feeding and medicinal value 
from their feed. Has high keeping 
quality. Write us today for detaiis 
and prices. 


PLANTS LOCATED 
THROUGHOUT THE 
MIDDLE WEST 


bashful! 


Some feeds formerly mighty 
hard to obtain have loosened 
up in the last thirty days. Stock 
up now while these ingredients 
are available. 


Steam bone meal, Pea green dehydrated 
alfalfa meal, peanut oilmeal, meat scraps, 
dried whey, dried milk, soya meal, Calf 
Manna, 


and 89 other ingredients 


FEED SUPPLIES, Inc. 


North Milwaukee, Wis. West Allis, Wis. 
3328 W. Cameron Ave. 1637 S. 83rd St. 


THE FEED BAG — July, 1944 


Busy Scales for 
Busy Mills.... 


Few industries are busier than the feed industry today. 
That is why they need fast sacking scales to get the 
work done. EXACT WEIGHT Sacking Scales are the 
fast, busy scales for busy mills. They fill, weight and 
check all at once... handle any free-flowing product 
in the mill... do it at a profit. Write for detaiis. 


The Exact Weight Scale Company 
701 W. Fifth Ave., Columbus 8, Ohio 


\ / SEE you Hi. 
SPECIA 
Special 


— la budde 


(Continued from page 30) 


story over and over again until they stop 
to listen, read and believe. 

Consistency and repetition are the two 
most powerful things in this world today. 
If you don't believe that, listen to this. Go 
out to a stone quarry and watch a stone 
cutter at his work. He will be hitting the 
stone with his hammer for perhaps 100 
times and seemingly there isn’t a crack or 
a dent. But at the 10lst blow the stone 
will split in two, exactly where he wanted 
it. Now, you know and I know that it 
wasn't the 10l1st blow that actually split 
that stone but all that had gone before. 
Consistency and repetition are powerful 
hammers in advertising, too. 


Is there any future in the feed business 
today? Certainly there is and like every- 
thing else, there are horizons beyond. Lift- 
ing his head above water, a swimmer sees 
the full sweep of the horizon where sky 
meets sea, only a stone’s throw away. But 
on a clear night the pilot of an airplane, 
looking down from an elevation of 10,000 
feet, sees in one sweeping glance the clus- 
tering lights of Grand Rapids, Saginaw, 
and Battle Creek. For there are horizons 
beyond—horizons that open up to those 
who climb the higher altitudes to look up- 
on a broader world spreading below. 

Prophets Are Wrong 

Thirty-five years ago prophets foresaw 
the end of our great coal supplies, every- 
body was going to freeze. But today, or 
just before this emergency, because of oil 


in STOCK 


Others coming through fast. 
Immediate shipments on orders 
placed now. 10 day free trial. 


No money down. 


For testing moisture in whole 


The STEINLITE 
One Minute 
Moisture Tester 


grains and related products, the one-minute electronic 
Steinlite is most popular . . . more extensively used 
than all other electric moisture testers combined . . . 
fast, accurate and easy to use. 


SEEDBURO 


HOUSE 


AND SEED 


FOR GRAIN 
SUPPLIES 


Seedburo equipment . . . known far and wide . . . is 
tops in quality . . . made of the finest materials avail- 
able . . . built by skilled and experienced craftsmen... 
rigidly inspected. The Seedburo line is broad and 
widely assorted as shown by such items as—Scales, 
Grain Probes, Germinators, Dockage Sieves, Bag trucks, 


Blowers, etc. 


Write for FREE Seedburo Catalog No. 143 


651 BROOKS BUILDING 


CHICAGO 6, ILLINOIS 


and electricity which are always available 
beyond the horizon, there is an over-abun- 
dance of coal for fuel and wider horizons 
are being found for it in the new world of 
industrial chemistry. Thirty-five years ago 
alarmists saw famine close at hand as the 
fertility of the soil itself diminished. Today, 
because of improved farm machinery, im- 
proved methods and the discovery of com- 
mercial fertilizer, farmers can hardly find 
markets big enough to absorb their bump- 
er yields. 
Common Mistake 

Ten years ago, Michigan hatched some 
16 million chicks. Who would have believ- 
ed that last year more than 41 million 
chicks were hatched and most of them 
were fed and raised on balanced rations— 
unheard of and unthought of 30 years ago. 

And you say there is no future in this 
business? Men, listen to me. It is all too 
common a mistake for a man to fix his 
gaze upon a near horizon and refuse to 
believe that anything of value lies beyond. 
It is a common mistake for us to continue 
to measure achievements by absolute 
standards and to think in terms of finality. 
All of the houses will never be built, all of 
the wires will never be strung, all of the 
beans will never be picked. The great jobs 
that stretch between here and the horizon 
will never be done. Because the horizon 
keeps eternally lifting itself to new and un- 
reached horizons beyond. Those who will 
not look are simply blinding themselves to 
our industrial, commercial, and agricultural 
possibilities. But in spite of anything and 
everything that has ever been said or writ- 
ten on advertising, merchandising or sell- 
ing; despite legislation and the politicians; 
I have come to the definite conclusion that 
the one and only way to the more abun- 
dant life is the willingness to pay the price. 

Plenty Of Overtime 

Go anywhere in this country of ours. 
Study the lives and careers of outstanding 
men in any field. You will quickly find the 
reasons for their success. Most of us, you 
know, are willing to actually give three or 
four hours a day to our work, but the men 
who are outstanding are the men who are 
willing to put in overtime. The return for a 
day's work is moderate because competi- 
tion is so keen. Overtime pay is always 
high. It goes up in direct proportion. Thou- 
sands have the ability to achieve outstand- 
ing success but only a very few are willing 
to give themselves completely over to one 
task. We cannot expect the blessings of 
heaven to arrive in the form of dividends 
not earned. We must earn them. 

Success is a one-price commodity. While 
you waste your time trying to buy it for 
less than the asked-for price, the other fel- 
low gives what it takes and runs off with 
what you want. Getting is the result of 
giving. Direct your energy into a channel. 
Give yourself wholly and unstintingly to 
the feed business with plenty of overtime, 
and something good is bound to happen. 

@ GEORGE BURK, Tuscola, IIl., has closed 
his feed store and moved to Hume where 
he will open a similar business. 
@ FALMOUTH CO-OP CO., Falmouth, 
Mich., has installed a new Bryant hammer 
mill. 
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Farmers do grow careless now and then in spite of the best 
intentions, and accidents are a logical follow up. A Wisconsin 
dealer puts out a mimeographed sheet with seasonal hints on 
how to avoid accidents on the farm. To stimulate interest and 
keep everyone safety conscious he offers war stamps to farmers, 
their wives, and children for contributing hints and ideas to the 
sheet. 


Gat Strainers 


A much-appreciated good-will remembrance was recently sent 
to housewives in his trading area by a Wisconsin dealer. He 
purchased several lots of muslin fat strainers and sent them to 
his customer list with a letter urging the importance of cooper- 
ating in the fat-conserving campaign to aid the war effort. In 
one corner of the strainer he stamped his firm name. This patri- 
otic gesture elicited many verbal and mail compliments from 
housewives, and many new and additional purchases could be 
traced directly to the idea. 


Cards Gor Seruicemen 


A Nebraska dealer is located in a town through which many 
troop movements pass. Wanting to do something for these fight- 
ing men, he started a campaign to take up a collection of slight- 
ly used playing cards among his customers, announcing the idea 
in his advertisements. Result was that several hundred packs 
were accumulated and the dealer delegated several local women 
to get the cards aboard the trains and distributed among the 
service men. Needless to mention, the stunt endeared him to the 
hearts of his customers and inadvertantly won new business for 
him. 


One feed dealer, aware of the difficulties that often beset 
mother in the fall when it is time to buy clothes for the children’s 
return to school, is offering a complete new outfit to the boy and 
girl in his county, who in the opinion of a committee of 4-H club 
officials helps out the most on the farm during the summer 
months. The outfit for the boy will include a suit, shoes, shirt, tie 
and socks; for the girl a dress and shoes with all the trimmings. 
In this way he wins the good will of the better half of the family, 
furnishes an incentive to the youngsters, and in the long run 
helps the war effort. 


Victory Babies 

Through a special arrangement with the photographer of his 
local paper, a Minnesota feed dealer obtains pictures of babies 
born to men serving at camps or overseas whose fathers have 
not yet seen them. These are run every other week in a special 
advertising column under the heading: “Fighting for Him (or 
Her) and Us.” Copy gives the name of the baby, address of the 
mother, location of ihe father and the Victory child's birthday. 
Balance of the advertisement is devoted to short paragraphs on 
items the dealer has for sale and plugs for war bonds, blood 
donations, red cross contributions, etc. After the cut for the 
advertisement has been made, the dealer mails the picture with 
a letter and newspaper clipping to the father. 
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Depend Upon WERTHAN 
for Emergency SERVICE 


Feep MANUFACTURERS, faced 


with the problem of constantly shift- 
ing formulas and consequently 
changed guarantees as to ingredients 
and analysis, will find . . . 


Werthan's sudden emergency serv- 
ice is made to order to help them 
meet their packaging requirements 
without delaying the flow of feed 
for food to the farms and feeding 
lots. 


Ask Werthan specialists for sugges- 
tions as to redesigning your bags 
for "duration labelling." 


Depend upon Werthan for sudden 
shipments of bags, with or without 
changes in design, whenever you are 
faced with any packaging emer- 
gency. 


Werthan pledges the full coopera- 
tion of its entire organization to help 
the feed industry meets its wartime 
obligations. 


WERTHAN BAG CORP. 


8th Ave. and Howard St. 
NASHVILLE e TENN. 


IN YOUR FEED STORE 

— 


GRAIN 
COMMISSION 


AND 


MERCHANTS 


Consignments Solicited 


BARLEY — RYE 
BRANCH OFFICES 
AT 
AMES, IA. —L. D. | 
ALGONA, IA. — 906 
SAC CITY, IA. — 811 
SIOUX FALLS — 3261 


W. M. BELL 


COMPANY 


ESTABLISHED 1897 


Milwaukee-Cedar Rapids, la. 


PHONE — MILWAUKEE 
DALY 5135 


Phone — Cedar Rapids 4163 


This month we turn our birthday spot- 
light on C. Neil Barrett, who is at present 
doing his bit in the feed section, office of 
price administration, Washington, D. C. 

Although he was born in Wisconsin, Mr. 
Barreit grew up and graduated from high 
school at Wheaton, Minn. His first experi- 
ence in the feed business was with the 
Minneapolis branch of the Albert Dickinson 
Co. which he joined in 1908, after finishing 
business college. Four years later he mov- 
ed to North Dakota. He attended agricul- 
tural college at Fargo and tried his hand 
at operating a retail business and manag- 
ing a large stock farm before returning to 
Minneapolis in 1919 to enter the employ of 
Northrup, King & Co. He spent 17 years 
with that firm leaving his position as man- 
ager of the feed department to become 
mid-west representative for the National 
Oil Products Co. of Harrison, N. J. 

With the outbreak of the war Mr. Barrett 
felt he could better serve his country in 
another capacity and in October, 1942, he 


August 


C. NEIL BARRETT 


joined the OPA staff where he has been 
doing a remarkable job in helping draft 
and write workable price control regula- 
tions affecting the feed industry. 


1—CHARLES COUGHLIN, The Riebs Co., Milwaukee, Wis. 


R. C. FLETCHER, Iowa Limestone Co., Des Moines, Ia. 
CHRISTY HUMBURG, Christy Humburg Advertising Agency, St. Louis, Mo. 
G. W. WINSTON, Milwaukee, Wis. 


August 


2—CEDRIC R. BUNTEN, Farallone Packing Co., San Francisco, Calif. 


PAUL R. FROHRING, General Biochemicals, Inc., Chagrin Falls, Ohio 
L. S$. THOMPSON, Larrowe Milling Co., Detroit, Mich. 


August 


3—JOHN A. CAPLE, A. B. Caple Co., Toledo, Ohio 


JACK ANDERSON, Checkerboard Elevaator Co., Buffalo, N. Y. 
O. A. MCCREA, Pillsbury Flour Mills Co., Minneapolis, Minn. 
ED. HUIBREGTSE, Monticello Feed Mill, Monticello, Ia. 


August 


4— ARTHUR B. FRUEN, Fruen Milling Co., Minneapolis, Minn. 


LEWIS MCCLELLAN, Cargill, Inc., Milwaukee, Wis. 
E. L. MCKEE, Ultra-Life Laboratories, Inc., East St. Louis, III. 
H. E. NICKELSEN, Clinton Co., Clinton, Ia. 


August 


5—RAY B. BOWDEN, Grain & Feed Dealers National Ass‘n., St. Louis, Mo. 


WALTER N. JONES, Vitality Mills, Inc., Chicago, Ill. 


August 
August 
August 


7—W..D. FLEMMING, Northwest Retail Feed Ass'n., Minneapolis, Minn. 
8—R. C. BACON, Bacon Grain Co., Boston, Mass. 
9—G. W. KRUSE, P. C. Kamm Co., Milwaukee, Wis. 


O. R. BRUNKOW, Commercial Solvents Corp., New York, N. Y. 
August 10—L. J. HARTZHEIM, Hartzheim Feed & Fuel Co., Beaver Dam, Wis. 
August 11—C. J. TRUDEAU, Beaumont & Hohman, Inc., Chicago, Ill. 
BRUCE VARNEY, American Butter Co., Kansas City, Mo. 
August 12—JAMES G. MAXWELL, Los Angeles, Calif. 
WARREN O. PLUMMER, Washburn Crosby Co., Minneapolis, Minn. 
J. T. SEXTON, J. T. Sexton Co., Kansas City, Mo. 
GEO. WILHELM, Mid-Continental Laboratories, Kansas City, Mo. 
August 13—D. E. HUNTINGTON, Ralston Purina Co., St. Louis, Mo. 
J. E. JOHNSON, Spencer Kellogg & Sons, Inc., Buffalo, N. Y. 
August 14—E. C. KESSLER, Ames-Burns Co., Jamestown, N. Y. ~ 
E. F. MORRIS, Hopkins, Minn. (Gorton Pew Fisheries) 
August 15S—CARL F. BERGER, Sidney Grain Machinery Co., Sidney, Ohio 
August 16—M. J. BEAUBAIRE, Gopher State Feed Co., Minneapolis, Minn. 
VERNON DAWE, Dawe’'s Vitamelk Co., Chicago, Ill. (Now In Army) 
ROUD MCCANN, American Dry Milk Institute, Inc., Chicago, Ill. 
August 17—E. R. HUMPHREY, E. R. Humphrey Grain Co., Enid, Okla. 
E. H. RUSSELL, Minnesota Linseed Oil Paint Co., Minneapolis, Minn. 
August 18—G. H. HOMME, Farmers Elevator, Kerkhoven, Minn. 
R. G. LEAVITT, Ralstop Purina Co., St. Louis, Mo. 
G. L. VAN LANEN, La Grange Mills, Red Wing, Minn. 
C. B. WEYDMAN, Rex Grain & Milling Co., Buffalo, N. Y. 
August 18—S. J. THOMPSON, Ubiko Milling Co., Cincinnati, Ohio 
August 20—ROBERT G. EVERETT, King Midas Flour Mills, Minneapolis, Minn. 
W. B. GRIEM, Wisconsin Dept. of Agriculture, Madison 


(Continued on next page) sal 
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Aug. 21—E. W. MYERS, Clinton, la. 
Clinton Co. 
J. RUSSELL WARD 
Cedar Rapids 
Wilson & Co., Inc. 

Aug. 22—J. P. D. FRITZ, Los Angeles, Cal. 
General Mills, Inc. 

Aug. 23—C. NEIL BARRETT, OPA 
Washington, D. C. 
J. L. ANDERSON 
Jamestown, N. Y. 
Wilber Feed Co., Inc. 

Aug. 24—G. FRED OBRECHT, Baltimore 
Gerard Milk Products Co. 

Aug. 25—CHARLES DECKER, Milwaukee 
Chase Bag Co. 

Aug. 26—C. M. STRUVEN, Baltimore, Md. 
Atlantic Supply Co. 

Aug. 27—HARRY J. DEAN, Iowa City, Ia. 
W & F Miller 

Aug. 29—CASEY JONES, Clifton, III. 
(National Distillers Products) 
G. F. MARTIN, Dayton, Ohio 
Mulkey Salt Co. 
WARD H. OLMSTED 
Minneapolis 
Olmsted-Hewitt, Inc. 

Aug. 30—JOHN H. HYDE, St. Louis, Mich. 
Michigan Salt Co. 
M. E. MC CRABB, Monticello, Ia. 
Reel Products Co. 
EDMUND PINCOFFS 
Houston, Tex. 
Shellbuilder Co. 

Aug. 31—V. PAUL ALLEN 
Kansas City, Mo. 
American Butter Co. 
ROGER P. ANNAN 
St. Louis, Mo. 
Grain & Feed Dealers National 
W. S. SEWELL 
Minneapolis, Minn. 
Strong-Scott Mfg. Co. 


Kasco Mills Plant 
Destroyed By Fire 


Fire which followed an explosion, be- 
lieved to be due to spontaneous combus- 
tion, completely destroyed the plant of the 
Kasco Mills, Inc., at Waverly, N. Y., June 30, 
entailing a loss which may reach $500,000. 
Also consumed were hundreds of tons of 
grain and processed feeds. 

An unofficial estimate by C. J. La Fleur, 
secretary and sales manager, placed losses 
at from $250,000 to $300,000 on the building 
and machinery and $150,000 to $200,000 on 
feeds and grains. The concern had begun 
a modernization program about three years 
ago, and considerable new machinery had 
been installed. 

Mr. LaFleur said the burned plant will 
be rebuilt and arrangements toward that 
end are already under way. W. S. Young, 
general manager and treasurer, was in 


Buffalo when the fire occurred. 
— 


@ FRANK RIZER, Bardstown, Ky., has . 


opened a feed store near the depot on the 
Louisville road. 

@ BOLIN FEED & POULTRY CO., Martins- 
ville, Ind., has opened for business at 69 
South Mulberry street. Norris Bolin, the 
Proprietor, was formerly associated with 
the firm of Bolin & Richards. 
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MY MOTHER WORKS 
FOR UNCLE SAM 
and 7 simply thrive 
ON 
NO-MILK CALF FOOD 


x 


the NO-MILK CALF 
FOOD feeding plan all the 
milk can go to market after 
the calf becomes 4 days old. 
In these war-time days the 
NO-MILK CALF FOOD plan 
is saving valuable milk... 
saving money for dairy 
farmers . . . building profits 
for dealers. Write for money- 


making details. 


SINCE 1885 


NATIONAL company 
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Philip R. O’Brien, four times president 
of the Chicago Board of Trade, has re- 
signed that office to devote his time to his 
farm in Door county, Wisconsin. 

John E. Swanson, son of Carroll Swan- 
son, Iowa Feed Co., Des Moines, was 
commissioned a second lieutenant and 
received his wings on May 23. He is now 
receiving transition training in Texas and 
expects to fly C-47 troop transports. 

Delegates to the recent Central Retail 
Feed association convention in Milwau- 
kee purchased $697 worth of “warsages”, 


for YOUR 


POST-WAR 
Plans 


A Sargent dealership will be one of your 
strongest assets for postwar profits. 


— backed by a half century reputation 
for quality feeds. 


A SOLID Foundation 


made of United States war 
stamps. 

Earl Knutson of Northrup, King & Co., 
Minneapolis, is not shooting his usual 
good game of golf because of lack of 
practice. He spends most of his spare 
time at home playing his trumpet which 
is either a symptom of old age or an at- 
tempt to get rid of his wife. 

Gus Ackerman of Oyster Shell Products, 
New Rochelle, N. Y., travelled the farthest 
distance to attend the funeral of Roy 
LaBudde at Milwaukee on July 5. Others 
who came from afar included Carl Or- 
singer of Waterloo, Iowa, Rudy Eschen- 
heimer of Kansas City, Mo., Bill Wester- 
man of St. Louis, Harry Cowan and Jack 
Stuart of Minneapolis; W. D. Walker, Joe 
Nelson and S. O. Werner of Chicago; Guy 


savings 


—an outstanding good name among 


feeders. 


—«a vigorous sales-promotion policy. 
—an exclusive insurance protection plan 


dealership. 


SARGENT 


Sargent & Co. 
Des Moines, lowa 


Superior, Nebr. 
Algona, Iowa 
Monmouth, 


for every qualified dealer. 
Plan now for a profitable postwar Sargent 


Hillier of Cedar Rapids. Fred Pittelkow, 
president of the Central Retail Feed asso- 
ciation, headed a larger delegation of 
Wisconsin dealers. 

Richard Newsome of the Newsome 
Commission Co., Minneapolis, recently 
completed boot training at Great Lakes, 
Iil., but is still there putting the raw re- 
cruits through their paces. 

Hurry to Minneapolis if you want to see 
Joe Schroeder, North East Feed Mill Co., 
in his new role as a lightweight. Joe lost 
12 pounds following a recent operation. 

Don Mihills, National Food Co., Fond 
du Lac, Wis., is now spending the sum- 
mer at his cottage on Lake Winnebago 
after spending the winter in Florida. Yes, 
Dorothy Wissink is still on the job. 

Louis Bandow of Anston, Wis., now has 
10 employes in the armed services, one a 
prisoner of war in Germany. He is having 
great difficulty keeping his feed mill 
doors open for business but gets little 
sympathy and no help from the war man- 
power commission. 

John A. Van den Bosch of Zeeland, 
Mich., recently purchased a beautiful 47 
foot cabin cruiser which he now finds, 
because of its size, he is not permitted to 
operate without a licensed seaman, all of 
whom are evidently employed by Uncle 
Sam. Readers who own and operate 
boats are invited to send pictures of their 
ships to the publisher of The Feed Bag, 
who is also a boating enthusiast. 

Our sympathy to Oscar Grossman, 
manager of the Delaware Valley Coop., 
Frenchtown, N. J., whose plant burned to 
the ground. It was less than three years 
old. The loss exceeded $100,000. 

John Grenzebach has been. appointed 
meal sales representative at the Des 
Moines, Iowa, office of Spencer Kellogg 
& Sons, according to announcement by 
J. E. Johnson, meal sales manager, soy- 
bean products division. Mr. Grenzebach 
goes to Des Moines from the company's 
home office at Buffalo and succeeds Hugh 
Sander, who remains as traffic represen- 
tative but who has been temporarily 
handling the sales of meal. 

W. C. Pratt has resigned as vice presi- 
dent and sales manager of Dawe’s Pro- 
ducts Co., Chicago, effective October 1. 
Bill is well known throughout the feed 
industry having previously been connect- 
ed with the Russell-Miller Milling Co. at 
Minneapolis for many years. 

Everybody who attended the funeral of 
Roy LaBudde remarked that they had 
never seen so many and such beautiful 
flowers. There were over 200 gorgeous 
wreaths, sprays and baskets. The chapel 
was crowded and more than 100 persons 
stood on the lawn to listen to the services 
over a loud speaker. 

Ralph M. Field, president of the Amer- 
ican Feed Manufacturers association, Chi- 
cago, is enjoying a deserved vacation 
while E. P. (Jerry) MacNicol handles the 
business in the association's offices. The 
vacation golf course is reported to be 
located in Michigan. 

It is every American's privilege to vote 
and his duty to think and talk politics. 
Let's work and vote to preserve the Amer- 
ican way of life which has been so good 
to all of us. — D. K. S. 
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A LONG with increased feed shortages 
and other war worries throughout the 
industry comes word of another increase to 
plague the feed dealer. Statistics show that 
the central grain growing territory suffered 
90 total losses of elevators and feed mills 
by fire in 1943—an increase of 15 per cent 
over 1942 and 25 per cent more than 1941. 
How much those losses meant in money 
is not definitely known, but a conservative 
estimate places the figure around $9,000,- 
000. Then there is the consequential loss 
involved. Comparatively few of the burned 
plants were replaced. Farmers have been 
inconvenienced in doing business farther 
from home and the loss of their trade has 
hurt local merchants. Where replacements 
have been made during the past two years, 
costs ran out of all proportion to the nor- 
mal investment justified. 

However, in spite of this dark picture 
there is much that the dealer can do to cut 
down the possibility of fire loss. Many fires 
originate in faulty electrical equipment and 
now is a good time to make sure that this 
is in good serviceable condition. 

Because electricians are as scarce as 
good tires on civilian automobiles it may 
be necessary for the dealer to do the job 
himself. With a little time and patience he 
can eliminate about 75 per cent of the pos- 
sible troubles by cleaning the motors, 
checking bearings, insulation, contacts, oil 
levels, loose fuses, and connections. 

The job is more important this year than 
ever before, even if it means shutting the 
doors for a few days. Remember this ap- 
pears to be a fine year in which not to 
have a fire and chief of them all is that we 
as Americans just can't afford it. 

The following suggestions are intended 
to help those who undertake the electrical 
checkup: 

Motors 

(a) Clean dust and grease thoroughly 
from windings. (If compressed air is used 
pressure should not exceed 40 pounds) 

(b) Check bearings for wear; flush and 
refill oil or grease cups. Make sure that 
tings in ring-oiling bearings are function- 
ing. 

(c) Examine motor terminal connections 
for looseness or worn insulation. Worn 
places should be well taped. 

(d) Remove rotor of hammer mill motor 
(if motor is direct connected) and examine 
carefully for loose bars or rings. 

Starters 

(a) Examine contacts and replace any 
that are burned or pitted. 

(b) If oil starters, check cleanliness of oil 
—add to or replace if necessary. 

(c) Check setting of overload relays 
(should not exceed 125 per cent of full load 


tating of motor) Check operating condition — 


of relays and the holding coil. 
(d) Examine terminal connections and 
tighten if necessary. 
Fuses 
(a) Replace with fuses of proper capa- 
city any that are oversize or that may have 
been Plugged or bridged. Order extra sup- 
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fire losses mount 
during past year 


ply of fuses or fillers if at least a year's 
supply is not on hand. 

(b) Examine fuse clips and switch jaws 
for tension. Loose contact at these points 
will cause heating, waste of power and un- 
necessary blowing of fuses. 


General 
(a) Examine bonding and grounding 
connections, repairing or replacing as may 
be necessary. 
(b) Replace badly worn or otherwise 
defective extension cords. 
@ SHEPHERD GRAIN & BEAN CO., Shep- 
herd, Mich., is installing a new hammer 
mill, sheller, and a Nickle crusher and 
feeder. 
@ B. F. GILLUM, Bird City, Kan., formerly 
of Denver, is the new manager of the 
McDougal Elevator, succeeding F. A. Most 
who resigned anticipating a call into the 
armed forces. 


ONE OF OUR USERS WRITES ABOUT 
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MAGNETIC 
4 SEPARATORS 


IMMEDIATE DELIVERY 


Wood Spout Installation 
STOCK SIZES 4" to 24" 
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Write for Bulletin 
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WANTED EVERY DAY...AS 
NECESSARY IN A FEED STORE 
AS SUGAR IN A GROCERY STORE 


HEN AND CHICK SIZES 
99 25/100 CALCIUM CARBONATE 


Save money and extend your 
production with dependably 
uniform Florida High-Protein 
Cane Molasses which offers 


you these four big advantages: 


Exceptionally high in amides High content of digestible 
I. and amino acids and with be carbohydrates in the form of 
approximately three times as much _ various sugars and polysaccharides, 


crude protein as average cane mo- including the very nutritious pec- 


tin and soluble gums. 


lasses. 

2 Rich and well-balanced con- 
® tent of Vitamins B;, Bz and 

Bg as well as Vitamins C, E (fer- 

tility factor), H (Biotin), P-P 

(Niacin), and Pantothenic Acid. 


Solicited — 


4 Many minerals and elements 
© essential to animal health in- 
cluding iron, calcium, phosphorus, 
magnesium tassium, sodium, 
chlorine, sulphur, manganese and 
copper. 


SUPPLY AVAILABLE for shipment in accordance with W. P. B. regulations 


Inquiries NITED STATES SUGAR CORPORATION 


CLEWISTON, FLORIDA 


—browse around 
(Continued from page 2]) 


is already built and they only need per- 
mission of the WPB to finish the structure. 

The feed business has a definite place 
in the Smith’s merchandising activities and 
because it has pulled them out of the emer- 
gency created by wartime shortages they 
feel that it will continue to occupy an im- 
portant spot in their business after the war. 

“Whenever a customer said he was ex- 
periencing trouble with his poultry flock, 
or his pigs,” stated Minor Smith, “we 
would advise the manufacturer's represen- 
tative when he made his visit to our store 
and he in turn would immediately call on 
the customer and help him with his trouble. 
That helps any retailer.” 

Minor and Bill Smith are courteous, ener- 
getic men, with a constant desire to please 
people. Everyone likes the pair from the 
man who operates the corner drugstore to 
the newspaper editor who drops in occa- 
sionally to see if they know any news. Both 
are members of the Raytown Chamber of 
Commerce and when the annual campaign 
for funds for the Community Chest is con- 
ducted, both men devote precious hours 
away from their business to help bring the 
drive to a successful conclusion. 

Recently, Minor and Bill Smith broke into 
the news columns of The Kansas City Star. 
The item, which rated front page news 
space, related that Raytown was to own 
a new fire truck and fire station. The sta- 
tion was to be located on a site of ground 
which was donated by Minor and Bill 
Smith. 

The gesture was typical of the Smith 
brothers! 


e@ A.A. BLUMENTRITT, Mondovi, Wis., pro- 
prietor of the Gilmanon Mill is remodeling 
part of his feed mill for a hardware siore. 
@ WOODROW MAZE, Jadwin, Mo., has 
been named to succeed Guy Maledy as 
manager of the Farmers Exchange, Salem, 
Mo. 
@ B. D. EDDIE, Oklahoma City, Okla., of 
the Superior Feed Mills, has been appoint- 
ed a member of the board of state regents 
of higher education to succeed W. E. Har- 


vey whose term has expired. 


@ SMITH LUMBER CO., Freeport, Ill., has 
purchased the Gratiot Feed & Fuel Co., 
Gratiot, Wis., from Fred Hartwig of Monroe. 
@ L. W. HOWARD, Jacksonville, Fla.; for- 
merly manager of the Farm Service Stores, 
has organized his own company to be 
known as the Howard Feed Mills, Inc. 
NEW FIELD REPRESENTATIVES 

H. P. Smith, formerly president of the 
George Chemical Co., and Thomas Tarpy 
Schulten, formerly with the General Chem- 
ical Co., have been appointed field repre- 
sentatives of the New York office of the 
Mathieson Alkali Works. Mr. Smith has had 
wide experience in handling and distribu- 
ting alkalies and other chemicals and is 
a graduate of Columbia university. Mr. 
Schulten is an alumnus of St. Mary’s Col- 
lege, Kan., and the University of Virginia. 
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M::: feed plant operators do more or 
M~ advertising and are therefore in- 
terested in how not to advertise. 

Several years ago I wrote an article on 
silly looking drawings of coal piles. The 

- article was favorably commented upon by 
many readers. However, below is a repro- 
duction of a coal pile drawing which I dis- 
covered since writing that article. This is 
the worst I have ever seen. It was clipped 
out of advertising literature. If it weren't 
for the shovel sticking into it one might 
assume it to be a Christmas tree. 

A coal pile of this shape is impossible 
unless it is laid in mortar, cement, or some 
such thing or unless it is frozen into the 
position shown. 

Coal, wheat, oats, flax, ground grains, 
sand, gravel, beans, peas—all of these 
things have a definite angle of inclination 
which is technically known as the “angle 
of repose’. This is what one authority says 
about it: 

“The angle of repose of any material 

is the angle with the horizontal at 

which material will stand when piled. 

For anthracite coal it is about 27 deg.; 

for coke of the same size, about 40 . 


deg. The percentage of fine material 
in the mass has a decided influence 
on the angle as the finest carry the 
bulk of the moisture. Screened material 
has an angle of repose of from 35 to 
40 deg., depending on the shape, 
smoothness and method of storing. 
Thirty-seven degrees has been found 
to be the average angle for crushed 
and screened limestone, iron and cop- 
per ore, and similar materials.” 


Advertisers should keep these truths in 
mind. Errors and exaggerations should not 
be permitted. Whenever I find an out- 
standing error in advertising literature like 
this I reason to myself in this manner, “If 
the advertiser is as careless with his pro- 
ducts as he is in the production of his 
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may spoil effect 
of your ads 
by F. W. MADISON 


literature, I don't want his products.” It is 
important to get all details right. 


DIFFERENCE IN FEET 

This writer did not know that a U. S. foot 
is longer than a British foot until he stum- 
bled across that fact the other day in a 


book of tables. The U. S. foot isn’t much 
longer. The difference is so slight that it is 
usually ignored, but there is a difference 
neveriheless. 

To show how slight the difference is one 
must use a square mile as an example. In 
a square mile there are 27,878,400 U. S. 
square feet. But a British square foot is 
0.9999942 of a U. S. square foot. So, multi- 
plying the former by the latter we get 27,- 
878,238 U. S. square feet in a British square 
mile. 

Subtracting the British square mile from 
the U. S. square mile the difference is 
found to be practically 162 square feet. 
And 162 square feet is equivalent to a 
patch of ground 12% ft. by 12% ft—about 
the size of the average Victory garden. 


At the hour of attack a thousand synchronized watches 
tick toward 0.900. That means organization and care- 
fully planned preparation, long before the zero hour. 
At the time he needs repairs, the B!ue Streak 
owner finds a “synchronized” Prater Service 
waiting for him. 

Repairs for Blue Streak Mills are ready 


today, because of many hours of care- 
ful planning, estimating of needs, 
clearing of priorities, and ordering of 
parts that would be needed, long be- 
fore the need arose. 

Blue Streak Owners value this service 
quite as highly as they hold the sturdy 
service of their Blue Streak Mills in 
handling the heavy load of war time 
grinding. Both pay dividends. 
SEND THE COUPON TODAY! 


PRATER PULVERIZER CO. 
1825 S. 55th Ave. Chicago, Illinois 
{ ] Corn Cutter [ ] Blue Streak Advance 
[ ] Blue Streak Standard [ ] Blue Streak 
{ ] Twin Spiral Mixer Streamliner 


Please send me information on the 
mills checked above. 


Name 
Address 
City State 
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The W. J. Small Sales Co. 


KANSAS CITY, 


Fairfax District 


KANSAS 


DEHYDRATED 
ALFALFA MEAL 


Distributors For 
Minnesota, North Dakota, 
South Dakota and Wisconsin 


ALSO DISTRIBUTORS OF 


ARMOUR’S 
MEAT SCRAPS 
NOPCO Cod Liver OILS 
MANAMAR 


AND 
OMALASS 


For information 
WRITE TO 


MANEY BROTHERS 
MILL & ELEVATOR CO. 


MINNEAPOLIS, MINN. 


FEEDS cd FEEDING 


By F. B. Morrison 


* 


Here is a book which is a definite asset for any 
person producing or handling feeds. This 20th 
edition of FEEDS AND FEEDING, written by 
Prof. F. B. Morrison of Cornell university, contains 
more than one thousand pages. It is the most 
practical compilation of information on livestock 
feeding and nutrition ever printed — a book you 
can use almost every day. 


Order This 20th Edition Today 


Get your copy of FEEDS AND FEEDING direct 
from The Feed Bag by mailing your check for 
$5.00. For $6.00 we will include a year’s sub- 
scription to The Feed Bag plus The Feed Bag 
Red Book. You save a dollar. Order today. 


Che feed Bag 
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—pop wins 
(Continued from page 19) 


denly io see a big hulk of khaki leaning 
over and shaking him briskly. A six-foot- 
two corporal armed with a Garand rifle 
spoke: 

“Lie down and keep quiet. You're my 
prisoner until the attack is over. I'm a 
sniper scout from Red company and I won't 
harm you if you'll keep quiet.” 

It took Pop a full minute to retrieve his 
bearings and obviously his pride was hurt. 
A Spanish-American war hero captured as 
a prisoner by the enemy while asleep at 
the post! But Pop was not non-plussed for 
long. Motioning the corporal to lean closer, 
he whispered confidentially into his ear. 
The soldier's face lighted with satisfaction, 
then dimmed into uncertainty. 

“Are you sure?” he asked quizzically. “If 
this is a trap and you are an enemy spy 
I'll personally cut you in half.” 

But Pop's innocent and kindly eyes and 
assuring smile soon regained the corporal's 
confidence. 

“O.K., grandpa,” 
“It's a deal.” 

Back to the communication post connect- 
ed with the hill defenses stole Pop and the 
corporal keeping well under the cover of 
the orchard and a knoll. An excited voice 
at the communication post responded when 
the corporal relayed his information. 

“Stand by, until you hear from Captain 
Barnes,” the voice ordered. 

In less than a minute the communica- 
tions post signaled. “The captain is send- 
ing you a squad of men with two machine 
guns. You are to take charge corporal, but 
watch out for a trap. Investigate thor- 
oughly.” 

H-Hour neared. Red company was tense 
and poised. Its men were deployed, tanks 
bristling with guns stood ready to spear- 
head the attack on the hill. 

Back in the Hickory Grove Feed store, 
Lem, Zeke and Mickey stared wide-eyed 
at the sight. It was too good to miss tak- 
ing time out to see, even on a busy day. 
But the farmers waiting in line to have 
their grinding done did not object. This 
was a show they could see perhaps only 
once in a lifetime, especially in a country 
at war, yet far removed from it and un- 
scarred. 

Suddenly the captain of Red company 
gave the signal. The tanks roared into mo- 
tion like gargantuan monsters, their guns 
blazing. From the hill, huge guns met the 
charge with blank ammunition, of course, 
but nonetheless adding a stark reality to 
the battle. 

Red company’s strategy was to let the 
tanks carry the charge in the center with 
the men deploying to right and left to 
outflank Blue company on the hill. From 
his vantage point, the commanding officer 
of the camp watched intently, wondering 
how long it would be before he would be 


grinned the soldier. 


directing the real thing out there in France © 


or Italy. He noted Red company’s strategy 
and smiled. It was good. 

The advance proceeded according to 
schedule. Half the company deployed to 
the right flank sighted a knoll which would 
give them excellent protection from the 
fire pouring from the hill defenses. More 
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than half the men from the right flank 
dashed toward it, dropping on their stom- 
achs under the protection of the knoll. 
Then suddenly from out of nowhere burst 
the staccato of two machine guns. At a 
range of 50 yards they poured imaginary 
lead into the prone bodies of Red com- 
pany’s right flank—and wiped them out. 
That decided the battle and Red com- 
pany, outwitted and out-maneuvered, ad- 
mitted defeat. When the smoke had clear- 
ed, out of the naturally camouflaged pill 
box came eight grinning soldiers and a 
proud, beaming corporal. And trailing be- 
hind them was Pop. 
* The men suddenly halted dead in their 
tracks and saluted, as through the orchard 
came the commanding officer and his 
aides. 
“Wonderful work, Blue company,” 
commended. “How did you do it?” 
“Sir,” spoke the corporal. “Our under- 
ground gave us the information about this 
old root cellar here so we planted two ma- 
chine guns in it and waited for Red com- 


he 


pany to get within range.” 

“And just who is your underground?” 
queried the commanding officer. 

The corporal pointed to Pop whose chest 
threatened to burst from ego. 

“We don't know who you are,” spoke the 
commanding officer. ‘But I'll see that you 
get a civilian decoration for this from the 
captain of Blue company.” 

“'Tain't nothin,” said Pop, extracting a 
bronze medal from his pocket. “Got this 
medal for doing the same thing in the 
Spanish American war.” 

The commanding officer shook Pop’s 
hand with a sincere grip, smiled and 
wheeled to return to his jeep. 

And back at the Hickory Grove Feed 
store, Lem, Zeke and Mickey watched curi- 
ously from the distance. They didn’t know 
it yet but if they thought Pop did a lot of 
bragging about California, they were soon 
to admit that they hadn't heard anything 
yet—compared to the bragging that was 
going to be done by the hero of the Battle 
of Hickory Grove. 


VISIT US. 
BOOTH NO. 144. 
I. B. C. A. 

CONVENTION. 


How to 


and to replace molasses. 


Available without allocation limita- 
tions in 50-gal. barrels and tank cars. 
Readily handled in your present equip- 


ment. Surprisingly low in cost. 


Write for specifications on vitamin, 
mineral, and other ingredients — also for 


help on reformulation. 


your MOLASSES supply 


@ The proof of this new feed concentrate 
is in the eating. Tens of thousands of hogs 
and dairy cattle give living evidence that 
Special Liquid Curbay is not only palat- 
able to animals, but that it contains most 
of the essential characteristics and nutri- 
ents of molasses. Feed manufacturers are 
using it successfully both to supplement 


U.S. INDUSTRIAL CHEMICALS, IN 


keep your 
up with 


SPECIAL LIQUID 


lasses 
(condensed mola: 
distillers’ solubles) 


60 E. 42nd STREET 
» NEW YORK 17,N.Y. 


47 q 
PREMIER PEAT MOSS CORP. 535 Fifth Avenue, New York, N. Y. _ 
aS) 
4 
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Set New Record On 


Fertilizer Tonnage 


The war food administration has com- 
mended farmers for buying and accepting 
delivery of their fertilizers early and is 
urging them to continue the practice. P. H. 
Groggins, chief of the chemicals and fertil- 
izers branch, office of materials and facili- 
ties, stated: 

“During the 12 months just ended the 
fertilizer plants of the country have deliv- 
ered to farmers the largest tonnage of com- 
mercial fertilizers and fertilizer materials in 
the nation’s history. This will help produce 
the great volume of crops we need. 

“Without the cooperation of farmers in 
taking delivery of fertilizer before they 
needed it the fertilizer industry could not 
have moved nearly so much fertilizer. There 
would have been a critical shortage on 
farms. 

“Normally the movement of fertilizer is 


crowded into a few months each year. Dur- 
ing the peak movement the fertilizer manu- 
facturing plants have usually had to double 
and treble the number of employes. In 
wartime this is impossible. 

“The war food administration called on 
farmers to accept delivery of their fertilizers 
at times when the manufacturing plants 
could make the delivery and to store it in 
their barns and sheds for use when need- 
ed. They have come through in a fine way. 

“Records show that from October 1939 to 
January 1940 farmers took 18 per cent of 
their yearly requirements; during the cor- 


tesponding period in 1943-44 they accepted: 


delivery of 37 per cent. The annual con- 
sumption of mixed fertilizers had increased 
from about 5¥2 million tons in 1939-40 to 
an estimated total of 7% million tons in 
1943-44," 

Mr. Groggins indicated, however, that 
the problems of distribution continues to 
be critical. 


RIB-O-FERM 


™ B-G COMPLEX VITAMINS 


PLUS — Vitamin D 
Just One Pound of Low-Cost Ribo-O-Ferm Supplies: 


14,500 Micrograms of Riboflavin 


6,356 Micrograms of Pantothenic 
Acid 


50,000 Micrograms of Niacin 
5,000 Units USP Vitamin D 


WRITE FOR ATTRACTIVE PRICES AND FULL DETAILS 


VY LACTOS LABORATORIES, Inc. 
411 E. Grand Ave., DES MOINES 9, IOWA 


MAKE SUMMER COUNT 
Feature the CARGILL 


Feeding Plan: 


Range Plus Growing Ration 


Cargill, Incorporated 


FEED INDUSTRY COUNCIL 


Shown here is the new culling poster 
prepared by the Feed Industry council 
which is designed to call attention to ihe 
importance of culling low producers from 
flocks and herds in order to bring livestock 
numbers and feed supplies into balance. 

The American Feed Manufacturers asso- 
ciation also has prepared a new circular 
entitled “Mixed Feeds and Their Part in the 
War Effort’’ which clears up some of the 
misunderstandings regarding the feed situ- 
ation and discusses the phenomenal pro- 
duction job that livestock and poultry rais- 
ers have accomplished in the last two 
years. 

Feed manufacturers who are interested 
in distributing this literature to their deal- 
ers may place their order with either the 
Feed Industry council or the American Feed 
Manufacturers association, 53 West Jack- 
son boulevard, Chicago. The price of the 
posters is 3 cents per copy and circulars 
are available at $9.50 per thousand. 

@ H. E. MARXHAUSEN, Fort Dodge, Iowa, 
has been named manager of the local Car- 
gill Inc., mill to succeed C. J. Simmons who 
has moved to the General Mills unit here. 
@ J. B. TURNBULL, Rockdale, Wis., owner 
of the Rockdale flour mill, died recently 
at the age of 79 following a short illness of 
pneumonia. His son Roland, a partner in 
the mill, was killed in an accident at the 
mill a short time previous. 
JOINS WHITE LABORATORIES 
Dr. C. W. Sondern has been appointed 
director of laboratories by the White Lab- 
oratories, Inc., Newark, N. J., where he will 
work under the direction of Dr. C. L. Barth- 
en, director of research. A graduate of the 


University of Wisconsin, Dr. Sondern is well 
known in the field of chemical and pharma- 


ceutical research. He is a member of many 
scientific societies and has served as chair- 
man of the scientific section of the Ameri- 
can Pharmaceutical Manufacturer's asso- 
ciation. 
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CRAPTOMANSHIE 


Capacities 


Controlled Feeder 


with the NEW 


“SUPERIOR” 
HIGH SPEED 


FEED 
GRINDER 


Investigate this Grinder 
with the Quick Change 
Screens and Permanent Magnet 


Here is a Grinder far ad- 
vanced in design to step 
up production of accu- 
rately ground feed to 
meet the demands of 
stock and poultry raisers. 


“Data Mailed on Request” 


CRUSHER 2d PULVERIZER CO. 


2915-17 North Market St., ST. LOUIS (6), MO. 


ELLBUILDER COMPANY® HOUST 
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The sensation of 
the Feed Industry 


It's A KILLER-DILLER! 


Here's the modern super-fast way to get rid 
of rats. Just place a little KIL-BALM in shallow 
containers . . . and presto—this bottled death 
does its job. No fuss, no muss, no mixing. Use 
it yourself—sell it to your customers. 


Here's What Your Friends Write: 


"I tried one case of your Kil- 
Balm; sure does a job on rats 
and mice." A. C. Schrock, Salis- 
bury, Pa, 


“We can now brag about not 
having a single mouse in our 
warehouse, which is something 
when you handle cereals, flour 
and corn products." Stanard- 
Tilton Division Russell-Miller Mill- 
ing Co, 


Nobody Likes a Rat! 


Killer-Diller Corporation 


“First and only exterminator we 
have ever used that completely 
rids our building of rats and 
mice." ‘Vm. B. Baum and Son, 


Bentley, Michigan. 


With Or, Zen, 


Formerly KIL-BALM DIY., Feed Supplies, Inc. 


Dept. 2 


741 N. Milwaukee St., Milwaukee 2, Wis. 
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Less Cattle On Feed 
In Corn Belt States 


Although increased costs of feeding cat- 
tle during the past year have resulted in a 
decrease in the number of cattle on feed 
the prospects for a continuing large supply 
of cattle for slaughter this summer and 
fall are still good according to the bureau 


of agricultural economics of the United 
States department of agriculture. 

On April 1 there were from 300,000 to 
400,000 fewer cattle on feed in the 11 Corn 
Belt states than on April 1, 1943, and prob- 
ably the smallest number in at least six 
1. years. In feeding areas outside of the Corn 


Belt there were also fewer cattle on feed 
than a year ago. 
The reason for optimism lies in the large 


Grinding Agent. 
able. 
and prices. 


Far out on the battle field a wounded soldier gets life-giving 
blood plasma. Ai little of this precious plasma means the 
difference between life and death for him. 


A little CAMELINE CALCIUM FLOUR mixed into your feeds 
means a great deal to poultry or livestock. It's almost pure 
calcium carbonate (See analysis below). 
many large feed manufacturers who use CAMELINE CALCIUM 
FLOUR in their feeds with complete satisfaction. 


DEALERS: Stock Camelshell 
the complete Shell Builder and 
Plenty avail- 
Write for samples 


Follow the lead of 


CHEMICAL ANALYSIS 
CAMELINE CALCITE 


12% 
Manganese Oxide .. 38% 
Calcium Carbonate .. 97.15% 
Magnesium Carbonate 79% 


Camp 


TOWSON, BALTIMORE, 


MARYLAND 


e Quality 


Uniformity 


Rydes, Meal 


FOR GRUEL FEEDING 
A superior meal to replace milk, steam 
cooked and remilled for added quality. 
Saves up to 50% on feeding costs. 


Look for 
the Crown 
on every Bag! 


RYDE & COMPANY 


5425 W. Roosevelt Rd. Chicago 50, Ill. 


e Economy 


Dependability 


Geam Gil?’ flakes 
FOR DRY FEEDING 
Specially prepared from the same qual- 


ity ingredients as the meal and flaked 
into easily digested, crisp flake form. 


Look for 
the Crown 
on every Bag! 


numbers of cattle in the range states and 
the large numbers of cattle being pastured 
on farms in the Corn Belt and other areas 
outside of the range states. In the North 
Central region, which includes the Corn 
Belt, the number of steers on farms Janu- 
ary 1 was eight per cent larger and there 
were 10 per cent more beef cows. Many 
of these Corn Belt cattle will slaughter out 
good grade carcasses or better, even 
though they are not being fed in dry lot 
and are not considered as “on feed” the 
department said. 


OPA Lists Rules 
On Toilet Tissue 


Most everyone in the feed industry has 
had his troubles in trying to interpret 
some of the complicated regulations issued 
by the OPA and to determine his ceiling 
prices. To show that other merchants also 
have their headaches we quote the fol- 
lowing instructions from the OPA on how 
to figure retail ceiling prices on toilet 
tissue. 

“A retailer is allowed a markup over his 
delivered cost to establish his retail ceiling 
prices on toilet tissue. Under no circum- 
stances may any computed retail price be 
higher than the November 1943 price for 
the same brand. 

“For example, a retailer is establishing 
a ceiling price per roll, today, for a brand 
sold by him in March 1942, when his retail 
price was 6 cents per roll. His cost has 
changed since March 1942 either upward 
or downward. First, he determines his 
current net cost. 

“The ‘retailer's net cost’ is the price he 
paid for toilet tissue, less all discounts ex- 
cept cash discount, plus any delivery 
charges to his customary receiving point. 
To establish this figure, he must use a cur- 
rent invoice for a quantity equal to his 
usual buying quantity during March 1942. 
The per roll cost is then determined. 

“To determine his ‘March 1942 percent- 
age markup’ the retailer must check his 
March 1942 sales for the highest price 
charged per roll for this brand. The March 
1942 selling price is then divided by the 
March 1942 net cost. This percentage, mul- 
tiplied by his current net cost, is his ceiling 
price per roll today, provided this price is 
not higher than his opearyer 1943 price 
for the same brand. 

“If the computation for a ceiling price 
per roll is for a brand of toilet tissue not 
sold during March.1942, the retailer deter- 
mines the ‘net cost’ and March 1942 per- 
centage markup’ as explained above, but 
for that brand sold in the greatest volume 
during 1942. This markup is then applied 
to his net cost of the new brand. 

“If a computed retail price per roll ends 
in a fraction less than one-half cent, the 
price is the next lower cent; if it is one-half 
cent or more, the ceiling price is the next 
higher cent. For example, 6% cents is a 
6 cents ceiling price, but 6/2 cents is a 
7 cents price.” 

After digesting these simple instructions 
many readers no doubt can think of sev- 
eral appropriate remarks which could be 
made in conclusion. 

@ LEE FIKE, Lake Park, Iowa, has opened 
a new feed store. 


THE FEED BAG — July, 1944 


‘WHERE ALITTLE MEANS A LOTS” 
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Sign 


ARRY WATKINS, feed dealer at Vir- 

ginia, Ill. is alone and so gets but little 
time to get out in the field to sell feeds. 
His place of business is a large building 
formerly used as a lumber warehouse and 
located on the outskirts of the city on the 
B & O railroad. 

The big building gives him an opportu- 
nity for a huge sign on the door. Nobody 
going past the store or within several 
blocks of it can fail to see the big attrac- 
tive sign. It makes no difference whether 
the door is open or closed, the sign works 
continuously. 

If the door is open, as it usually is in 
good weather, the floor displays of feeds 
and other merchandise are plainly visible 
from the street. The building is advantage- 
ous not only for this feature but also be- 
cause there is plenty of space for storage, 
an advantage not always possessed by a 
small building. 

Mr. Watkins was formerly a trucker. He 
took over the feed business two years ago 
from Elmer Teinmeian, who had operated it 
for a number of years. In addition to the 
complete line of Critic feeds, he handles 
whole grains, mill feeds, semi-solid butter- 
milk, hog feeders, hog houses, and brooder 
houses. He also handles baby chicks in 
season. At the present time he is selling 
about all the feed he can get his hands on. 
Poultry feeds are first with him, followed 
by hog feeds and steer feeds. 

His feeds come in by truck from the 
Critic plant at Beardstown, Ill. Practically 
all sales are on a cash basis. A few well- 
known customers buy on open accounts 
but these are of such short duration that 
they are practically cash. 

“I can't see any reason for a feed dealer 
to extend credit during these times,” said 
Mr. Watkins. “It's a dangerous practice to 
get into. With the present high farm income 


sells feed for 
harry watkins 


HARRY WATKINS 


and generally improved conditions, most 
every practical farmer and feeder has 
plenty of cash to take care of ordinary 
purchases. Once they learn you operate 
on c cash basis, it comes as natural for 
them to pay for their feeds as it does to 
pay for groceries bought at the chain 
stores.” 


CHARLOTTE, 


Broker — Jobber — Distributor 
FEEDSTUFFES 


All Feeding Ingredients 


Covering the Southeast for 25 Years 


MEMBER: American Feed Manufacturers Association 
Grain & Feed Dealers National Association 


SPECIALTIES 
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ene The ALL-PURPOSE 
PHENOTHIAZINE 


* Mixed with feed for hogs, sheep, 
poultry © Mixed with salt for sheep 
Mixed with water for drenching 
sheep @ Bolets for sheep, pellets 
for poultry. 


NO FASTING 
NO SHOCK 
ECONOMICAL 
For Sale by 
DEALER’S NAME 
HERE 


DEALERS, STOCK UP 


ON FAST SELLING 


Anchor’s 


new all purpose 


Phenothiazine 


The sensational new worming 
product for all farm animals 


We also offer regular 
Phenothiazine, Sheep 
Bolets, Poultry Tablets 


Looking for a new product that 
really sells? Here is a winner. 
Write for attractive proposition. 


ANCHOR SERUM CO. 
P. ©. Box 1177 Indianapolis 


The ALL-PURPOSE 
PHENOTHIAZINE 
@ Mixed with feed for hogs, sheep, 
poultry © Mixed with salt for sheep 
+> Mixed with water for drenching 
sheep @ Bolets for sheep, pellets 
for poultry. : 
NO FASTING 
NO SHOCK 
ECONOMICAL 


For Sale by 
DEALER’S NAME 
HERE 
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SHEEP AND 
POULTRY : 
Get our a 
Low 
Prices 


—eastern feed 
(Continued from page 24) 


pending war plant unemployment in civil- 
ian production. 

Dr. C. L. Platt of the New Jersey State 
Agricultural college, New Brunswick, team- 
ed with Prof. Archibald in handling the 
nutritional aspects of the convention. He 
advocated increased feeding of laying 
hens for winter egg production—at least 
two pounds of a 20 per cent protein mash 
for every dozen eggs. 


Alfred I. Haake of Park Ridge, IIl., for- 


mer president of the National Association 
of Manufacturers, addressed the annual 
banquet at which entertainment was pro- 


You Never 
have to argue 


“QUALITY” 


When you offer 
a customer 


CONKEYS 
Y-O FEEDS 


You BOTH Know I#'s There 
— in Every Bag! 


CONTAINS Y-O 


Non-fermenting 
Brewers’ Yeast (Vita- 
mins B and 


—for Cod Liver Oil 
(Vitamins A and D). 


Also Wheat Germ Oil 
(Vitamin E). 


Vitamin potency prolonged 
by Exclusive Patente 
Process. 


The G. E. CONKEY CO. 


6761 Broadway, Cleveland 5, Ohio 


Mills and warehouse stocks at convenient centers 


SELL (onkeys- THE YEAR 'ROUND PROFIT LINE 


FOR 


vided through the courtesy of members of 
the New York Produce Exchange. 

Other speakers were Wheeler McMillen, 
editor of the Farm Journal & Farmer's Wife, 
Philadelphia; Loring Schuler, general man- 
ager of the National Tax Equality associa- 
tion, Chicago; Col. James T. Coatsworth of 
the national selective service headquarters, 
Washington, D. C.; and William Bardsley 
of the regional office of the war manpower 
commission, New York City. 

Resolutions adopted at the convention 
approved the work of the Conference of 
American Small Business Organizations, 
the National Tax Equality association, Lio- 
nel True and the Feed Industry council and 
James H. Gray and the Lower Lakes Grain 
committee; urged that the duty-free period 


'CO-QUINA SHELL 


(Ko-Ke'na) 
CALCIUM CARBONATE FOR POULTRY 


CO-QUINA Shell for Poultry 
— extraordinary high calcium 
content and high solubility. 
Color is attractive—good palat- 
ability — eaten readily by all 
poultry. 

WRITE for complete informa- 
tion. 


FRED T. BRIDGES 


“ASSOCIATES 
Sales and Executive Offices 

Wm.-Oliver Bldg., Atlanta, Ga. 

Mine and Plant Be 

Indian River City, Florida ~ 


FEED MIXING 


TANK CARS - BARRELS - DRUMS 
QUALITY AND SERVICE UNENCELLED 


for importation of several feed grains be 
extended; and requested government agen- 
cies to continue the flow of government 
feed wheat, imported grains and set aside 
protein meals to the Northeast, and to 
other deficit areas throughout the country 
as long as feed deficits and shortages shall 
continue to hamper food production. 

A new schedule of dues was approved 
by amendment to the by-laws of the fed- 
eration as follows: 

Class A—Up to 2,500 tons or an annual 
volume of $150,000, $20 per year. 

Class B—From 2,500 to 5,000 tons or 
$300,000, $30. 

Class C—From 5,000 to 7,500 tons or 
$450,000, $40. 

Class D—From 7,500 to 10,000 tons or 
$600,000, $50. 

Class E—10,000 tons or more or over 
$600,000, $60. 

All other members, including jobbers, 
brokers and sales organizations not having 
retail outlets, $20. 

The territory served by the federation 
was enlarged to include Delaware and 
Maryland in addition to the states of New 
York, Pennsylvania, New Jersey, Connecti- 
cut, Vermont, New Hampshire, Massachu- 
setts and Rhode Island. 
@ HAROLD FRAZIER, Hillsboro, Ind., has 
opened a feed and farm supply store in the 
building formerly occupied by the Benja- 
min H. Eitnier drug store. 

@ LASSEL WADE, Greenfield, IIl., has ac- 
cepted the position of manager of the 
Farmers Cooperative Grain Co. in Bunker 


Hill, Il. 


@ DICK GOTTSCHALK, Inwood, Ind., has 
taken over management of the Bourbon 
elevaior. He has been manager of the In- 
wood elevator for several years where he 
was succeeded by Lee Listenfelt. 


YOUR FEEDS AGAINST 
MINERAL DEFICIENCY 
WITH 


SEA BOARD MINERALS 


If just one of the es- 
sential minerals is 
lacking, your feed may 

lose a big percentage 
of its nutritive value. 
Play safe, with 


THE FEED BAG — July, 1944 


BRAND 
a 
q 
4 
| 
EGGMASH|| 
| strwents Rom NEW ORLEANS AND ATLANTIC SE | 


Gree 


© keep his constituents informed on 
affairs at Washington, Congressman 
Lawrence H. Smith, first district, Wisconsin, 
at periodic intervals gets out a newsy bul- 
letin entitled “In the Mill at Washington.” 
From time to time Congressman Smith 
touches on subjects of general interest, and 
from his bulletin of June 24 we quote the 
following observations on free enterprise: 
“Those of us who are in a position 
to observe both political and economic 
trends are impressed with the decided 
movement toward State Socialism. This 
tendency is accelerated by the demand 
of certain groups to have the govern- 
ment take over and manage our econ- 
omy. We are a considerable distance 
down that road. The attack is always 
directed against business and industry 
and the appeal is made that the pub- 
lic must be protected against them. 
Yet, in a recent report of the depart- 
ment of commerce, it was revealed 
that of the 150 billion dollar income of 
1943, that more than 100 billions of it 
was paid to industrial workers in this 
country. Farmers received 13 billions 
and the “big, bad” corporations re- 
ceived 8 billions. In short, more than 
87 per cent of our national income last 
year went to the working people. Priv- 
ate enterprise based upon free compe- 
tition is the goose that lays the golden 
egg and it has been that way since 
this nation was established. This is an 
issue in the coming campaign. State 
Socialism will lead to slavery and serf- 
dom; free competition—with all of its 
short-comings—still means freedom for 
the individual. Our sons fight for that 
principle today.” 


is the goose tha; 
lays golden eggs 


In discussing the OPA and extension of 
the price control bill Mr. Smith writes: 
“There can be no division of thought 
as to the necessity for price fixing dur- 
ing war time if we are to avoid runa- 
way inflation. The objection to OPA 
has been directed altogether to the 
manner in which it has been adminis- 
tered. Heretofore price fixing has been 
characterized by bureaucratic despot- 
ism, orders and cross-orders. Its polic- 
ies have been particularly obnoxious 
to small merchants who have been en- 
veloped in a maze of red tape. Orders 
and counter-orders have flowed from 
the Washington office like an endless 
stream. All in all, I would say that 
OPA has in the past typified bureau- 
cracy at its very worst and it was high 
time that Congress acted.” 
@ FLOYD SIMMONS, Farmington, Iowa, 
has taken over management of the Moline 


Produce & Feed business. 


@ B. J. WALLACE, Chebanse, Ill., has in- 
stalled a new one-ton Kelly Duplex feed 
mixer in his elevator. 

@ COOPERATIVE ELEVATOR & MILLING 
Association, Pigeon, Mich., has started con- 
struction of a large new addition. Plans 
call for new storage bins, improvement in 
the grain receiving pits, and the construc- 
tion of a grain dryer separate from the 
elevator to eliminate the fire hazard. 


OUR 36th CROP 


An Unequalled Opportunity for Dealers: 1. jocatities 
where Jacques Proven Hybrid Seed Corn is not already adequately represented, there is 
an unequalled opportunity for aggressive dealers to build a stable, profitable business 
supported by a generous and proven merchandising and advertising program especially 
designed for the feed merchant. Write for details on a profitable Jacques dealership. 


FIVE-POINT QUALITY PROGRAM 


© PROVEN VARIETIES, pretested af yield, maturity, quality, stand-up- 
to diseases, insects, weather. 


ability, resistance to 


@ BRED IN NORTH, culled by nerthern weather—assurance of dependable 
seasons. 


maturity in cooler 
@ PURE, seed 
under constant state supervision. 


© VIGOROUS; Jacques owned first commercial Wright drier, has more years’ 
-drying seed corn under mod 


experience than any one else in fire 
@ BVENLY GRADED; 
marked on tag on each 


Jacques 
Seed Co. 


Northern 
Bred 
Corn” 


uced in naturally isolated fields and detasseled daily 


a oe plates and maximum kernel dimensions 


ern system. 


Proven 


HYBRID SEED CORN 
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BIGGER PROFITS 


you” 


BIGGER LIVESTOCK 
QUOTAS 


for your customers 
with 


DOUGHBOY 
FEEDS! 


The more you stock... the more 
you sell! DOUGHBOY tested 
feeds bring customers into your 
store ... send them away satis- 
tied because they know they've 
got the best feeds that make 
well balanced, quality rations 
. help them produce greater 
livestock quotas. 
Month after month scientifically 
controlled feeding experiments 
are carried on by the DOUGH- 
BOY Research Department... 
formulas and theories are tested 
under actual conditions 
feeding methods are almost un- 
believably effective. 
Stock the full DOUGHBOY line 
. and watch your profits grow 
. watch your customers come 
back for more. DOUGHBOY 
feeds prove themselves by pro- 
ducing results! 


Doughboy Chick Starter Mash 
Doughboy Growing Mash 
Doughboy Laying Mash 
Doughboy 16% Dairy Ration 
Doughboy 32% Dairy 
Concentrate 
Doughboy Calf Meal 
Doughboy Calf Pellets 
Doughboy 18% Pig Meal 
Doughboy 18% Dairy Ration 
Doughboy Flour and Cereals 


Want Mixed car shipments? 
They're available. Write us for 
quotations. 


BUY AND KEEP U. S. WAR BONDS 


DOUGHBOY 


MILLS, inc 


_ NEW RICHMOND, WIS. 


| 

j 

j 
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EXTRA ELEVATOR CAPACITY 
WITHOUT REBUILDING EXPENSE 


PATENTED 


© Handles Larger Volume. 


WRITE FOR ™ Speeds Up Elevating 
PACITY Prevents Delays. 

ALYSIS Labor Utili i 
abor Utilized More Effectively. 


* You Serve Customers Better. 


Screw Conveyor Corporation 


719 Hoffman St. HAMMOND 


MNammond, tnd. 


CABLE ADDRESS “RAYBAR" 


TIDEWATER GRAIN 
COMPANY 


ESTABLISHED 1927 


Receivers ¢ Shippers 
Exporters 
Export and Domestic 
Forwarders 


Members All Leading Exchanges 


Bourse Building 
Philadelphia 6, Pa. 


Chamber of Commerce 
Baltimore 2, Md. 


CEREAL 


GRADING CO. 
MINNEAPOLIS 
Specialize in 
GOOD 


CORN and OATS 


WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


will do for your feeds everything a 

good yeast can do.—Fortifying them 

with the vitamins: 
Thiamin, Pyrodoxine, Riboflaven. 
Biotin, Panthothenic Acid, Niacin 
Factors R and S and Digestive En- 
zymes. 

Fifteen Years of Yeast Manufacturing 

Experience. 
Formula Service—Detailed Information 
and Prices upon Request. 


OTTO MANUFACTURING CO. 


909 FIRST AVENUE S.W. 
CEDAR RAPIDS. IOWA 


Fine for Starting Pigs and Calves 


DEMON 


Steamed 
Rolled Oats 
Full \ Oat 
Line of Products 


Walter Berger, Pres. Des Moines, Ia. 


BUYERS 


Bran, Shorts, 
Middlings, Red Dog 
and Mixed Feeds 


In Any Size Quantities 


Wire Us Your Offerings 


C. J. Martenis Grain Co. 


Produce Exchange @ New York City 


Broadway Press 


435 N. Second Street 
Milwaukee, Wisconsin 


Printers of The Feed Bag 


Gopher State 
Feed Co. 


M. J. AND MARSHALL BEAUBAIRE 
Minneapolis, Minnesota 


Reliable Shippers for a Quarter Century 
Millfeeds 
Pulverized 


Oats and 
Barley 


Millers Acquitted 
In Anti-trust Case 


All defendants in the anti-trust case 
brought against the milling industry—wMill- 
er's National federation, 15 milling corpora- 
tions, and 11] mill executives—by the de- 
partment of justice were ordered acquitted 
last month by Federal Judge Philip L. Sul- 
livan after the jury brought in a guilty ver- 
dict at the conclusion of a two weeks trial. 
The precedents indicate that the decision 
cannot be appealed. 

The case grew out of an investigation 
two years ago into the milling industry by 
the department of justice. On March 26, 
1943, a federal grand jury indicted the 
federation, 11 members of the package 
differential committee and all the corpora- 
tions represented on that committee since 
1940. The charge was that they had enter- 
ed into a conspiracy to fix the price of 
packaged family flour through the use of a 
uniform differential schedule and therefore 
had violated the Sherman anti-trust law. 

The government based its case upon the 
theory that through the use of the package 
differential schedule the industry had 
agreed upon a part of the price. The de- 
fense maintained that the two parts of the 
price, the base and the differential, cannot 
be separated in that way, that the schedule 
is not applied in a uniform manner, and 
that the result is a highly competitive con- 
dition in which flour sales are made. 

In reversing the jury verdict Judge Sulli- 
van said, “I have listened very carefully 
to this case and as it went on I became 
convinced that I should have directed a 
verdict for the defense at the end of the 
government's case. My conscience will not 
permit me to see these defendants con- 
victed as they have not been proven guilty 
beyond all reasonable doubt by the evi- 
dence submitted.” 


C. E. Peters To Head 
Haynes Milling Co. 


Clarence E. Peters has been named pres- 
ident and general manager of the Haynes 
Milling Co., Portland, Ind., at a recent 
meeting of the board of directors. Mr. 
Peters will fill the vacancy created by the 
death of the president, E. M. Haynes. 

Mr. Peters has been associated with the 
company for the past 20 years and in re- 
cent years has been active in the manage- 
ment of the business holding the office of 
secretary-treasurer. He is an authority on 
feeds and feeding and well versed in ani- 
mal and poultry nutrition. 

Other officers elected were: W. H. Star- 
buck vice president and treasurer; and 
Richard P. Kessler, secretary. H. N. Ronald 
Jr. was named to fill the vacancy on the 
board of directors. 

—_— @ 
@ COLE SHELTON, Sesser, Ill., has opened 
a new feed store two doors south of the 
post office. He will handle a complete line 


of livestock and poultry feeds. 


@ FRUEN MILLING CO., Minneapolis, 
Minn., is adding two stories to their mill 
and installing additional grinding machin- 
ery to almost double its present capacity. 
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Name 1944 Winners 
Of Borden Awards 


Dr. Paul H. Phillips, professor of bio- 
chemisiry at the University of Wisconsin 
and Dr. A. C. Dahlberg, professor of dairy 
industry at Cornell university, were pre- 
sented with the 1944 Borden awards for 
outstanding work in dairy science research 


DR. PAUL PHILLIPS 


at the concluding session of the American 
Dariy Science association held last month 
at Columbus, Ohio. The awards amounting 
to $1,000 in cash and a gold medal were 
presented by W. A. Wentworth, New York 
City, representing the Borden Co. 

Dr. Phillips was selected for the honor 
because of his outstanding work in such 
problems as reproduction in dairy cattle, 
maintaining fertility in cows and bulls, 
vitamins in the nutrition of calves, and the 
effect of various fluorine levels in ~ Tra- 
tions of dairy cattle. 

Dr. Dahlberg received the award in recog: 
nition of his research in viscosity of cream, 
the use of stabilizers in ice cream and ices, 
new techniques in pasteurization and simi- 
lar problems. 

@ GEORGE CROFTON, Lanark, Ill., has 
purchased the John Feed Mill from E. J. 
Johnston. 

@—- — 
@ ALBION ELEVATOR CO., Albion, Mich., 
has installed a new Prater hammer mill. 
@ FRANK L. TOMLINSON, Mason, Mich., 
has opened a feed store at Holt in the for- 
mer Hunter grocery location. 
— 
@ BOWAR FEED MILL, Cross Plains, Wis., 
operated by Jacob Bowar was struck by 
lightning during a thunder storm on June 
23 and destroyed by the resulting fire. 

@ THATCHER DAVIS, operator of a feed 
store at Tinley Park, Ill., died recently of 
a heart attack. The attack was suffered 
shortly after Mr. Davis had returned to his 
home from a bowling banquet. 
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HEADQUARTERS FOR 


Pilot Brand Oyster Shells 

Mt. Airy Gran-l-Grit 

Booth's Sardilene Feeding Oils 
Vada-Zorb Poultry Litter 

Clear Quill Livestock Mineral 
Blatchford's Vitadine 20 

Clear Quill Poultry Concentrates 
Leader Peat Litter 

Small's Dehydrated Alfalfa Meals 
Waterloo Hog Feeds 
Servall-Stazdry Poultry Litter 
Marblehead "98" Calcium Carbonate 
V-C Phospho-Tobacco Fertilizers 
Royal Oak Charcoal 

Nopco A & D Feeding Oils 


Anderson Chick Boxes and Hatchery 
Supplies 


Waterloo MillsCompany 


Manufacturers and Wholesale 
Distributors 


WATERLOO IOWA 


{ _ Pecos Valley Alfalfa Mill ( 
NM. 


TRY OUR 
PECOS SPECIAL 


IT’S BETTER 


Your inquiry would be appreciated 
Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
CHANDLER, ARIZONA 


When You Want 
CAPACITY 


"It's better to have it 
and not need it; than 
to need it and not 
have it." 


SUPERIOR 
ELEVATOR CUPS 
Will meet all your require- 
ments for capacity. 
More Capacity—Longer Life 
—Greater Efficiency. 


WRITE TO: 


K. I. Willis Corporation 
Moline, Illinois 


for names of distributors — capacity 
analysis form No. 20. 


CASHIN ON THE 


PHENOTHIAZINE WORMERS 


BOLUS-POWDERS-DRENCH 


Phenothiazine is recommended 
by the U. S. Bureau of Animal 
Industry in the treatment of 
hogs and sheep against worms. 
It provides safe, effective, rapid 
treatment in any of its three 
forms. With heavy war-time in- 
creases in hog and sheep popu- 
lations, Phenothiazine is a prod- 
uct that will sell fast and make 
money for you. You can tie into 
national advertising campaign 
to consumers. Write for com- 
plete information and attractive 
dealer offer today. 


VAL-A COMPANY 


3922 S. Wabash Ave. © Chicago, Ill. 


@ 
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Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran ana Middlings 


(Higher in Protein) 
& 


TENNANT & HOYT Co. 


LAKE CITY, MINN. 


Brokers of ... 


QUALITY FEED INGREDIENTS 


U. M. C. Calcium Carbonate — Feed Mixing Limestone 
Limestone Grit — Bentonite — Oil Meals 
Mill Feeds — Packing House By-Products 


UNITED FEED PRODUCTS CO. 
205 W. WACKER DR. CHICAGO, ILL. 


Chase Bag Official, 
Duane Hall, Retires 


Duane Hall, retiring secretary and pur- 
chasing agent for the Chase Bag Co., New 
York, was honored at a testimonial dinner 
June 13, in the Cascade room of the Hotel 
Biltmore, New York City. Many members 
of the burlap, cotton goods and bag trades 
were on hand to give tribute to Mr. Hall's 
fine record in the service of Chase Bag Co., 
among them being H. H. Allen, of Bemis 
Bro. Bag Co., who served as toastmaster; 
F. H. Ludington, president of Chase Bag 
Co.; William G. Dwyer, president of the 
Burlap and Jute association; George M. 
Schurman of the National Bag Corp.; and 
Timothy Bynner of Woodward, Baldwin & 
Co., all of whom made speeches. Mr. Hall's 
daughter, Mrs. John Moran, and his grand- 
daughter, Virginia Moran, were guests at 
the speakers’ table. 

Mr. Hall has been in the service of Chase 
Bag Co. for almost 55 years, starting as 
office boy in the St. Louis, Mo., branch at 
the age of 15. He steadily climbed the lad- 
der, holding in turn the jobs of shipping 
clerk, stock and receiving clerk, city sales- 
man, sales representative in Mexico, sales 
manager in St. Louis, and was transferred 
in 1920 to the purchasing department at 
New York City and appointed secretary. 
In 1925 he was made secretary of the new- 
ly organized Chase Bag Co. ant placed in 
charge of purchases, continuing in this 
capacity until his retirement. 

@ DOVRAY ELEVATOR CO., Dovray, 
Minn., is building a feed mill addition. 


This Property Available at the Cross Roads of the Nation! 


LOCATION: Alton, Illinois; on east shore of Alton 
Lake (Mississippi River 
Dam No. 26; potential river terminal facilities. Served 
by east-west and north-south national highways. 
Three R. R. loading tracks at rear of main building; 
free switching to and from all railroads serving Al- 
ton. St. Louis-East St. Louis transit status. 


MILL BUILDING (1): Four floors and basement 
with 70,000 sq. ft. of floor area. Now operating pro- 
cessing wheat, daily capacity 10,000 bu. 


GRAIN STORAGE (2): Concrete elevator with 
370,000 bu. capacity; wood crib 50,000 bu. Federal 
W. H. license $-2409. 


) 1400 ft. above Lock and 


BRICK WAREHOUSE (3): 40 x 60 ft., two floors 


and basement, served by Illinois Terminal R. R. siding. 


OFFICE BUILDING (4): 42 x 42 ft., two story 
stone masonry with basement, four car garage in 
rear, located on 125 x 125 ft. plot on corner across 
street from main mill building. 


UNIMPROVED PROPERTY (5): 650 x 60 ft., on 


Illinois Terminal siding. 


Strictly a Sale proposition. No Lease or rental. 


Further information on inquiry. Write or 
wire E. M. Sparks, trustee, Alton, Ill. 
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Service department for our readers. 
Low Rates: 50c per line; minimum, 
four lines including heading. 


FEED MIXER FOR SALE 
One ton—floor level feed—with or without 
motor and V drive; late model. Write Box 64, 
The Feed Bag, Milwaukee 2, Wis. 


HAMMER MILL FOR SALE 
Complete with screens and collector system, 
with or without motor. 30, 40 and 50 HP units. 
Write Box 45, The Feed Bag, Milwaukee 2, Wis. 
CORN CRACKER FOR SALE 
Cutter with or without grader and aspirator. 
Belt or motor driven. Write Box 47, The Feed 
Bag, Milwaukee 2, Wis. 


FOR SALE 
Midget Marvel Anglo-American Flour mill 
complete with a 25 HP motor and starter, flour 
sacker, separator, scourers, carter, disc, 50 bar- 
rel capacity. Write SA-153, The Feed Bag, Mil- 
waukee 2, Wis. 


FOR SALE 
Five horse power, 220 volt three phase electric 
motor. Write Basil Miller, Fennimore, Wis. 


@ OREN SWOPE, Alexis, Ill., agricultural 
instructor at the Alexis high school, has 
purchased the fuel and feed business oper- 
ated by Roy Ralston. 

@ HOUGHTON ELEVATOR, Clio, Mich., 
has a new Triumph corn sheller with cob 
blower. 


ORDER 
YOUR 
CAR 
NOW! 


Minnesota Girl Flour 
AND MILLFEEDS 


Capital Flour Mills, Inc. 
General Offices @ Minneapolis 


MAGNETS FOR SALE 
Used electro magnets with generator. Also 
permanent type, hinged and unhinged. Write 
Box 90, The Feed Bag, Milwaukee 2, Wis. 


SEED CLEANER FOR SALE 
Several small machines with 12 screens. Also 
two large capacity types. Write Box 80, The 
Fced Bag, Milwaukee 2, Wis. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style machine—used short time. Write 
CD-116, c/o The Feed Bag, Milwaukee 2, Wis. 


HAMMER MILL FOR SALE 
Has 30 H. P. motor—used only short time. 
Like new. Bargain for cash. Write MM-116, c/o 
The Fced Bag, Milwaukee 2, Wis. 


CORN CRACKER AND GRADER FOR SALE 

Cutter—grader—polisher—aspirator, one ton 
per hr. A-1 condition, guarantee. Write CM-116, 
c/o The Feed Bag, Milwaukee 2, Wis. 


MANAGER WANTED 

Position open for manager in northern Illinois 
yard doing a large lumber, coal, grain elevator, 
and feed mixing business. Excellent post-war 
possibilities. This position requires an executive 
and an organizer. State qualifications, salary ex- 
pected and draft status. Write Box LC-819, The 
Feed Bag, Milwaukee 2, Wis. 


MILL MACHINERY FOR SALE 
Hammer mill, attrition mill, feed mixer ele- 
vator legs, screw conveyor, cob crusher mag- 
nets. Write Box SS-621, The Feed Bag, Mil- 
waukee 2, Wis. 


OPPORTUNITY 
Have opening for manager of lumber yard, 
grain elevator, and feed store in northern IIli- 
nois. Advise draft status, experience, and salary 
expected. Write Box ME-499, The Feed Bag, 
Milwaukee 2, Wis. 


WANTED 

Two feed grinders familiar with hammer mills. 
One for day superintendent. One for night super- 
intendent. Extra good pay and overtime. Steady 
employment. Prefer man who can keep plant in 
repair. Do not apply if in war industry. Write 
Box FC-124. The Feed Bag, Milwaukee 2, Wis. 

MANAGER WANTED 

Have opening for district sales manager to 
take charge of Chicago office and for handling 
sales in immediate territory. Must have knowl- 
edge of feed ingredients used by feed mixers and 
some contacts with feed manufacturers in the 
Chicago and adjacent area. Good salary, bonus, 
all expenses, company car to be supplied. Write 
Box BR-155, The Feed Bag, Milwaukee 2, Wis. 


FOR SALE 
One Sprout Waldron mill 22 inch, 15 HP, 
motor and starter. One 18 inch Robinson mill 
pulley drive. Both first class condition. Write 
Box FM-188, The Feed Bag, Milwaukee 2, Wis. 


WANTED 
A man over draft age to take charge of small 
retail lumberyard, coal yard, and feed store in 
So. West Wisconsin. Write Box E, The Feed 
Bag, Milwaukee 2, Wis. 


FOR SALE 
One 24 inch Robinson attrition mill with 2-20 
HP motors, 40 HP starter and magnetic separa- 
tor. A-1 shape. Write Box DC 412, The Feed 
Bag, Milwaukee 2, Wis. 


FOR SALE A 
One 22 inch Sprout Waldron attrition mill 
with 2-20 HP motors and 40 HP starter, revers- 
ing switch, equipped with blower complete. Ele- 
vators and cob crusher. A-1 shape. Write 
Box UA-152, The Feed Bag, Milwaukee 2, Wis. 
FOR SALE 
Well established retail feed business. Equip- 
ment includes Blue Streak pulverizer, Sprout 
aldron mixer, Sprout Waldron corn cracker 
and grader, 110 HP Allis-Chalmers engine, Tri- 
umph corn sheller. All in excellent condition. 
Building has two stories and basement. Reason 
for selling, ill health in family. Write Box FW- 
159, The Feed Bag, Milwaukee 2, Wis. 
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E. K. STEUL CO. 


MADISON, WISCONSIN 
Manufacturer’s Representative 


For quality, satisfaction and service 
handle these popular feeds. 


CLINTON 


Corn Gluten Feed....... 23% P. 
Corn Gluten Meal. ...... .41% P. 
Toasted Soybean Meal. . P. 


Corn, Oats, Screenings 
Linseed Meal 
Oat Products & By-Products Feeds 
Clotrate Vitamin Oils 


Get our prices when in the market. 


SWIFTIDE Blended Fish Oil 
BIG CHIEF Meat Scraps 
Brewer's Dried Grains 


Linseed Meal @ Malt Sprouts 
s Mill Feeds 


z CORN OIL MEAL 
CORN GLUTEN MEAL 
‘y CORN GLUTEN FEED a 
S SOYBEAN OIL MEAL 


Deutsch & Sickert Co. 


741 N. Milwaukee St., Milwaukee, Wis. 


DRIED MILK PRODUCTS 


LACTO-VITA 
LACTO-VEE PRODUCTS COMPANY 


FOR-CLO 


Dayton 2, Ohio 


> 


Sor Poultry Feed 


MARDEN'WILD CORP. 


501 COLUMBIA STREET-SOMERVILLE, MASS. 


STATE BANK BLDG. 
75 STATE STREET 


MERCHANTS FEED CORP. 


Representing Reputable Sellers to Responsible Buyers 


ALBANY, N. Y. 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, 


MINNESOTA 


SELL GLIDDEN FEEDS 


i; A Glidden Franchise Means Good Feeding Results 
for Your Customers and Profits for You .. . 


_GLIDDEN FEED MILLS 


Division of THE GLIDDEN CO. 


1160 W: 18th STREET 


INDIANAPOLIS 6, INDIANA 
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VERTICAL FEED 
MIXER 


AND GRADER 


One Machine or Complete 
Feed Mill Equipment 


@ Kelly Duplex, with more tha. 
60 years experience, is well equip- 
ped to help you plan and to build 
the mill machinery you need. They 
will be glad to help you with your 
problems. Whether you are pur- 
chasing only one machine or 
equipping a mill complete, get 
suggestions and esti- 
mates from Kelly 
Duplex. 


The Duplex Mill and Mfg.Co. 


Springfield, Ohio 


ANIMAL- POULTRY 


FOAM 
with (B, 


NORTHWESTERN YEAST co. 


— i. b. c. a. 


(Continued from page 41) 


“Where Does Agriculture Go From Here?” 
Congressman Hope is the ranking minority 
member of the House committee on agri- 
culture and has long been a leading agri- 
cultural statesman. He knows the problems 
of agriculture and can be expected to 
give hatcherymen an insight on what to 
expect in years to come insofar as price 
guarantees and production regulations are 
concerned. The annual business meeting 
will follow Congressman Hope’s talk. 
Departing from the usual style, IBCA 
group meetings are being presented in a 
new form this year. Each meeting will 
have three or four guest speakers who are 
experts on the subject assigned them. Each 
guest will talk five minutes, and then the 


COMPARE 


WITH ALL OTHER 


Calcium Carbonate 


PILLEY’S 


Pasteurized-Pure 


DRIED EGG SHELL 


COMPARE 


ANALYSIS * 
QUALITY x 
PRICE * 


Protein Minimum . . . . 4.50% 

Fat Minimum... . . . 0.14% 

Calcium-Carbonate . . . 92.00% 
(Cacog) 

Phosphorus (P)..... 0.20% 


Niacin 1.32 Milligrams Per Lb. 


ALL NATURAL INGREDIENTS 
NOTHING ADDED 


Many Conveniently Located 
Jobbing Stocks 


Frank Pilley & Sons, Inc. 


SIOUX CITY 4, IOWA 
NORFOLK, NEBR. 


chairman will permit the audience to ask 
questions. 

Prof. J. G. Halpin, of the University of 
Wisconsin will preside at the forum on 


“Breeding Trends”, and P. O. Peterson, sec- 
retary of the Wisconsin Hatcheries associa- 
tion, will act as chairman on “Disease Con- 
trol."" Other discussion topics will include 
“Merchandising and Selling in 1945”, 
“Transportation”, “Diagnosing the Future”, 
and “Equipment, Supplies and Priorities.” 

The annual banquet will be held Thurs- 
day night in the Grand Ball room at the 
Stevens. Tickets will go on sale Wednes- 
day morning at 9:30 a.m. at the registration 
desk in the Exhibit hall lobby. The banquet 
will be followed by a floor show and 
dance. 

As usual a large number of feed manu- 
facturers, as well as producers of poultry 
equipment, medicants, and other supplies 
will have exhibits at the conference. The 
Stone Mountain Grit Co. will feature a 
miniature model of their Barre Vermont 
mill showing operations employed in crush- 
ing, screening and bagging Stonemo grit. 

The Premier Peat Moss Corp., will occu- 
py booth 144; Anderson Box Co. booths 
95-96-97-98; Whitmoyer Laboratories booth 
32; Hilltop Laboratories booths 47-48; and 
Atlantic Supply Co. booth 149. 

Other exhibitors will include: Arcady 
Farms Milling Co.; Atkins & Durbrow; The 
Borden Co.; Dawes Products Co.; Gland- 
O-Lac Co.; Glidden Co.; Killer-Diller Corp.; 
Geo. H. Lee Co.; McMillen Feed Mills, 
Merck & Co.; Murphy Products Co.; Pills- 
bury Feed Mills.; Ralston Purina Co., 
Shores Co.; Dr. Salsbury Laboratories; 
Ultra-Life Laboratories; and Vitality Mills. 


“BLOODY DIARRHEA” 
IN POULTRY NEEDS 
PROMPT TREATMENT 


WITH 
HILLTOP 
MEDICATION! 
Intestinal POULTRY HEALTH 
Hemorrhage PROGRAM 


is quite prevalent at this season. The follow- 
ing Hilltop items will aid in controlling it: 


MOR-EEN Powder (with Phenothiazine) 
For use every 30 days in the feed and at the first 
sign of Bloody Diarrhea or other intestinal trou- 
ble. A remarkable aid in the suppression of 
Coccidiosis in chicks and Blackhead in turkeys; 
with K-M in the drinking water to stimulate the 
appetite. Contains no dangerous acid to burn the 


intestines. 
Hilltop’s K-M 

The Poultryman’s Standby. An economic Con- 
ditioner, Tonic and Germicide which should be 
kept in the drinking water at all times. Helps 
the digestive processes of young chicks and is 
a fine conditioner for the mature bird. Aids in 
preventing breakdown before and after worming 
and during outbreaks of Coccidiosis, Blackhead 
and other intestinal troubles. 


Dealers: Write cl for Particulars 


- LABORATORIES 


to Poultry Health 


718 Washington Ave. N. Minneapolis 1, Minn. 
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Takes Part In U.S. 
Air Raid On Japan 


Lieut. Robert Humphrey, army air corps, 
son of H. H. Humphrey, sales manager of 
the Northern Milling Co., Wausau, Wis., 
has returned to his base safely after being 


LIEUT. ROBERT HUMPHREY 


forced to bail out of a B-29 super-fortress 
bomber in the June 15 raid on the Japan- 
ese steel center at Yawata, a letter to his 
parents revealed. 

The letter, written three days after the 
raid, said that he landed in China but did 
not reveal whether the ship was abandon- 
ed on the trip to the target or on the re- 
turn, merely stating that, “We had some 
trouble and had to hit the silk.” 

Lieut. Humphrey also told of the thrills 
experienced when his parachute failed to 
open and the abandoned fortress began to 
act up, threatening to hit several members 
of the parachuting crew. His chute opened 
the second time he pulled the cord and he 
landed safely without a scratch or bruise 
of any kind. With other members of the 
crew he made his way back to the base 
in three days and has since been sent to 
a rest station to recuperate. 

Lieut. Humphrey has been in the air 
corps since June 1942 and also has two 
brothers in the armed services. They are 
Pvt. John Humphrey, who is stationed at 
an army air base at Clinton, Ontario, Can- 
ada, and David Humphrey, who will gradu- 
ate shortly from the army officers candidate 
school at Fort Benning, Ga. 


@ JOHN GRENZEBACH, Buffalo, N. Y., has 
been appointed to the position of meal 
sales representative for the Des Moines 
territory by Spencer Kellogg & Sons, Inc. 


He has been with the home office in 


Buffalo. 

@ ALL-IN-ONE FEEDS CO., Perry, Mich., 
has opened its doors for business. L. C. 
Gulick and R. J. Francis are partners in 
the new mill, which is equipped with the 
latest type of feed grinding and mixing 
machinery. 
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HOWELL ELECTRIC TRUCK LIFTS 


Finest unit available. Fool-proof 
design. Rugged construction. Trou- 
ble-free! Gives performance and 
convenience of hydraulic lift with 
far greater ease of installation and 
lower cost! 


Handles all vehicles. 
Economical to operat>. 
Controls on drive-way wail. 
Shipped completely assembled! 


——> R.R. HOWELL 


Order N 
COM PANY MINNEAPOLIS, MINN. 


Quantity Limited! 


WHEAT MIXED FEED 


for 
Poultry - Dairy Cows - Pigs “AU in 


EXCELSIOR MILLING COMPANY 


Minneapolis 9 Minnesota 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS 
CHAMBER OF COMMERCE 
BUFFALO, N. Y. 


BRANCH OFFICE 
Distributors of: MIDDLETOWN. N. Y. 
Hubinger (Keokuk) 
Corn Gluten Feed 
Hominy Feed 
Hercules Dried Whey 
Wheat Germ Oil 
Wheat Germ 
Calf Manna 
Stonemo Granite Grit 


WRITE US FOR FURTHER INFORMATION 


SUNSET BRAND FEED 


(an exclusively milk product) 


CLO-TRATE PRODUCTS 


Fortified Cod Liver Oil & 


Vitamin A & D Feeding Oils High in flavin, milk albumen, 


and milk minerals. 


VICTORY / 


Sredman Bag Company 
330 E. CLYBOURN ST. * MILWAUKEE 2, WIS. 
DAly 4114 Nb 
For 


AY 4 


ESTAR LCS 


# 
| 
| 
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Firms that spend money to build good will 
are less likely to do anything that might nul- 
lify the effect of their advertising than firms 
making no such investment. It will pay readers 
to trade with The Feed Bag advertisers. 


Anchor Serum Co. . 95 
Arcady Farms Milling Co. . -. 8 
Atkins & Durbrow, inc. —— 11 
Atlantic Supply Co. ms |: 
W. M. Bell Co. .. 84 
Bemis Bro. Bag Co. 37 
2 
F. E. Booth Co. 55 
Borden Co. 48 
Fred T. Bridges Associates —........0220........-. 96 
98 
Brower Mfg. Co. 104 
Bunge Elevator 105 
Carbonate Co. 12-59 


California Packing Corp. —......... 
Harry T. Campbell Sons’ Corp. 
Capital Flour Mills 
Cargill, Inc. : 92 
Central Feed Supply Co. ~............... 
Cereal Grading Co. 


Chase Bag Co. 

Commercial Solvents 22 
Dawe’s Vitamelk Co. 71 
Day 


banver Alfalfa Milling & Products Co.....105 
Des Moines Oat Products Co. 
Deutsch & Sickert Co. 
Mills, Inc. 

E. F. Drew Co. 
Dreyer Commission Co. .. 
Duplex Mill & Mfg. Co. 
Eriez Mfg. Co. 
Exact Weigh Scale Co. 
Excelsior Milling Co. 
Farallone Packing Co. 
Feed Supplies 
Franke Grain Co. 


Russell-Miller Milling Co. 


Dr. Salsbury’s Laboratories ............................ 40 
Sargent & Co. 86 
Savage, Inc. 29 
Screw Conveyor Corp. 98 
Sea Board Sales Co. 18 
Sea Board Supply Co. . 96 
Seedburo Equipment Co. ................................ 82 
45 
Shores Co. ee 74 


aed Chemical Corp. 

J. Small Sales Co. ............. 
Feed Products .Co. 

R. Squibb & Sons -........ 
A. L. Stanchfield & Co. .- 
Standard Brands, Inc. .. 
E. K. Steul Co. 
Strong-Scott Mfg. Co. .... 
Sunset Feed & Grain Co. 
Superior Packing Co. -........ 
Tidewater Grain Co. 98 
Tobacco By-Products & Chemical Corp., Inc. 69 
Ultra-Life Laboratories, Inc. 
Union Special Machine Co. 
United Feed Products Co. 


Economy — 
Efficiency 


STR TRON NG ond 
Sto ROT) Dependability 


Now!-Buy SUPERIOR’S -Pure 


[ Meat and Bone Scraps | 


Digester Tankage 
Bone Meal — Blood Meal 


Superior Packing Co. 
St. Paul, Minn. 


85 VARIETIES 
FIELD + ENSILAGE 
SWEET + HYBRID 
SEED CORN 


Write for prices on car lots or less— 
The | SEED Co. 


Green Sp-ings, Ohio 


U. S. Industrial Chemicals, Inc. 

U. S. Sugar Corp. 88 
Val-A Co. 99-104 
Van Camp Laboratories 62 
Vitality Mills, Inc. -..... 65 
Vy Lactos Laboratories 92 
Waterloo Mills Corp. ....... 99 
Werthan Bag Co. 83 
K. I. Willis Corp. 99 
Wilson & Co., Inc. 104 


@ BRECKENRIDGE FARMERS ELEVATOR 
CO., Breckenridge, Mich., has increased its 
capacity by the installation of a Prater 
hammer mill and a new corn sheller. 
NEW IFCO DISTRIBUTOR 

The Buffalo Feed & Supply Co., Buffalo, 
N. Y., has been appointed distributor for 
IFCO D activated yeast sterol according to 
an announcement by J. J. Nichols, eastern 
manager of the Iowa Feed Co., Des Moines, 
Iowa. John C. Adourain, general manager 
of the Buffalo concern, was formerly asso- 
ciated with the Borden Co. and is the New 
York distributor for their product Ration- 
ayd. 


Pep Up Pigs and Hogs with 


TON-A-POR 
Fed by Hog Men for Many Years 
INGREDIENTS 
Areca Nuts ¢ Kamala e Ameri- 
ia Mandrake Cop- 


od Sulphate Sulphur Nux 
omica and Foenugreek. 


Val-A Company w. root st. chicago 9, 


Feed Ingredients 
of All Kinds 
North East Feed Mill Company 


Minneapolis 13 Minnesota 


PURE OLD PROCESS 


LINSEED OIL MEAL 
A. L. Stanchfield & Co. 


Wholesale Grain and Feed Merchants 


500 Corn Exchange Bldg. Minneapolis 


7 
Fredman Bag Co. 103 
Fruen Milling Co. 7 
General Mills, Larro Division ~.....0002...... 47 
Glidden Co. 101 
Golden Tagle Milling Co. ~.....00....02.u.. 31 
Gopher State Feed Co. 98 
Gruendler Crusher & Pulverizer Co. ............ 93 
Hiawatha Grain Co. 101 
Hilltop Laboratories 102 
R. R. Howell Co. 103 
S. Howes Co., Inc. 7 
Hubbard Hilling Co. 56 
T. E. Ibberson Co. 106 
Iowa Feed Co. 79 
Jacobson Machine Works ..........................-.... 80 
Jacques Seed Co. 97 
Max Katz Bag Co. 7 
King Midas Flour Mills 108 
LaBudde Feed & Grain Co. 106 
Lacto-Vee Products Co. 101 
Geo. H. Lee Co. 64 
Maney Bros, .. 4. 90 
Co. 72 
Marden-Wild Corp. 101 
Marin Sales Co. 105 


C. J. Martenis 98 
McMillen Feed Mills, Inc. ... : 
Merchants Creamery Co. 
Merchants Feed Corp. .... = 
Merck & Co., Inc. 42 


Midland Hay & Feed Go. 
Millfeed — Ground Feeds 


712 FLOUR EXCHANGE 
MINNEAPOLIS, MINNESOTA 


Midland Hay & Feed Co. 104 
95 
Morton 5 


Murphy Products Co. 


National Distillers Products Corp. ..... . 73 
National Molasses Co. . 96 
National Oil Products Co. .... .. 67 
New England By- Products Corp. ae 
North East Feed Mill 
Northwestern Yeast Co. 102 
98 
Oyster Shell Products Corp. -...................... 88 
3 
Pecos Valley Alfalfa Mill Co. ................. 99 
Frank Pilley & Sons 102 
Prater Pulverizer Co. a 89 
Premier Peat Moss Corp. ..................-.-------- 91 
Purina Mills 34 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since = 
Merchants Exchange t. Louis, Mo. 


mane City, Mo. 


Board of Trade Bldg. 
MIX YOU 


TSAVE! MIX YOUR, 


Save up to $1.00 per bag by mixing your own 

feed with BROWER’S FEED MIXER... ge 

a complete mix in 10 minutes! Low first cost 

—low operating cost. Rugged, dependable 

construction. 700 pounds to l-ton capacity. 

Furnished with electric motor or jackshaft. 
WRITE for FREE Literature. 


BROWER MFG. CO., Bo: 30], Quincy, Ill. 


RED BRAND 
‘DIGESTER TANKAGE | 


MEAT AND BONE SCRAPS 
BONE MEAL 


Much 
Now, More Than 


Ever Quality 
Counts 


Oklahoma City 
Cedar Rapids 


Kansas City Chicago 
Omaha Albert Lea 
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SEED CORN , 
AND 
SEED OATS 
| TON-A-POB 
|\WILSON & CO 
78 
104 


K. D. Smith Heads New 
Kentucky Feed Group 


K. D. Smith, of Ballard & Ballard Co., 
Louisville, Ky., was elected president of 
the newly organized Kentucky Feed asso- 
ciation at the organization meeting in 
Louisville, Ky., June 29. C. W. Hudgins, 
Sun Ray Feed Mill, Lexington, Ky., was 
elected vice president, and L. E. Painter, 
Kentucky Farmers Home Journal, Louisville, 
Ky., was named secretary and treasurer. 

The board of directors of the new organ- 
ization representing all sections of the state 
is composed of: W. B. Talbert Jr., Blue 
Grass Feed Co., Lexington; Wayne Foust, 
Green River Hatchery, Owensboro; Edward 
Aubrey, Aubrey & Co., Louisville; Henry 
Freuchtenicht, Louisville; A. B. Young, 
Checkerboard Feed Store, Louisville; 
Charles Wooten, Louisa Supply Co., Loui- 
sa; W. J. Simpson, Owensboro Milling Co., 
Owensboro; J. W. Thomson, Thomson's Mill, 
Madisonville; Edward Yopp, Yopp Seed 
Co., Paducah; C. H. Hunter, Sunshine Feed 
Store, Louisville; S. T. Chase, Lexington 
Roller Mills, Lexington; and Mr. Smith and 
Mr. Hudgins. 

The principle objectives of the organiza- 
tion are to promote acquaintance and good 
will among the members, to foster fair 
dealings and honest values, to aid in the 
interpretation and application of feed laws 
and to work for the general good of the 
entire industry and the welfare of its pa- 
trons. The association will meet annually, 
the time and place of the meeting to be 
set by the board of directors. Offices will 
be maintained in the McDowell building, 
Third and Walnut streets, Louisville. 

Interesting speakers at the first meeting 
were: Aubrey Brown, Fordyce Ely, W. M. 
Insko Jr., E. J. Wilford, and W. P. Garrigus 
of the University of Kentucky, college of 
agriculture. 

@ ART MANEY, Maney Bros. Mill & Ele- 
vator Co., Minneapolis, Minn., has recently 
returned from a seven-day cruise on the 
Great Lakes. He was accompanied by his 
wife and two sons. 

WILL PAY SERVICE MEN 

The Russell-Miller Milling Co., Minnea- 
polis, Minn., has adopted a plan to pay 
those of its employes who are fathers of 
dependent children and who are inducted 
into the armed services, one-third of their 
salaries each month or $200, whichever is 
the lesser amount. The payments will siart 
July 1, 1944 for eligible employes already 
in service on that date, and on the first of 
the month following induction for others. 

MOORE REJOINS PILLSBURY 

Allan Moore, for nearly a year head of 
the flour section of the office of price ad- 
ministration, Washington, D. C., has re- 
turned to Pillsbury Flour Mills Co. to take 


charge of the newly created grain mer- 


chandising department according to an 
announcement by E. H. Mirick, vice pres- 
ident in charge of grain operations for the 
Pillsbury Co. Before joining OPA Mr. Moore 
was manager of Pillsbury’s Chicago grain 
office for three years and has been affili- 
ated with the grain department since 1928. 


THE FEED BAG — July, 1944 


FISH MEALS 


VITAMIN A— VITAMIN D OILS 


VITAMIN A AND D OILS 
VACUUM DRIED PEAT MOSS 


SPECIALTY FEED PRODUCTS CO. 


PLYMOUTH, MICH. 


CORN - OATS - FEED BARLEY 
Poultry and Milling Wheat 


ANY GRADE . . . ANY QUANTITY ... ANY TIME... 


Write or Wire for Quotations 


e BUNGE ELEVATOR CORPORATION 


MINNEAPOLIS 


ALFALFA 
MEAL 


The Denver Alfalfa 
Milling & Products Co. 


LAMAR, COLORADO 
Merchants Exchange 


MINNESOTA 


MARIN 


BRAND 
CONDENSED 


DISTILLERS 


SOLUBLES 
MEAN MORE 


PROFIT 


AN ECONOMICAL 
INGREDIENT 
FOR 


HOG AND POULTRY 
FEEDS 


WRITE FOR INFORMATION 


MARIN SALES CO. 


ST. LOUIS CHAMBER OF COMMERCE 
BUFFALO ® NEW YORK 
e 105 e 


| 
! 
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CLASS 20500 BAG CLOSER 


Duty Work... 


The extreme flexibility of Union Special Class 
20500 filled bag closing machines makes them 
a desirable investment for any plant closing 100 
to 300 Ib. jute, cotton or paper bags. Available 
with horizontal power-driven slat or belt-type 


TAPED 
TOP 


conveyor 5 to 60 ft. long, plus inclined conveyor 


Plain sewed closure for _ Sewed, tape bound 
multiwall paper bags. closure for multiwall 
paper bags. 


illustrated where desired. Accommodates Class 
14500 or Class 80600 sewing heads for closing 
jute, cotton or multiwall paper bags. (See il- 
lustrations). Complete data available on re- 
quest. Get the facts today. 


CHICAGO, ILLINOIS 


Little Elevator 


Designed and Built to 
Your Exclusive Needs 


FEED MILLS 
ELEVATORS 


For your particular needs, consult 
us. No obligation. Let us help you 
solve your problem. Send for FREE 
book. 


La Budde Feed & Grain Co. 


AT MILWAUKEE 


TBBERSON COMPANY 


Engineers and Contractors mncapolts, Minn 


Lam | ye 
> 
Rockford, Ohio 
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CONCENTRATES 
REPRESENT A 
GREAT NEW 
TREND IN FEED 
MERCHANDISING 


The war has created a serious short- 


age of feed which is likely to last 
into the post war period .. . EFFI- 
CIENT FEEDING is now not 
only profitable, it is also vitally 
necessary. 


Thousands of farmers have found 
that one of the most satisfactory 
ways to make available feed go 
farther and produce more, is to 
vitalize it with MURPHY’S CON- 
CENTRATES... “The Heart of 
the Ration.”’ 


Many feeders, by using Murphy’s 
Vig-O-Ray Concentrate for poul- 
try and Murphy’s Cut-Cost Con- 
centrate for livestock, have been 
able to produce more and get their 
stock to market faster and in better 
shape, with much less corn. 


Most of these folks will never 
return to old-fashioned, wasteful 
feeding methods. 


With feed and food playing such 
an important part in our War 
effort, the Feed Dealer who dis- 
plays this sign has become an im- 
portant man in his Community . 
He’s much more than a feed dealer 
these days...He is armed con- 
stantly with Ration information— 
up to the minute—to help farmers 
who find themselves with their 
backs to the wall because of being 
over-stocked and under-cropped. 


Murphy Dealers are backed by educa- 
tional radio programs planned to push 
efficient feeding, and aid the sale of 
Murphy’s Concentrates. 


They are supplied with effective ad- 
vertising that carries timely feeding in- 
formation to farmer customers. 


They receive a supply of books on feed- 
ing written by a practical feeder who 
keeps production and profit uppermost. 


They represent The Pioneer of Concen- 
trates — MURPHY’S CUT-COST-CON- 
CENTRATE for Livestock ... MURPHY’S 
VIG-O-RAY CONCENTRATE for Poultry. 


MURPHY’S. VIG- RAY CONCENTRATE for Poultry 
~@ MURPHY’S CUT-COST CONCENTRATE for Livestock 
e MURPHY’S CALF MEAL e MURPHY’S MINERALS” 


* BURLINGTON, WISCONSIN 


Copyright Dec., 1943 
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THE GOLDEN TOUCH 


KING Mi 


KING MIDAS 


**WORTH ALL IT COSTS” 


“Quality is the surest foundation 
for Permanent Success” 
ILLS e MINNEAPOLIS, MINNESOTA 


PICKAWAY POULTRY FEEDS 


CS od ™ 
HOLSUM | 
BRAND 
HOLSUM 
DAI'R. 
KING MIDAS FLOUR hom HOLSUM HOG FEEDS” 


